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Rough Proofs 


Experts agree that the best 
thing about the Chicago electrical 
appliance show of “postwar” 
models was the up-to-the-minute 
models who demonstrated them. 


“we 

A war worker let out of his 
job had a hunch that two long 
shots entitled "Mighty Tough" 
and "Detach" meant something, 
and so cashed a daily double 


week, and that we would be 
turned out to be just a hope, 


letterpress presses! 


STILL DOING IT THE HARD WAY! 


Our piows hope that the typographic strike would end this 


Advertising Age the "hard way." 


We've added 16 more pages this week, which brings us right 
up to or maybe a little beyond our practical limit for 
Vari-Typer aad photo-lithography production, but we are 
unable to handle color or most of the feature departments. 


How we miss the busy clatter of linotypes and the roar of 


able to get back to normal, 
and so we're still producing 


ticket for over $8,000. That 
ought to infuriate the editors 
of the Daily Racing Form. 

7™vw Y 

"Idaho Potato Ad Budget Upped} 
50%," reports Advertising Age. 

If there were pleaty of butter 
and margarine, theirsales quotas 
could be upped, too. 

7rqvwe? 

"Why does papa read the subway 
ads?" subtly inquires the New 
York Subways Advertising Company. 

He's probably looking for Miss 
Subway. 

“wr 

Sinclair Lewis has made aj 
best seller of “Cass Timberlane" 
by the simple device of talking 
exclusively about the subject of 
greatest interest to both sexes 
and all ages. 

m vv? 

Brand Names Research Foundation 
has located 820 maaufacturers' 
brands over &0 years old, but 
my be embarrassed to find that 
some of them have aever been 
advertised, 


7?v7rT 


Officers of ITU say that other 
labor orgamigationas thiak they 
are a sissy union, but a strike 
is an expensive method of proving 
that their members are aot paaty- 
waists, 

wr? 


The Buffalo Courier-Expreas 
offers "a T-course banquet every 
morning.” 

But what about the readers who 
insist that all they want .7 
orange juice, coffee and toast? 


vv? 


North Carolina is goiag to rua 
advertising warning prospective 
purchasers against uawise real 
estate buys. 

That might be the subject the 
goveraor of North Caroliaa is 
now discussing with the governor 
of South Carolina. 


rv? 


Arcady Parms Milling Company 
is building its feed promotioa 
tround a famous quartet of calves, 
vhose simultaneous appearaace 
von them jest a little more 
attention thas was showered on 
the Dionne quiats. 


vvy 


"We like to make the biue 
Pencil the exceptioa--aot the 
Tule," kindly remarks a public 
‘t.lity compaay sow casting 
‘round for an admaa. 

That's very nice, but it's the 
\dvortising manager who ought to 
taow how to wield the blue pencil. 


77 + 


A Chicago Tribune coatribator 
Sugcested, after noting the re- 
sults of the seventh game of the 
Yorld's series, that the Cubs 
‘ppeared to have been living on 
lorowyed time. 


Copy Cus. 


New Unit to Take 
Over Activities 
of OWI Branch 


Will Work with 
Ad Council, Snyder 
Tells Four A‘s 


New York, Oct. 17 -- Recoaver- 
sion chief Joha Sayder revealed 
ia a speech before the Four A's 
here tonight that a new unit to 
take over programming activities 
formerly handled by the OWI Dom- 
estic Braach will be set up ia 
his office to work with the War 
Advertising Council om future 
government information programs. 

In a brief annouacement pre- 
ceding a major statement on the 
administration's new wage-price 
policy, the recoaversion chief 
praised the role of the couacil 
in marshalling media support for 
war effort programs, thaa report- 
ed that Presideat Truman had di- 
rected creatioa of the "co-ord- 
inating unit" in the Recoaversion 
office sothat this work can con- 
tiaue, : 

Appealing for labor-management 
peace, Mr. Snyder warned the 
Four A's, and a sational radio 
audieace, that "peat-up demand 
aad saved upassets will diminish 
if unemploymeat grows beyond 
bounds, or if iscreasing numbers 
of workers are forced to take 
lower paid jobs or are dowa- 
graded." 

Task ‘Unmistakab le‘ 

"The task ahead of us is uamis- 
takable," Mr. Snyder said. "We 
must boost productioa and jobs 
as fast as possible, aad we mst 
hold the line against runaway in- 
flatiom until the necessary bal- 
ance of production aad consump- 
tion removes the threat." 


Chicago Printers’ 
Strike May Hit 
Local Dailies 


Chicago, Oct. 18.- Local No. 16 
of the International Typographi- 
cal Union, still on strike here 
Qagaiast 148 magasine aad job 
printing firms, has sow reached 
a deadlock with newspaper pub- 
lishers which may result in a 
strike similar to those recently 
held against dailies in Birming- 
ham, Jersey City andother cities. 

The ITU members on Sunday 
turned down an offer of the Chi- 
Cago metropolitan dailies em- 
bodying substantial wage in- 
creases, on the ground that the 
offer does not provide for 
recognition of controversial ITU 
by-laws adopted by the ITU last 
wiater. 

Meaawhile, magazine publishers 
here have generated some optimism 
for themselves by wheedling the 
union leaders and printing house 
representatives into resumption 
of negotiations. Long sessions 
held by the two sides since Sat- 
urday resulted in a concession 

(Continued on Page 43) 
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FOR INSTITUTIONS--H. J. Heinz 
Co. used this page in the 
NARD Journal for canned orange 
juice, a new product in the 
Heinz line. While there are 
no plans for immediate entry 
of the product in retail 
stores, there is a possibility 
that it will join other Heinz 
consumer items some time in 
the future. 


| 


Pacific Coast 
Utility Launches 
$100,000 Campaign 


Saa Francisco, Oct. 18. - Ia 
behalf of industry, business, 
labor, argiculture and population 
growth in the vast territory it 
serves, Pacific Gas & Electric 
Company will spead approximately 
$100,000 over the next six months 
in national advertising. 

Breaking this month in aational 
Magazines, the campaign is be- 

(Continued on Page 45) 


existing hands. 


Philadelphia, Oct. 


| Last Minute News Flashes 
Time,’ LaRoche Reported Selling ABC Stock 


New York, Oct. 19,--Despite rumors that Time, Iac., and Ches- 
ter J. LaRoche, each owning 124% of the stock of American Broad- 
casting Company, were organizing a syndicate to buy out the con- 
trolling interests of Edward J. Noble, Advertising Age learned 
today that negotiations are under way for the sale of the Time 
and LaRoche interests, thus leaving coatrol of the network in 


"Saturday Evening Post ' Switches to BBDO 

19, --The Saturday Evening Post has named 
Batten, Barton, Durstine & Osbora, New York, to handle advertis- 
ing effective Jan. 1. The account, curreatly billing $2,000, 000, 
has been handled by MacFarland, Aveyard & Co. Plans have not yet 


Touching on the explosive| Deen set, but the account is expected to be worth more in the 


sational wage-price issue, the 
reconversion chief admitted that 
dowa-grading, and loss of over- 
time aad premium pay, had result- 
ed in reduced pay for millions 
of Americans. He added, however, 
that retooliag and the search 
for new markets had increased 
unit cost of production. 

"We must ask ourselves the com 
mom sense question, ‘How much of 
an increase can an iadividual 
company afford to pay aad still 
meet its payroll and stay in 
business?'*Mr. Snyder explained, 
"The real question iswhere, when, 
and how much wage iacrease can 
be granted without losing our 
fight to keep prices within bounds 
aad to prevesat a run-away iafla- 
tion." 


Must Watch Changing Costs 
In future moaths as production 
increases, both management and 
labor must coatinuously explore 
the effect of changes in produc- 
(Continued on Page 41) 


future. 


Baker Takes RFC Surplus Property Ad Post 


expenses, " 


in charge of media aad research. 


Washington, Oct. 19.--Col. Paul Hamilton Baker, receatly dis- 
charged after five years in the Army, has been named chief of the 
advertising section, Surplas Property Division, Recoastruction 
Finance Corporation. Col. Baker previously operated an advertis- 
img agency with offices in Chicago, Minneapolis and St. Paul. 


Carpet Industry's Ad Budget Upped to $2,500,000 

New York, Oct, 19.--The carpet industry will increase its ad- 
vertising budget approximately 200% over 1941, according to the 
Institute of Carpet Maaufacturers of America, which announced an 
over-all figure of $2,500,000 to $3,000,000 for 1946, 


Audit Bureau Rebates 73% Of Dues 

Chicago, Oct. 19.--The Audit Bureau of Circulations board yes- 
terday voted to rebate 74% of member dues for the fiscal year 
ended Aug. 31, 1945, because it is a non-profit corporation aad 
because "dues aad income for the fiscal year are in excess of 


Webber Re joins Foote, Cone & Belding 

New York, Oct. 19.--Harold KR Webber, former vice-president of 
Foote, Cone & Beldiug at Chicago, and recently with C. B Hooper, 
Inc., is rejoining Foote, Come here on Nov. 5, as vice-presideat 


(Additional news flashes on Page 4) 


G-E, Hotpoint to 
Make Unit Costs 
Same Nationally 


Believe Consumers 
Will Save 10%; 
Others May Follow 


Chicago, Oct. 18.- Anationally 
advertised uniform pricing pol- 
icy, by which all electric ap- 
pliances would be delivered at a 
set price, including delivery at 
any point in the.nation, was an- 
nounced this week by Bdison 
General Electric (Hotpoint) 
Appliance Company here and by 
General Electric Company, Bridge- 
port, Conn. 

The agnouncement is expected 
to evoke a similar policy from 
Westinghouse Blectric’s appliance 
division and from Frigidaire 
division of General Motors. 

Before the war Hotpoiat prac- 
ticed the f.o.b. factory policy, 
while General Electric main- 
tained a national-delivered-one- 
price policy on small appliances, 
such as irons, fans, toasters, 
and roasters. 


May Save Consumer 10% 

The new national pricing pol- 
icy, which officials say should 
cut about 10% off the price of 
units to consumers, is the first 
such move in the history of the 
industry. To the consumer it 
will mean that the full-color 
magazine ads he sees for appli- 
ances will quote the price he 
will pay and no more, a factor 
which may beexpected to increase 
greatly the efficieacy of such 
advertising. 

According to Ward R. Schafer, 
vice-president of Hotpoint, the 
policy will protect the public 
against "unauthorized over- 
charges" that might result under 
the company's recently announced 
postwar price selling plan. 


Wipes out Discrepancies 

Ia the past, when companies 
used the f.o.b. factory pricing 
system, wide discrepancies 
existed in localities where 
dealers situated at points dis- 


Extend Sentinel 
Ad Program: May 
Use Net Program 


Chicago, Oct. 17,--Following 
up aheavy schedule of insertions 
for its postwar radios in farm 
papers aad trade publications, 
Sentiael Radio Corporation has 
begun a series of full-color ads 
in Liberty, The Saturday Evening 
Post and Women’s Home Companion. 

Th@ current magazine campaign, 
scheduled to run through 1945, 
will be aagmented by additional 
national magasine copy in 1946, 
and, although not yet decided, 
may be complemented with a net- 
work radio program 

Designed to appeal to those 
whose duration sets are fuzzy, 
the Sentinel magazine ads stress 
"stuc.o tone...a new kind of 
radio reception," and feature 
color illustrations of techni- 
color motion picture stars to 
empaasize the brilliance and 
Clarity of the company's postwar 
sets. Agency is W. W. Garrison & 
Co. 
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tant from the manufacturing plaat 
had to pay higher freight charges 
and federal excise taxes than 
nearby dealers. Under the new 
system, distributors and the 
manufacturer will absorb the 
difference after an "average 
freight rate" for the country 
has been added to the product. 
This will enable the distant 
dealer, paying the same basic 
price for units as that paid by 
the nearby dealer, to maintain 
the nationwide price to be an- 
sounced in national ads. 

The new policies of the com- 
panies cover refrigerators, home 
freezers, washing machines, 
ironers, dryers, dishwashers, 
disposalls and metal cabinets, 
as well as ranges aad water 
heaters. 


 suispeon-Binitev, us| 
Publishers Representatives 


SINCE 1928 


“a FRANCISCO LOS ANGELES 
RUSS BLDG. GARFIELD BLDG. 


C. R. Pritchard, general sales 
manager of General Blectric, 
poiated out that because inastal- 
latios costs of ranges and water 
heaters vary in different local- 
ities, the.sational prices are 
exclusive of installation costs. 
He added that General Blectric 
expects to ansounce its postwar 
national prices onall appliances 
ia the next few weeks, following 
OPA approval. 

Mr. Schafer said the new sys- 
tem will make for iacreased sales 
of electric appliance units in 
department aad furniture stores, 
which favor merchandising na- 
tionally advertised products. 


Underselling Not Expected 


He poiated out that while the 
maaufacturer cannot control the 
Prices, competitioa in local 
Communities is a coatrolling 
factor. 

Concerning uaderselling by 
local dealers, he said, "if any 
number of dealers should be found 
reducing prices of the products, 
we would know there is something 
wrong with our pricing, that we 


are allowing too great a margin. 
The price for the units is set 
to allow dealers a legitimate 
profit; it is low enough to de- 
velop the widest market on a 
sound basis. The dealer cannot 
undersell and continue to run a 
legitimate business." 

He said the move gives the 
local merchant a chaace to tie 
in his local newspaper advertis- 
ing with the national advertising, 
and added that it even allows 
time payment plans to be adver- 
tised nationally. 

Meanwhile, as am adjunct to 
the new pricing move, the Nation- 
al Blectrical Manufacturers 
Association is carrying on a 
continuing program for standard- 
igatioa of home wiring, to pro- 
mote needed changes in existing 
wiring and to obtain adequate 
wiring in new housing structures. 


Joins Melamed-Hobbs 

J. F. Johns, formerly on the 
sales staff of WCOO, Minseapolis- 
St. Paul, has joined Melamed~ 
Hobbs, Iac., Mimneapolis, as a 
merchandising executive. 


Advertising Age, October 22, 194, 


Borton Warns 
Dailies Deceptive 
Ads May Increase 


Chicago, Oct. 18.--- A warning 
that the end of the war and in- 
creased postwar competition will 
perhaps lead to a let-down in 
standards of advertising was 
sounded here today by Blon G. 
Borton, president and general 
manager, Advertising Federation 
of America, before the Inland 
Daily Press Association at its 
annual meeting. 

Mr. Bortona asserted that the 
federation has urged member clubs 
to cooperate closely with better 
busisaess bureaus in combatting 
the "very small fringe of offend- 
ers occasionally consciously 
practicing deception or ua- 
counsciously stretching the 
truth. 

"Newspapers," he observed, 
"cams preveat the offenders pro- 
bably better than anyone else be- 


telling you what my Regional 


a 


Yi 


Drug Trade Paper means to me...” 


Pardon us for reading fan mail, but we’re proud of the warm spot 

our druggist-readers have for us. Local, neighborly, intimate . . . that’s 
the carefully tailored editorial slant of the five B. R. D. G. books. 
Each one of these five great drug journals reflects the deep-rooted ideas, 
beliefs, prejudices and spirit of the particular region it represents. 
Each one is utterly different in appeal and approach. 

Yet all of the B. R. D. G. journals have one salient characteristic 

. . personal, home-town flavor. For an advertiser, this 
means an intensely loyal, ready-to-respond readership that 

makes his sales message an integral part of the friendly, neighborly 
editorial line . . . making it a line of least sales resistance. 


in common 


It is a wise media buyer 
who takes into account the 
emotional and psychological 
attitude of the readership he 
is buying. Trade papers with 
casual, matter of fact readers, 
can never approach the inti- 
mate, friendly appeal of the 
five regional drug papers in 
the B. R. D. G. 


BASIC REGIONAL DRUG GROUP 


* 
= AS 


PACIFIC DRUG REVIEW 


NORTH WESTERN DRUGGIST 


THE APOTHECARY 


SOUTHERN PHARMACEUTICAL JOURNAL 
SOUTHEASTERN DRUG JOURNAL 


(A. 


As" 


io ' 


ine ; _ Boe — 
GROUP OFFICES: 2642 UNIVERSITY AVENUE + ST. PAUL 4, MINNESOTA 


cause most of them are apt i, 
small and local in character . 
I urge that you contiaue anj in. 
Crease your strict Censors); 
of all advertising offered You, 


Cites Truman Quotat ion 


"Ome next step forward in ad. 
vertising is to guard agains, 
offense from bad taste. | have 
no ready-made formula to gover, 
this, but most of us in adver. 
tising have a pretty good ii, 
of when we offend; we don'; 
need to be told." 

Pointing out that Presiden: 
Truman receatly stated his cop. 
viction that prosperity mus 
depend on whether "we cam adver- 
tise and sell all the goods we 
produce iato profitable consum. 
tiom-and use" (AA, Sept. 17), 
Mr. Borton urged that his lis. 
teners help advertisers anj 
selling firms through "your e- 
itorial columns and throng) 
your advertising representatives 
who are in close contact with so 
many local sales leaders. 

"We in advertising," he assert- 
ed, "are proud of our part in 
making possible our great free 
press ... I do not believe yo 
object to our financial support 
either, but that very iaterde- 
pendeace puts om both of us, 
strong obligation" of meritin 
the public's support aad respect, 

Inland membership was revealed 
at the meeting tototal 270 dail- 
ies, up 80 from a year ago and 
67 from 1942. 


Fred A. Seaton, publisher, 
Hastings, Neb., Tribune, as el- 
ected president of the associa- 
tion. Other officers are Fraaklis 
D. Schurz, South Bend, Ind., Trib. 
une, Vice-president,and Willian 
FPF. Canfield, Glen Blilya, [11., 
secretary-treasurer. New directors 
include Don Anderson, Madisoa, 
Wis., State Journal, the ont- 
going president; M. M. Oppegard, 
Grand Forks, N. D., Herald; Jo 
R. Scamehora, Niles Mich., Star, 
and George H. Scruton, Sedalia, 
Mo., Democrat and Capital. 


Boxing for Adam Hats 

Adam Hat Stores will sponsor 
broadcasts of boxing bouts over 
the full Associated Broadcasting 
Corporation network of 2! 


‘| statioas for 52 weeks, beginning 


Oct. 22. The program will be 
heard Mondays at 10:05 p.m 8ST. 
Buchaaan & Co., New York,is the 
agency. 


& COMPANY 


REPRESENTING LEADING RADIO STATIONS 
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1OMS 


Now! youncER 
WOMEN COME INTO 
THEIR OWN 


These Young Wives and Wives-lo-Be 


Are Your 


During the next few years, more new American 
families will be established than in any similar 
span of time in our history . . . offering manufac- 
turers unprecedented opportunities for volume 
business. 


Consider the thousands of young wives and 
wives-to-be who will soon start housekeeping 
from scratch! 


They will need everything: your refrigerators, 
vacuum cleaners, washing machines, dishwashers 
and all your countless household appliances. 
They will shop your ads for nursery supplies and 
baby foods... furniture, linens, china, silver 
and housefurnishings of every type. 


And don’t forget that these younges women are 
living their most romantic years. Before and 
after marriage, they will insist upon every beauty 
aid that will make them more attractive and 
desirable. 


* * * 


Almost 10,000,000 of these younger women read 
the True and Screen type magazines published 
by the three leading Women’s Groups alone. 


Recruited largely from the nation’s Wage 
Earners whose income trend has been steadily 
upward, these young women, and the families 
they will buy for, constitute your key market in 
our economic structure today. 


REACH YOUNGER WOMEN WITH WOMEN’S GROUPS 


9 During the last four years, Mac- 
fadden Women’s Group has main- 
tained an average bonus circulation 


TRUE ROMANCES - TRUE EXPERIENCES « TRUE LOVE + RADIO MIRROR + PHOTOPLAY 


Same 5 Magazines —1933-1945 


KEY MARKET Today 


Five Magazines With Close Editorial 
Kinship! Macfadden Women’s Group is 
composed of five magazines closely re- 
lated in editorial appeal. They consist 
of true stories from real life about real 
people. True Romances, True Experi- 
ences, and True Love Stories deal with 
everyday people; Photoplay and Radio 
Mirror with celebrities. 


Individual Strength! These magazines 


primarily sell as one advertising unit, 
but space can be purchased in each 
Magazine as an individual unit—for 
each magazine stands on its own merit 
and may be “keyed” separately. But 
advertisers who purchase the maga- 
zines as a Group command volume cir- 
culation at low cost. Through this 
Group device, a vehicle is available 
with demonstrated sales response... 
with a circulation composed of a new 
unduplicated reader group, distinct 
from the traditional women's service 
magazines. 


500,000 Net Paid Bonus Circulation! 


delivery of over half a million per month. 
The Group has also maintained the pre- 
war rate and guarantee structure in the 
faceofthis tremendous bonuscirculation. 
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Compile Fair Trade 
info in Booklet 

Questions most frequeatly 
asked at headquarters of the 
American Fair Trade Council in 
New York and their answers have 
been compiled in a booklet, "The 
ABC's of Pair Trade," which will 
be sent to manufacturers who 
wish to keep their distributors 
informed om the theory and 
practice of resale price mainte- 
mance on trademarked merchandise. 


The Latest 


AIRLINE SCHEDULES 


AMERICAN AVIATION TRAFFIC GUIDE 
In use constantly by airlines and fre- 
7 air shippers and travellers. Pub 
lished and revised monthly. 


The Standard Guide to Air Transportation 
Timetables — Fares — Routings — Maps 


Subscriptions: $5.00 a year 


(12 monthly volumes and supplements) 


AMERICAN AVIATION PUBLICATIONS 
American Building Washington 4, D. C. 


Last Minute News Flashes 


To Use Skywriting For New Pepsi Drink 

New York, Oct. 19,--Pepsi-Cola Company next moath will intro- 
duce anew sparkling water, Evervess, to offset inroads iato cola 
drink sales because of the sugar shortage, First advertising will 
be Skywriting, with 5,000 messages during 1946 contracted for 
through Skywriting Corporation of America; Subsequent newspaper 
advertising and magazine copy is planned, through Newell-Emmett 
Company, as the product is introduced market by market. 


Kellogg Adds WN. Y. Market for Returning Cereal 

Battle Creek, Mich., Oct. 19. ~-Kellogg Company added the New 
York market yesterday to the list of markets in which 800-line 
eancuacement ads are appearing in dailies for the return of 
Kellogg's Variety" 10 packages of six cereals "in one handy car- 
ton." Promotion will be natioawide as production permits. 
Network trailer announcements are also being used, as well as 
mo cards inthe eastern area, Kenyon &Eckhardt, New York, is the 

enucy. 


Osten Named 'Radio News’ Advertising Manager 

New York, Oct. 19,--L..L. Osten, formerly midwest advertising 
manager of Radio News, has been appointed advertising manager of 
the Ziff-Davis publication, with headquarters in New York. John 
A, Ronaa Jr. will succeed him in Chicago as midwest advertising 
manager. 
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Direct Mail Group 
Announces Award. 
Plaque Winners 


New York, Oct. 19. ---Pifty- 
leaders in the annual direct mail 
advertising association contest 
and 12 winners of special plaques 
for outstanding printed pro- 
motion were announced today at 
the one-day DMAA clinic by George 
Benneyan, research and promotion 
manager of the Bureau of Adver- 
tising, American Newspaper Pub- 
lishers Association,and chairman 
of the DMAA Board of judges. 

The number of entries in this 
year's contest was larger than 
inany previous year,Mr. Benaneyan 
reported. 

The 56 leaders will again be 
exhibited by advertising clubs 
and graphic arts groups throughout 
the country, and later will be 
made a permanent part of educa- 
tional institutions for reference 
purposes. 


The winners are: Abbott Labor. 
atories; Abegle, Inc.: ». 
Abrend Company; American Brass 
Company; American Legion Mage. 
aize; Armstrong Cork Company; 
Associated American Artists. 
Automobile Club of New Jory. 
Ayrest, McKenna and Harrison Lta,: 
Bultman Mortuary Service Comp any. 
Canadian General Blectric Com. 
pany Ltd.; Caterpillar Tracto, 
Company; Ciba Pharmacen: ica) 
Products; Cleveland Crane ayy 
Engineering Company; Marie Coaq 
Company; Colby College; cps. 
Dayton Rubber Mfg. Company; Doy 
Chemical Company; Bastern States 
Farmers' Exchange; B. B. Bddy 
Company, Ltd.; Harry B. Foster 
Agencies, Ltd.; George School; 
Grit Publishing Company; Hitch- 
cock Publishing Company; Jipe 
Offset Process Company; Lederle 
Laboratories; Maclean-Hunter Pupb- 


Rubber Mfg. Division, Raybestos- 
Manhattan, Inc.; Marine Indus- 
tries Ltd., & Subsidiaries; MBs; 
NBC; National War Finance Comnit- 
tee; Pan Americas World Airways 
System; Phoenix Metal Cap Company, 


“Your September issue is very interesting 
and offractively prepared. Railway Supply 
News will be of immense help fo all railway 
officers os well as the railway supply com- 
panies. Shall look forward to receiving fu- 


ture issues. 


Mid-West Railroad, Vice-President e 


"l om interested in future issues. Pleese 


send them to my home." 
Eastern Roilroad Official 


Reader request cards continue to pour into publishing headquarters. 25,000 railroad men 
received the September issue of Railway Supply News and their favorable reaction is based 
on actually seeing and reading Vol. I—No. |. 


For complete details on advertising write, wire or call... 


Acclaimed! Approved! Accepted! 


Railway Supply News is the first railroad product paper published. The first issue was 
mailed on September |5th. Here are just a few reactions reflecting that this new all-im- 
portant unduplitated editorial service has been acclaimed, approved, and accepted by rail- 
road readers all over the country: 


a4 


T INFORMATION PAPER PUBLISHED / 


Ba 3 ee ae 


paper size. 
"| saw the September Railway Supply News 
in a railroad office. It is a fine publication. 
Please send me September issue and / will 
appreciate receiving all future copies." 
Sales Manager, Eastern Railroad Equipment 
Monufacturing Co. 


month. 
"| like your September issue. Railway Sup- 
ply News is a good idea." 

Mid-West Railroad, Vice-President, 


ket. 
Operations way marke 


f 


wa 


For 5 Basic First Features 
Advertise in Railway Supply News 


1. Railway Supply News is the first in presenta- 
tion of a new editorial service to the all-impor- 
tant railway industry. Its format is tabloid news- 


2. Railway Supply News is the first railroad prod- 
uct paper published by a publishing group with 
a successful record of forty years in transporta- 
tion publishing. It is affiliated with Traffic World. 


3. Railway Supply News is first in complete cov- 
erage of the railway field—25,000 copies each 


4. Rallway Supply News is first in penetration of 
direct and indirect buying influences in the raili- 


5. Railway Supply News is first in low cost cov- 
erage. Standard ninth page unit but $100, on 
twelve time basis. 


Railway Supply News is published for 
advertising results. 


ug 


Pontiac Motor Division; Poole 
Bros., Inc.; Reynolds Metals Con- 
pany; Reynolds aad Reynolds Con 
pany; RKO Radio Pictures; F & x 
Schaefer Brewing Company; Scher- 
ing Corporation; Sharp and Dohme, 
Inc.;G.W. Smith & Sons; Standard 
Oil Company of New Jersey; &4- 
ward Stern & Co.; Studebaker 
Corporation; Upjohn Company; ':- 
bridge Worsted Company; William 
R. Warner & Co.; Western Air 
Lines; West Virginia Pulp ¢ 
Paper Company; Wetzel Bros. 
Printing Company. 

Winners of special plaques for 
Outstanding achievemeat in var- 
ious fields of printed promotion 
are: Aberle, Inc.; Western Air 
Lines; Studebaker Corporation; 
Bultman Mortuary Service Co.; 
Phoenix Meta] Cap Company; Amer- 
ican Brass Company; George School; 
CBS; Poole Bros.; Wetzel Bros. 
Printing Company; EB. B. Bddy 
Company, Ltd.; and West Virginia 
Pulp and Paper Company. 


| re ne 


St. Regis Paper Sells 
Skenandoa Rayon 

St. Regis Paper Company, New 
York, has relinquished its 
majority stock iaterest in 
Skeaandoa Rayoa Corporation, 
Utica, N. Y., by selling its 
Common stock holdings in the 
rayon Company to Beauait Mills, 
New York. 


GET THE 
CLIPPINGS — 


News Items—Publicity 
—Retail Dealer Ads— 
Editorials. We read 
5,000 Newspapers and 
Magazines. Each Clip 
Mounted on Slip 
Showing Name—Date 
—Circulation of Pub- 


lication 


i 3 


ey: 


165 Church Seroetete oe ; 
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lishing Company, Ltd.; Maabatta B® 
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The Looking Glass marked the shop 


of the colonial mirror maker, who “‘tooke Tinfoyle on 
a flat table, effac’d all folds and crevasses, rub’d with 
Mercury, scrap’d off the impure scum .. . let set, then 
work’d afresh, slid stark clean glas on the quickened 
foyle, harden’d on hot sand, burnished with Brimstone 
and Buckskin . . . fabricated a crystall Mirrour that 
can tell no falsehood, reflects truthfully and 

faithfully all that comes befor’t.” 


LacKING A suitable symbol, the modern newspaper 
might take as its mark the looking glass . . . For like 
the quicksilvered speculum, it reflects the 
world and the pageant of all its peoples, wars 
and the weather, shifts in social systems, 
high society, sports, the strides of science... 
images actions, happenings, occurrences in 
the Occident, Oceania, or the Ozarks, the 
day’s news in Nome or Nepal... mirrors Main 
Street, the problems of plain folk, the city 
council, churches, celebrations . . . envisions great 
events and small, catches the contextual color and 
character as well as the circumstance. And the magic 


mirror is purchasable for paltry pennies. 


In Puitapetpui, the Inquirer is the looking glass 
for more than 500,000 families with taste and wherewithal Sei tas oe hin teste 
in Walnut Street according to the 


... mirrors ideas for the mind, smart merchandise for the menage, Pinnevtnaite Genes, December 39, 168 


oppulent opportunities for advertisers . .. and the confidence of its 


readers, its potent prestige, is quickly reflected in profitable sales. 
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Form Textile Group 

A group made up of one whole- 
saler in each of 28 key cities 
is formulating plans to offer 
textile manufacturers complete 
national coverage for the sale 
of their products in 50,000 ina- 
dependent retail outlets, Chair- 
man and vice-chairman, respectiv- 
ely, of the group are Phil W. 
Ziler, Charleston, and Clarence 
C. Sutton, Wichita. Meetings 
are being held in member houses 
to discuss the plaa. 


ALMANACS! CALENDARS! 
Year Around Advertising Mediums 


We supply complete copy for U. 8. and 

foreign countries — Astronomical Mat- 

ter, Weather Forecasts, Astrological 

— Fiantiag Tables. Fishing Calen- 
ars etc. 


HART WRIGHT CO. 


Penn Yan, N. Y. 


McKelvy Succeeded 
by Hugh D. McKay; 
Others Appointed 


Hugh D. McKay, vice-president 
and director of Vick Chemical 
Company, has been named president 
of Alfred D. McKelvy Company, 
Vick subsidiary and maker of 
Seaforth Toiletries for mena. 
Alfred D. McKelvy, founder, has 
resigned as president and chair- 
man of the board, but will con- 
tinue as Consultant oa merchan- 
dising, sales and advertising. 
Mr. McKelvy receatly announced 
the formation of McKelvy Indus- 
tries, which will manufacture a 


women's specialty line of 


cosmetics (AA. Oct. 8). 

+L. W. Smead, formerly 
assistant branch mamager in 
Buffalo, has been appointed busi- 
ness manager for the general 
sales division, Ford Motor Com- 
pany, Detroit. C. L. Komarek, 
for 1@ years Milwaukee service 
jmanager directing Wiscossin Ford 
dealers' service, parts, and ac- 
cessories departments, has been 
appointed sales manager of Ford's 
Milwaukee branch. 


.+- Chris A, Wasem has resiga- 
ed as vice-president of Blatz 
Brewing Company, Milwaukee. 

...B. S&S. Needler, general pur- 
chasing agent for Parnasworth 
Television & Radio Corporation, 
Ft, Wayne, Ind., has been appoint- 
ed manager of the special products 
sales division. 

..» Herbert Metz, 


general lamp 


Advertising Age, October 22, 194; 


and lighting sales manager of 
Graybar Electric Company, New 
York, has been promoted to assis- 
tant eastern district manager, 
effective Nov. 1. 

-.-dune Hollister, formerly in 
charge of advertising and public- 
ity for Jay Thorpe, New York 
specialty store, has been named 
advertising and publicity direct- 
or of Sapphire Hosiery Corpora- 
tion, New York. 

Louis to White Motor 

.»eH. R. Stickel, formerly di- 
rector of the property operations 
division of ODT, has joined 
White Motor Company, Cleveland, 
of direct national sales accounts. 

..-Walter C. Granville, for 
eight years with Iaterchemical 
Corporation Research laboratories, 
New York, has been appointed color 
technologist of the color labor- 


atories division, Container Corp- 


How to write copy that clicks...get more 
for your money in business paper advertising. 


TuHIs BOOK has just been pub- 
lished by the Associated Busi- 
ness Papers for men who write 
copy, or supervise the job. It is 


Out! 


NEW FREE ABP BOOK: 
ON COPY RESEARCH 


ad-manager or agency executive 
to speak with authority and offer 
conclusive proof if the worth- 
whileness of a campaign is ques- 


a straightforward, realistic and 
highly readable discussion on 
how to increase the effectiveness 
of advertising many times over 


through reader calls... “copy 
searching”. 
Every advertiser starts at 


scratch with the white space he 
buys. What goes into that space 
— whether the message is read 
and acted upon—determines how 
much the advertiser gets from his 
investment. “Hit The Road” sug- 
gests a procédure that will re- 
move the guesswork and uncer- 
tainty from copywriting and as- 
sure results — thus enabling the 


pO re 


rm eS ewe oe ew ee ee ie 5 


tioned. 

The more productive your ad- 
vertising becomes, the more you 
will want to run—and that’s why 
business paper publishers will 
profit along with you. The cou- 
pon or a note on your letterhead 
will bring “Hit the Road” with 
the compliments of ABP. 


NOTE: Production difficulties have 
delayed the printers delivery date for 
“Hit the Road” but copies are now be- 
ing mailed to all who have sent us 
requests. 
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ASSOCIATED BUSINESS PAPERS 


A national association of business publications devoted to in- 
creasing their usefulness to their subscribers and helping ad- 
vertisers get a bigger return on their investment. 


205 East 42nd Street, New York 17, N. Y. 


Please send me a free copy of “HIT THE ROAD 
for Better Business Paper Advertising” 


THE CO 


A PARTIAL LIST OF 


NTENTS OF 


“HIT THE ROAD” INCLUDES: 


Why Copy-Searching is important. 


Why your sales staff cannot do it 
for you. 


How to make the time for the job. 
How many calls? And where? 


How your customers and prospects 
can help. 


How to conduct an interview. 
NIAA suggestions for field work. 


How to write and interpret field 
reports. 


Getting to the right man. 


Examples of successful ads based 
on copy calls. 


By-product benefits of field work. 


oration of America, Chicago. 
is also associated with Eber; 
Jacobsoa, director of the de. 
partment of design. 

-+.-doseph Fiala, formerly 
senior sales representative j, 
the Columbus territory, has bee 
appointed head of the sales de. 
partmesat for the Alexander mit) 
and Maslaad Wilton carpetsy 
the Alexander Smith & Sons Car. 
pet Company, New York. 
«.--John Hagy, formerly + ice- 
president in charge of sales, 
has been appointed executirg 
vice-presideat of Freihofer Bat. 
ing Company, Philadelphia. 


Kilburn Appointed 

..- Warren J. Kilbura, formerly 
sales manager, has been appoiat- 
ed general manager of the Ameri- 
can Gear &Mfg. Company, Chicago, 
and N. C. Schlegel has been ap- 
pointed sales manager. Charles 
Seaman Squyres has been named 
foreign sales manager, to bandle 
the program outside the contin- 
ental U. S. and Canada. 

..eHarry W. Walker Jr., with 
headquarters in Los Angeles, 
has been appointed sales manager 
of the Pacific southwest division 
of the John B. Stetson Company, 
succeeding his father, Harry ¥. 
Walker Sr., who has retired after 
$4 years with the company. 

-+-Leslie R. Shope, a colonel 
in the Army air forces recently 
returned from the South Pacific, 
has been appointed advertising 
manager of The Equitable Life 
Assurance Society of the United 
States, New York. Prior to the 
war, Mr. Shope was supervisor 
of sales promotion for Equitable, 

..Heary Zimmerman has been 
named manager of Aldeas Gebbart 
Gushard department store in De- 
catur, I11., and James H. Ragle 
has been appointed manager of 
the Chicago department store in 
Kankakee, I11. Both stores are 
owned by Aldeas Chicago Mail Or- 
der Company.. 


What's the simplest, most spontaneous w4 
to say “hello” advertising-wise to G.!. J 
when he resumes his interest in Btu's 14 
kilowatts as chief engineer, power supt™ 
intendent, or maintenance engineer at Every’ 
body’s Machine Company? 


On-the-job chats with these meo 
POWER PLANT ENGINEERING’S ‘eld 
staff suggest that power equipment *4v¢" 
tising stick to its knitting—help Joc 8“ 
back in the swing of things by answeri™s 
such questions as: what’s new, where 294 
how do I use it, what will it save us, wher 
do I get it? 

Write for our latest field bulletin. |' 4 
scribes power problems of your custom's 
points the way to resultful 
postwar advertising. 


ABC + ABP 
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"American' Rates to Rise 


Asnouaciag increased adver- 
tising rates forAdmerican Megaz ine 
based om aa increase in cir- 
culation base from 2, 050,000 to 
2,250,000, Crowell-Collier 
Peblisbing Company has boosted 
black-and-white pages from $5, 000 
to $5, 500 aad one-color—aad-black 
pages from $6,000 to $6, 600, 
effective with the April, 1946 
issue. Bleed imposts coatiaue 
as before. 


Complete Coverage 
of one of the 
greatest 


Wall St., New York 


Graham-Paige. 
Kaiser-Frazer 
Open Joint Drive 


Detroit, Oct. 117. ---~Kaiser- 
Frazer Corporation and Graham- 
Paige Corporation, in their 
first joint advertisemeat--a 
full page scheduled for ia- 
sertion in newspapers across 
the nation, and in national 
Magazines later this month and 
early next montb--announce that 
both Kaiser and Fraser automo- 
biles will be produced at Willow 
Rua. 

Headed "Where Kaiser and 
Fraser will build great new 
Cars! ", the ad shows a pasorama 
of the famed plant, with mona- 
taged pictures of Heary Jj. Kai- 
ser and Joseph W. Frazer. Copy 
States that the former bombe: 
plant is now beiag converted for 
Mass production of the two new 
automobiles. Experts in car- 
making have joined the two heads 
of the company, it asserts, 


adding: 

"Mr. Kaiser and Mr. Frazer 
have brought these men together 
for one purpose--to make the 
finest automobiles that modersa 
industry cama produce--ia quaati- 
ty, with quality--at prices that 
will bring them to the greatest 
aumber of people at the earliest 
possible time." 

Kaiser-Frazer Corporation is 
lining up more than 200 distrib- 
utors and 3,000 dealers for the 
new Kaiser and Fraser cars, Mr. 
Fraser told New York Fisaacial 
Writers Association this week. 

"We expect to have the first 
Fraser cars off production lines 
late this wiater," beexplained, 
"andthe lower - priced Kaiser 
car several weeks later. Both 
will be in full production by 
next summer, " 

The entire Willow Rua plaat 
will be used for the Fraser, a 
new tractor, the Rototiller, by 
Sraham-Paige, ofwhich Mr. Fraser 
also ispresident, and the Kaiser 
can 

When the auto industry is ia 
full production, he poiated out, 


Advertising Age, October 22, 1945 


a billion dollare of dealers’ 
money will be speat to merchaad- 
ise the new cars. About 
10, 000, 000 people will be working 
in this aad related industries. 
Graham-Paige and Kaiser-Fraser 
organisations will invest about 
$100,000,000 in establishments 
and equipmeat. 

Trade Developmeat Corporation 
handles the two companies’ ac- 
counts. 


Polk Resumes Surveys 


new passenger cars and trucks 
for every city, couaty aad state 
in the couatry will be resumed 
in January, 1946, RB. L. Polk & 
Co., Detroit, has anasouaced. 
Preparations are being completed 
for a national organisation to 
handle gathering of the statis- 
tics. 


Riedel Leaves Raytheon 


Raytheon Mfg. Company, Newtoa, 
Mass., has resigned. 


Moathly reports oa sales of 


Bdgar 8. Riedel, for 18 years 
general sales manager of the 
receiving tube division of 


Canada Frees 
Advertising of 
War Limitations 


Ottawa, Oct. 17. —- Advertisiny 


appropriations in Casada ¢.: , 


big 1946 boost last week in the 
annual budget speech of J. |. 
Iilsley, Misaister of Fiaan-e, 

Mr. Ilsley aasouaced that ef. 
fective Jaa. 1, 1946, the preseat 
tax limit on advertising expeadi- 
tures would be removed. This mags 
that after that date, there »i1) 


be ao limit for income tax pur- 


poses on the amoust which a fira 


may charge iato its expenses for 


advertising expenditure. 

The preseat method of coatro||- 
ing advertising expeaditure went 
iato effect in Casada early is 
1942. Onder this plan a formla 
was worked out which limited ad- 
vertising costs for tax purposes 
to aot more than a 10% iacrease 
over "Normal." 

All Canadian companies have 


=. 


= 


Tue new Boeing C-97 Army Transport, military ver- 
sion of the Stratocruiser, can hold up to 120 armed 
troops; or two medium-size trucks with other cargo. 


On peace-time runs, this airplane will acoommodate 
72 to 114 passengers; will make possible cross-continent 
delivery of “red-ball” freight on a one-day schedule; 
and will bring down fares and cargo rates to new low 
levels, because operating costs will be so much less. 


, 
To interpret a brilliant production record, and to 


show how Boeing leadership in research and engineer- 
ing will mean great strides in civilian aviation, is our 
assignment for our client, Boeing Airplane Company. 


N. W. AYER & SON, Inc. Phiiadeiphic, New York 


Chicago, Detroit, San Francisco, Hollywood, Boston, Honolulu, London 


/~ 


operated uader this provision 
siace that time. 


Ad Control Eliminated 
How with the elimisation of 
the 100% excess profits tax or 
rather its reduction from 100 to 
60% effective Jans. 1, the control 
of advertising expenditure is 
2 limiaated. 


In addition to giving business 
firms some relief uader &PT, 
finance minister Isley announced 
special tax relief for sma!l 
corporations aad also aa across- 
the-board reduction ia all per- 
sonal income taxes of 16%. This 
reduction in personal income tax 
becomes effective Oct. 1, 1945. 

Under the Canadian system gov- 
erament tax policy is anaouaced 
by the finance minister and be- 
comes effective immediately. 
Parliament subsequently debates 
the chaages but as a rule only 

nor revisions to the assouaced 
policy are made once the govers- 
eat has decided on its budget 
aad tax proposals, 

The budget aleo removed all war- 
time restrictions om the tourist 
privilege of bringing up to $100 
jtmerchandins into Canada from the 
United States by travelers remais- 
ing more than 48hours. Thus this 
type of goods ao longer is sub- 
ject tothe special Casadian war- 
time luxury taxes which ranged 
from 5 to 35%. 


For 
Coverage of 
North Carolina’s. 


No. 1 Market— 


. TT Winston-Salem 
Greensboro 
High Point 


WSJ 


WINSTON-SALEM 


5000 WATTS — 600 KC 


* 
Representatives 
MEADLEY - COMPANY 
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Never Underestimate the Power of a Woman! 


saeEZZawoeaw wwe we ET Ow ew we eC wee Ore ew eee ee eee Rearas<as = 


Nor the power 
of the magazine which 
has the largest 
audited circulation 
of ANY magazine, 
given it exclusively 

by women 


Avis HOME JOURNAL 


THE MAGAZINE WOMEN BELIEVE IN 
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Faber, Eversharp 
Sued for New Pen 


Patent Claims 


Wilmi 


Eversharp, 


ed defendants 


ngton, Del., Oct. 


186.» 


16. -- 
and Eberhard 
Faber Corporation have been nam- 
in a $1,000, 000 
damage suit based on charges of 
restraint of trade in violation 
of anti-trust acts, for allegedly 


conspiring to prevent distribu- 
tion of fountain pens by Rey- 
nolds International Pen Company 
of Illinois. Thurman Arnold, 
former U.S. trust buster, is at- 
torney for Reynolds, the plain- 
tiff. 

The suit also asks that Rey-' 
nolds receive $1,000,000 as 
treble damages resulting from 
loss of orders because of the de- 
fendants' allegedly false claims 
to patent rights to ball-bearing 
pointed pens. The complaint 


states that Reynolds’ ball-point- 
ed pens, which need not be re- 
filled for two-year periods, will 
make present fountain pens obso- 
lete and threaten to displace 
mechanical pencils and even or- 
dinary pencils. 


Besides denying defendants’ 
claims that Reynolds is infring- 
ing on their patent rights to 
ball-pointed pens, Reynolds 
pleads that Eversharp and Eber- 
hard Faber have notified retail- 
ers throughout the nation that 


Visible Record 


25 Card-Sheets Show FACTS on 500 Cards 


af 


ws. . 
i =< 
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VISIBLE CARD 


00 $345 


Easy Use Cards only. Join together. File sheets Cost 
Quick of Cards on edge in correspondence folders Sales 
Flexible —Half inch visible margin. Send order. Stock 
Durable 500 Blank Cards 6x4 inch $3.45—10x4 $5.30 Ruled 
Portable 500 Printed Cards 6x4 inch $6.70—10x4 $8.50 Credit 
Compact Use Visible Indexing, Color Signaling, Visible _ Payroll 
Low Cost Tabulation of vital information. Ten years Purchase 


Convenient national use. Send no money. Satisfaction Prospects 
), Same Time Guarant 
a 


Write for Catalog °"**" 
Ross-Gould Co., 335 N. Tenth 
ST. LOUIS 


RECORDS 


if they deal with Reynolds the 
defendants will refuse to sell 
them their products. Reynolds 
claims that it has lost sales of 
some 50,000 pens andcash returns 
of about $300,000 because of such 
practices, 


The complaint asserts, further, 
that present obstructive tactics 
by the two defendant firms will 
cause it irreparable injury in 
view of the merely temporary 
large ($12,000,000) in the U. S. 
alone demand for pens resulting 
from wartime shortages and in- 
creased purchasing power. 


U 


T 


NOTE 


7 


I heard one of ’em say he’s from WJW’s merchandise sales 
staff. Boy, radio merchandising must be big business! 


BIG BUSINESS is right! In the first year WJW’s merchandise sales representatives 
have made 17,196 SALES PRESENTATIONS on products advertised over WJW. 


SALES presentations is right! These 17,196 sales presentations resulted in 
5,427 INDIVIDUAL SALES TO RETAIL DEALERS. That’s a record for results! 


Sales RECORD is right! Actual ORDERS comprising 31% OF ALL PRESEN- 
TATIONS proves the point! 


And MORE to the point! 4,490 OF THESE SALES WERE TO NEW ACCOUNTS 
—proving that W]JW not only delivers the radio advertising coverage that stimu- 


lates dealer interest, but also supplies detailed merchandising cooperation that 


assures maximum distribution to back up air-vertising’s demand! 


Do You Need More Distribution in WJW’s Northern Ohio Counties ? 


Advertising Age, October 22, 1945 


Ferro Enamel 
Tells War Story 
for First Time 


Cleveland, Oct. 17.--In an 
elaborate sign-off of wartime 
advertising, Ferro Enamel Cor- 
poration has disclosed its vital 
story to the public for the 
first time, using large metro- 
politan newspapers. Papers which 
carried the 504-line ad included 
the Chicago Journal of Commerce, 
Chicago News, Cleveland Plain 
Dealer, Detroit Free Press, New 
York Journal of Commerce, 
Philadelphia Inquirer, New York 
Times and Wall Street Journal. 


The message, labelled "Ferro's 
War Story," discloses how this 
peacetime manufacturer of porce- 
lain and liquid plastic finishes 
had converted to the wartime 
production of 10 different 
chemical materials and four new 
types of munitions. Referring 
to the record, copy says: "In 
nine different plants, in three 
different states, Ferro workmen 
and technicians toiled night and 
day--most of the time seven days 
a week. In the 44 months of the 
war, no Ferro plant ever lost an 
hour's time--ever had a strike-~ 
ever fell down on a required 
shipping date." 


In addition to the production 
record which won five Army-Navy 
ER awards, the company was en- 
gaged in vital research work. 
Today it is back in peacetime 
manufacture of porcelain enamel 
and liquid plastic finishes. 

The company's regular in- 
stitutional and product ad- 
vertising appears continuously 


in trade and business pnblica- 
tions. Fuller & Smith & Ross 
is the agency. 


New Urug Labeling 
Kules Secome Effective 

New U. S. Food and Drug Admip- 
istration drug labeling regu]a- 
tions effective Oct. 10 divide 
retail packaged medicines into 
three catagories. These 
Products safe for self-medication, 
which must carry full directions 
explaining what they are good for, 
how much to take, when and bow; 
products unsafe or ineffective 
without a doctor's supervision, 
which must be marked "To be dis- 
persed only by or on the pres- 
cription of a physician includ- 
ing dentist or veterinarian;” 
and a small group of products, 
usages of which are presumed to 
be familar to everyone, which 
may omit complete directions or 
the prescription legend. These 
include aspirin, sodium bicarbon- 
ate, tincture of iodine, etc. 


are: 


Open Art Studios 

Joho A, Van Orman and Fepe 
Casanova, former art executives 
of Buchanan & Co., New York, have 
opened Casanova & Van Orman ad- 
vertising art studios at 1480 
Broadway, New York. Among the 
new firm's clients are Continen- 
tal Can Company, American Air- 
lines and Mutual Life Insurance 
Company, 


Joins Grown & weir 

William A, Jensen, recently 
with the Signal Corps, has been 
elected vice-president of Brown 
& Weir, Inc., New York, and will 
Organize the agency's contact, 
sales promotion and visual eduv- 
cation departments. 


WORCESTER'S OWN 
SUNDAY TELEGRAM 
FEATURE PARADE 
SECTION... 


Feature Parade, magazine section of the Worcester Sunday 
Telegram, is a publication “of the people, by the 

people and for the people” of Worcester, and the 
Central New England Market. 


Sounds like an advertiser's paradise! And it is — replete 
with the sort of material which local people eagerly 

seek and read with pride — subjects with human interest close 
to the heart of every citizen. No wonder Feature Parade 

holds the attention of 90,000 each Sunday and that 

readers recognize it as “Worcester’s Own”. Can you think 
of a better medium to keep people talking about and 


buying your product? 


In the Worcester area, Feature Parade is truly a “natural”, 


with a selling influence second 


only to a salesman. 


The TELEGRAM -GAZETTE 


WORCESTER, MASSACHUSETTS — 


GEORGE F BOOTH Pubishen- 
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OWNERS of RADIO STATION WTAG 
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East Indies got hold of it. He trimmed it up 
and streamlined it with salvaged air- 
plane parts. Recognize the gaso- 


line tanks? Theyre fenders now. 


This was a jeep, before that sergeant in the Netherlands 
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\\ oe ILLUSTRATED scores the 
newsbeats in the mechanical 


magazine field. Every issue brings more 
than 400,000 young fellows the first 
news of what’s newest — in invention, 
science, mechanics — things to look for, 
and things to make. Its present readers 
are the greatest coupon clippers in the 
world, as pleased advertisers have 
proved ... After the war, Mechanix 
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well with their hands. 


Illustrated will add thousands of new 
readers — the fellows who come out of 
the service with new mechanical inter- 
ests — new skills with their hands — new 
urges to build and to make things. 
Mechanix Illustrated is lively — it’s 
keyed to their brisk, wide interests. Put 
Mechanix Illustrated in your postwar 
advertising plans right now. Call us in 
today for a talk. 


FAWCETT PUBLICATIONS, INC. 


WORLD'S LARGEST PUBLISHERS OF MONTHLY MAGAZINES, 295 MADISON AVENUE, N. Y. 17, N. Y. 
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lf he wants andirons for his fireplace when he comes back home, 
he'll make andirons .. . they‘Il be easy. He can buy the materials 

by the pound, and use the plans that were in the March, 1945, 

issue of Mechanix Illustrated. The andirons will be good, stout ones, 


because most of the boys in the service have learned to work 


The magazine that 
gives men ideas 
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The Fellow in the 


As readers have undoubtedly 
gathered from a perusal of the 
past few issues, Advertising Age 
is very much interested in the 
Strike of the typographical un- 
ions in Chicago which bas pre- 
vented normal production of most 
of the pablications printed in 
that city. 

For that reason, perhaps, the 
action of the Chicago Business 
Papers Association last week may 
seem more important to us than 
it actually was. Yet we think it 
was highly significant that the 
publishers, who are the innocent 
"middle men" in this particular 
strike, should have invited repre- 
sentatives of unions and employ- 
ing printers to present their 
Cases to the membership, and 
Should subsequently have used 
their good offices to induce a 
resumption of negotiations, which 
had been broken off. 

The Chicago Business Papers 
Association has taken no stand 
in the controversy. It has, so 
far as we know, no intention of 
taking any stand over the merits 
of the dispute. But asvery defi- 
nitely interested parties, and 
as the buyers of the product of 
the employing printers and their 
employes, it did recommend that 
the unions and the employers re- 


The Big, Bad 


Certain members of the Federal 
Communications Commission and 
others have lately been taking to 
administering resounding slaps 
to radio, to advertising agencies 
and to advertising, for having 
too greatly "commercialized" this 
medium of communication. The pub- 
lic interest has completely or 
nearly completely been lost sight 
of, they say, while the ether 
waves reek with crude, distaste- 
ful and even vulgar commercialism. 

Some of this criticism may be 
sound, although it seems to us 
that occasionally an overzealous 
worker in the public interest 
Vineyard is misled to the point 
where, for example, the Boston 
Symphony or the Town Meeting of 
the Air areexcellent "public in- 
terest" programs when carried as 
sustainer, but vile commercialism 
when paid for by an advertiser 
with goods or services to sell. 
The most striking aspect of the 
criticisms of radio programming, 
however, is the fact that most 


Middle Speaks Up 


sume efforts to develop asettle- 
ment. 

Following a meeting on Friday, 
Oct. 12, at which union repre- 
sentatives stated their case -- 
the employing printers were heard 
earlier in the week -- the busi- 
ness paper group succeeded in get- 
ting representatives of labor 
and employing printers together 
over the conference table on Sat- 
urday, Oct. 18. As this is 
written, these negotiations have 
not yet borne fruit, but at least 
the situation does not look as 
hopeless as it did last week. 


The publishers are not repre- 
sented in the negotiations; they 
are not serving as arbitrators, 
nor have they made any recommen- 
dations. They have entered the 
situation solely as buyers, with 
an obvious desire to have the 
work stoppage end as quickly as 
possible. Such action on the part 
of affected buyers may not be 
unique in labor disputes, but it 
is at least unusual enough to 
warrant comment, and, we believe, 
to merit applause. Too often, in 
labor as in other disputes, the 
most grievously injured party is 
the “innocent bystander,” and 
too seldom is his position taken 


into account by the disputants. 


Wolf in Radio 


of it is directed atthe networks 
and the “big advertising agen- 
cies. " 

As anyone who has listened to 
more than one radio station can 
attest, over-commercialism and 
objectionable programming ismuch 
more prevalent on the small sta- 
tion, in behalf of the small ad- 
vertiser, than it is on networks. 
The networks and the important 
pStations and the big advertisers 
and agencies can't afford to feed 
their listening audiences a diet 
of recorded music interspersed 
with all-too-frequent and all-too- 
lengthy plugs, and they regulate 
the length and frequency of com- 
mercial plugging with consider- 
able rigidity. 

From the standpoint of prog ram- 
ming at least, radio is one field 
in which bigness -- of station, 
network, advertiser or agency -- 
is not necessarily badness. If 
radio is over~commercialized on 
the program side, let's assess 


the blame a little more accurately. 
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Coining A Trademark 

Southern Railway System tells 
us that its well known trademark, 
SR enclosed in a double circle 
with the wording, "The Southern 
Serves the South," developed ac- 
cidentally from a little job of 
doodling on the part of the late 
L.B. Jeffries, former vice-pres- 
ident and general counsel for 
thé railroad, while he was trav- 
eling in October, 1915. 

Mr. Jeffries, with nothing 
better to do, took a half dollar 
from his pocket and idly encircl- 
ed the coin with his pencil on a 
pad of paper. Having accomplish- 
ed this impressive doodling feat, 
he extracted a 25-cent piece 
from his pocket and made a smller 
circle within his original one. 
It was apparently at this point 
that the idea of designing a 
trademark struck him, and the 
lettering eventually joined the 
two circles. 

The new trademark quickly dis- 
Placed SR traversed by an arrow, 
which had been adopted in 1894, 
when the company was organized, 
and bas since been used on mill- 
ions of pieces of advertising 
and printed matter, as well as 
on more than 1,600 locomotives 
and 60,000 freight cars owned by 
the line. 


Want An Auto? 

For several weeks we bave been 
having fun with a reproduction 
of theApril 21, 1906 “automobile 
number" of the Journal of the 
American Medical Associationwhich 
was issued this summer. In this 
delightful issue were ads for 
the very latest innovations in 
borseless carriages, as well as 
a great body of text detailing 
the experiences of doctors in 
various parts of the country 
with the new vehicle. 

Included among advertisers 
were the Franklin and the Maxwell, 
4nd such shorter-lived cars as 
tbe Holsman, Black, Lambert, 


Bendiz, International, and Crown. 
What doctors had to say about 
these new devices ranged from 
the ridiculous to the sublime. 
Perhaps the "physician's solilo- 
quy," written by Dr. John B. Todd 
of Syracuse, explained the view- 
point of the time as well as any- 
,t hing: 

To bay or sot to bay, 
the question. 

Whether 'tis saferwitha horse 
and buggy 

To dodge the autos that infest 
our highways, 

Or to provide omeself with 
one's own auto 

And keep the others dodging. 
To ride -- to scorch -- 

No joke -- if by a scorch we 


that is 


thisk we end 


The Macfadden Wholesaler 
Newsstand 1946 style? 


The curryings and the thousand 
daily chores 

The driver's beir to. 
consummation 

Devoutly to be wished. 
to glide; 

To glide; perchance to bump; 
ay, there's the rub, 

For in that fatal bump what 
aches may come 

Ere we have shuffled off this 
mortal tire 

Must give us pause. 
the respect 

That makes calamity of so long 
rides; 

For who would bear the toots 
that rend our ears, 

The scorcher's jeers; the auto- 
ist's recklessness, 

The stench of gasoline, 
clouds of dust, 

The insoleace of chauffeur as 
he spurts 

His fiendish engine at unolaw- 
ful speed, 

When be himself might bis 
quietus make 

With bursted tire? Who would 
not goggles wear, 

Rather than dodge a buggy in 
and out 

In dread of scorching car? 
The task to find 

That undiscovered country in 
whose bourne 

No screeching auto runs -- 
puzzles as all. 


'Tis a 


To ride, 


There's 


the 


Skyscraper Hideout 


For interesting occupations 
during New York's elevatorstrike, 
talk to Thomas J. Buzalski and 
Joseph J, Lombardi, two engineers 
for NBC's television station 
WNBT, who were quickly trans- 
ported to the 85th floor of the 
Empire State building in the 
early morning hours before the 
walkont . they were given a 
three-day supplyof food, bedding, 
probably appropriate reading 
matter and the like, to sit out 
the strike and man the WNBT 
studios until rescue by elevator 
could be managed. 


Now It's Houses 

The New Hampshire Saviags 
Bank, Concord, N.H.,bas in- 
augurated a “House of the Month 
Club" wherein prospective home 
owners pay in each month until 
they acquire a sum sufficient 
for the down payment on their 
new home. The bank then finances 
the remainder. Each month, as 
the club member makes a payment, 
he receives free of charge color 
illustrations of selected small 
homes with floor plans. These 
help him decide upon the type 
of house he wants and incident- 
ally helps to clinch the sale 


when the money has been saved. 


22, 1945 


The following documents may 
be secured without charge from 
companies sponsoring them, or 
through Advertising Age, by 
any national advertiser or ai- 
Vertising agency executive 
writing on his business letter- 
head. 


No. 2561. 
Miles. 

The Los Angeles Daily News bas 
issued this folder, which gives 
a wealth of information on the 
16 Los Angeles County economic 
areas. These areas, based on 
city and county census tracts 
established by the Los Angeles 
County Regional Planning Commis- 
sion, are shown in a large map, 
with accompanying details in- 
cluding population, employment, 
home ownership, principal char- 
acteristics of the district, etc. 


The Fabulous Forty 


No. 2562. Philadelphia Transit 
System Market. 

This Philadelphia study is the 
Sixth in National Transitads' 
Series Of market books covering 
transit system markets. Follow- 
ing the pattern of others in the 
series, the study contains a map 
of the Philadelphia transit re- 
tail shopping districts, with 
detailed market information. 


No. 2568. Marketing Data for 
the Detroit Area. 

The Detroit Free Press has 
issued a marketing map of the 
Detroit area, which includes 
census tracts, Free Press mer- 
chandising zones, central and 
community shopping districts and 
ABC city zone. With the map is 
a folder of statistics for cen- 
sus tracts, covering population 
and bousing units in Detroit and 
adjacent areas, and characteris- 
tics of housing for Detroit, 
Dearborn, Highland Park and 
Hamt ramck. 


No. 2564. When Nine Out of Ten 
Say No. 

This folder, issued by the St. 
Louis Globe-Democrat, gives4 re- 
port on the survey made by the 
Bureau of Advertising, ANPA, ©1 
public reaction in the city dur- 
ing the newspaper carriers' 
Strike. Answers to questions 
indicate what people missed most 
--features, departments, general 
news, ads, etc.--when deprived 
of their newspapers. 


No. 2550. The Brilliance of «@ 
New Star. 

This color brochure provides 4 
sort of menu for Pictorial Review, 
which is distributed each weet 
with nine of the Hearst Sunday 
newspapers. Pictorialized news, 
columns, art and cartoons, stag‘ 
and screen news are laid out 19 
these pages in sample form. 


No. 2551. Here are the Answer® 
to the You-Quiz. 

Readers of True, the man's mag- 
azine, get a going Over in th 
sarvey--a Don Herold quiz- 
issued by Fawcett Publication 
What they earn and own, how the) 
are employed,what they spend f 
cloths and what brands of nour 
erous items they prefer a2 
specify in buying are all se 
down in tabulated form. 


No. 2552. Encyclopedia 66 

The United States News 5** 
issued this summary of informa 
tion, for the convenience 
space buyers and others, coveri%: 
facts about the publication, | 
subscribers,markets, circulatio! 
methods, etc. 
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. «A MIRACLE THAT CAN SAVE MAN 
FROM DESTROYING HIMSELF! HOW TO 
BRING ABOUT THAT MIRACLE |S THE 
SUBJECT OF “ FAITH FOR TODAY” BY 
DR. NORMAN VINCENT PEALE IN THE 
OCTOBER COMPANION. 

THIS VITAL VICTORY MESSAGE, BY A 
NOTED NEW YORK PASTOR, AND WITH AN 
INTRODUCTION BY LOWELL THOMAS, 
STRIKES A NOTE OF OPTIMISM FOR THE 
DAYS AHEAD AND POINTS A PRACTICAL 
PATH TO BETTER, HAPPIER LIVES FOR 
MILLIONS. 

THIS IS ANOTHER OF MANY CURRENT 
EXAMPLES OF THE COMPANION’S 
OUTSTANDING JOURNALISTIC 
ENTERPRISE. 
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» Si MO te oo 
NEWooo TARBSIT= COOLUNG 
THOUGHT AND LOTS OF IT BY AN EXPERT FOOD STAFF GOES 
INTO THE COMPANION'S NEW TAKE-IT-EASY COOKING 
FEATURES. THEY'RE A NEW CONTINUING GUIDE TO EASIER 
WAYS OF PREPARING ZESTFUL MEALS IN LESS TIME. 
MINUTE-SAVING METHODS FOR EVERY STEP RELEASE EXTRA 
HOURS FOR THE WOMAN'S MANY NEW LEISURE INTERESTS. 
“WHOLE IN ONE” |S THE HELPFUL TAKE-IT- EASY 
ARTICLE IN THE OCTOBER COMPANION. 


“ Opie i" every LOFTS 


-. 1S THE PRIZE WINNING NOVEL AND a5 
ENGLISH BEST SELLER BY TOM HANLIN ~——— 
WHICH STARTS IN THE OCTOBER | 


woman is More 


American before in 


She's more © 


interested than ever COMPANION. . . TYPICAL TOP-NOTCH 
FICTION CHOSEN BY THE COMPANION'S 
/\ EDITORS TO REFRESH THEIR 3'/2 
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oP FEATURE OF THE OCTOBER 
Aan COMPANION, |S AN INFORMATION- 

~ fE - PACKED SURVEY OF PREFABRICATED 

HOUSING --A WAY TO BETTER HOMES 


FOR LESS MONEY. 
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Radin Rejoins Buchanan 

Paul Radin is returning from 
Europe where he was chief of 
films for OWI in the Balkans, 
and will rejoin Buchanan & Co. 
as account executive. 


Warner Promoted 

Warren S Warner, with National 
Biscuit Company, New York, for 
82 years, bas been appointed 
Vice-president in charge of 
sales. 
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Complete piants in TORONTO - MONTREAL - WINNIPEG 


= icult technological hurdles in the 


‘2|with the economists of the OPA 
é;and the Labor Department who 


(PA Gets Set for 
Production Task; 
Krug Cites Danger 


‘Incentive Pricing’ 
Plan May Bring New 
Conflict with OPA 


Washington, Oct. 16,-- Unwind- 
ing of the wartime economy appeared 
to be over some of its most diff- 


60 days since V-J Day, as the War 
Production Board prepared to give 
way to a Civilian Production 
Authority, set up to smooth out 
the rough edges. 

How rough these edges will be 
apparently rests outside the 
sphere of the production experts, 


must agree to a formula for re- 
establishing the peace between 
labor and management necessary 


to keep reconversion going. 
When and how industry and labor 


will get together was very much 
on the mind of WPB Chairman 
J.A. Krug as he held his final 


press conference. Technician 
though he is, Mr. Krug lamented 
that all his fine talk about re- 
conversion prospects would be just 
so much talk if the hatchet isn't 
buried in two or three weeks. 


Says Progress Doesn't Show 


As Mr. Krug sees reconversion, 
things have been moving very 
rapidly, even though very little 
new merchandise is visible at 
this time. 

"Today when the echoes of the 
shooting war have scarcely had 
time to cease reverberating, it 
is much too soon to measure the 
progress of reconversion in terms 
of shipments of hard goods to 
civilian customers", he points 
out. 

"But pipelines are being filled 
with raw materials and components, 
and the components’ factories are 
going through the same processes 


passenger equipment.” 


ott) igen tS fl 


PRESIDENT, LOS ANGELES TRANSIT LINES 


“Our confidence in the future growth 
and prosperity of Southern California 
is best evidenced by the fact that we 


are investing over $10,000,000 in new 
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as the assembly plants. " 


Optimistic About Employment 


Mr. Krug retires from the 
government confident that una- 
employment in the coming months 
need not be as serious as many 
government economists have pre- 
dicted. 

He sees millions withdrawing 
from the labor force to return 
to the kitchen or the school, or 
to retire. He points out that 
though the automobiles are not 
pouring off the production lines, 
substantial numbers of people 
are being employed producing the 
components that precede output 
of the finished product. 

He reminds us that reconversion 
is simpler than tooling up for 
war--involving only a comparative- 
ly few industries, although impor- 
tant ones. To the automobile 
or refrigerator manufacturer it 
means tearing apart production 
lines to get back to civilian 
work. 


Costs Are Important 


But the blast furnaces turn out 
the same pig iron in peacetime 
as in war; cotton spindles the 
same yarn. Lumber, food, con- 
tainers, leather products, con- 
struction machinery, machine 
tools, plant equipment and many 
others have only one serious 
problem: whether new customers 
will buy as much as old, and 
whether costs can be held in 
line with prices. 


The most recent WPB survey 
predicted that if events move 
on schedule, production in June, 


1946, in 59 industries will be 
at a rate of 288% of 1939. In 
August of this year, these in- 


dustries were at 51% of 1989 for 
civilian goods; in September 
they expected to reach 60% and 


in December 153%, 

Mr. Krug was happy about thes, 
figures, but he warned that "j, 
is silly to talk of the progress 
of reconversion with things a, 
they are today." He said that 
it is a paradox that after |; 
months of preparations, wit} 
plants ready and equipped to go, 
labor and management are threat- 
ening the whole thing by in- 
ability to agree. 


Small Maps Procedure 


When WPB passes from the pic- 
ture Nov. 8, it will be suc- 
ceeded for an estimated four 
to six months by the Civilian 
Production Authority, headed 
by J.D. Small, former executive 
vice-president, Dry Ice Cor- 
poration of America. 

Mr. Small feels that there is 
Still considerable work to be 
done restricting accumulation 
of inventories, and "ration- 
ing" scarce materials like tin 
and lead. During the months 
that CPA operates, he proposes 
to put particular emphasis on 
enforcement of the 50 to 70 
remaining regulations to insure 
against speculation in scarce 
items. 

CPA will inherit two major WPB 
headaches: production programs 
for building materials and 
textiles. At an introductory 
press conference Mr. Small ad- 
vocated “incentive pricing" to 
pep up production in both these 
fields, and may already have 
committed himself to a struggle 
with OPA, 

His support of incentive 
pricing, particularly for terx- 
tiles, was angrily received at 
OPA, where it was felt that 
the suggestion was hardly cal- 
culated to encourage industry 
cooperation with existing low 
price clothing programs. 


NEW HAMPSHIRE'S 


Greate NEWSPAPERS 


--.- AND WHAT 


MAKES THEM GREAT... 


In newspapers, as in individuals, Greatness is 
not measurable by size — but rather the total 
sum of standards and qualities by which 
others decide or acclaim it great. The Man- 
chester Union-Leader achieves its title first 
because it renders its readers a service — a 
service on which they depend day in and day 
out—but rendered in a manner which appea/: 
to this State's standards, to their homely qual- 
ities. They want metropolitan features 1 s// 
useful, local-like features — authoritative col- 
umnists with favorite editorial writers, world 
wide news services with up to the minute 
local news. Of interest to advertisers? Yes. 
These are your buyers — this is your paper. 


Dominant National Advertising Medium 


of Southern California 


LOS ANGELES CHAUIINER 


NOW- Daily over 350,000—Sunday over 750,000 


are available on this Com- 


act Result-Producing Mar- 
et. Write Today for “PLUS 
SERVICES” — what the 
Union-Leader does for na- 
tional advertisers to help 
sel] their campaigns. 


NO OTHER PAPER GIVES NEW HAMP.- 
SHIRE PEOPLE THE NEWS and AR- 
TICLES the) want. 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 


NATIONALLY REPRESENTED BY GEORGE A MC DEVITT COMPANY 
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SUNDAY PUNCH 


where you need it the MOST! 


Footwork swell! Technique — timing — strength — and a 
SUNDAY PUNCH—but to win, a fighter’s got to hit his 
opponent in a vital spot. 


Product swell! Copy — layout — distribution — and a sales message — 
but to sell your product, your sales message must hit ’em where they 
live—hit ’em in your most important markets. 


FIRST 3 delivers a SUNDAY PUNCH where you need it the 
most —in America’s most important sales areas — with the 
impact of ROTOGRAVURE and COLORGRAVURE, the 
section of highest reader traffic in the three FIRST newspapers in 
those areas — the Philadelphia Sunday Inquirer, the Chicago Sunday 
Tribune, and the New York Sunday News — each first in circulation 
and in display advertising volume. 


In addition to a 66.8% family coverage in the metropolitan areas, FIRST 3 
also delivers strong coverage in hundreds of cities and towns in its 
GREATER MARKET AREA. The families of this greater area 
spend 40.1% of the total U.S. retail dollar and 42.4% of the total 
U.S. food dollar. 


S 
zy 


You can do a better job of reaching your most important 
markets by using FIRST 3's SUNDAY PUNCH. Total circu- 
lation in excess of 6,200,000. 


rst ae es , . 5 

ay | s oe NEW YORK SUNDAY NEWS 

‘. ; ae CHICAGO SUNDAY TRIBUNE 

a i , dn, PHILADELPHIA SUNDAY INQUIRER 
7 = oe 

i. , a GROUP re Retegravure ° Colorgravure 


R. THE GROUP WITH THE SUNDAY PUNCH 


News Building, 220 East 42nd Street, New York City 17, VAnderbilt 6-4894 Tribune Tower, Chicago 11, SUPerior 0044 * 155 Montgomery Street, San Francisco 4, GARfield 7946 
NY 
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Barron Appoints Madison 
Barron Laboratories, Atlanta, 
has appointed Madison Advertising 
Company, New York, to introduce 
a line of cosmetics, employing 
magazines and newspapers. 


Rejoins Bernays 

Lt. Comdr. Howard W. Cutler 
has rejoined Edward L. Bernays 
organization, New York, follow- 
ing his release from active 
service. 


Russell Flays 
‘Consumer Group’ 
Attitude on Ads 


Chicago, Oct. 16.--- The "con- 
sumer group pattern" of attack 
On advertising as an enormous 
waste has not yet had a marked 
effect on the rank and file of 


Everybody's 
Getting 


’ Cawpy InpusTey 


me NeWdsraren OF 
CONFECTIONERY BUSINESS 


FIRST in 
CIRCULATION 
FIRST on Candy 

ADVERTISING 
Schedules 


CANDY INDUSTRY * Den Gussew, Edtior & Publisher 
33 West 42nd Street, New York 18, N. Y. 


Consumers, although opinion- 
molding groups of labor leaders, 
teachers, Leaders of women's or- 
ganizations and "professional 
people generally" have been in- 
fluenced by the attack, accord- 
ing to George L. Russell Jr., 
president, John B, Stetson Com 
pany, Philadelphia. 

Speaking before 150 business 
leaders ata luncheon here Thurs- 
day, sponsored bythe Brand Names 
Research Foundation, at which 50, 
75 and 100-year awards were pre- 
sented to brand name advertisers 
(AA, Oct, 15), Mr. Russell re- 
vealed that a survey recently 


completed for the foundation 
shows only 1.5% of women believe 
that mandatory grade labeling is 
preferable to brand identifica- 
tion as a guide to buying meats 
and underwear, The percentage 
favoring it for other products 
is even smaller, he said, 

The attack on advertising, he 
pointed out,iscomprised of three 
basic tenets: First, the consumer 
is an economic infant who knows 
nothing about what is and is not 
good; second, the manufacturer, 
motivated solely by desire for 
profits, is unscrupulous, and 
third, human wants are fixed 
and advertising only moves de- 
mand from one product to another. 


Want Super-Conmissians 

"These experts," Mr. Russell 
Continued, "conclude that what 
we need is a series of super- 
Commissions, or bureaus, made up 
of wiser folk, Like themselves, 
who will grade and label all 
products, decide what's good and 
what isn't good for you and me, 
with power to act according to 
their own judgment. They say ad- 


Advertising Age, 


vertising, which is an enormous 
Waste, should be eliminated or 
reduced to a series of staid 
bulletins of a strictly informa- 
tional character," 

He called attention to the 
formation last June of the inform 
al Congressional Committee for 
the Protection of the Consumer, 
led by Dr. Colston Warne, presi- 
dent of Consumers Union, and 
Supported by Donald Montgomery, 
consumers’ counsel of the CIO's 
United Automobile Workers. He 
warned that "we will hear more 
of this group this fall." 


Must Combat Hostility 


Companies with a long history 
of brand name advertising as well 
as newer advertisers have much 
work ahead meeting the hostility 
of certain groups and increased 
competition from cooperatives, 
he asserted, He observed, in ad- 
dition, that "brand names in par- 
ticular were expendable" during 
the war. 

"Four million or more young- 
Sters came into adulthood in 
that period and hundreds of 


(photo by Landshoff- courtesy 
MADEMOISELLE Magazine) 


CORRESPONDENT FOR THE NEW YORK HERALD TRIBUNE 


thousands of homes were estab- 
lished without the benefit of 
these familiar guides to selec- 
tion of quality products,” he 
said, "For the first time, the 
chain of brand experience which 
has grown and strengthened from 
generation to generation was 
broken." Private branding, he ad- 
ded, gained a foothold in the 
war period. 

The foundation, its members 
and other advertisers must make 
every effort, as a consequence, 
to keep the public informed of 
the facts that brands cut shop- 
ping time, encourage refinement 
of products, stimulate aspiration 
and ambition and keep life inter- 
esting and "that our competitive 
brand system isan economical in- 
Surance measure to protect an im- 
portant process of our way of 
life," Mr. Russell concluded, 


Light Joins Mercready 

Arthur M. Light, formerly 
Supervisor of technical publica- 
tions, eastern aircraft division 
of General Motors Corporation, 
has joined Mercready & Co., New- 
ark, as assistant to the presi- 
dent. 


October 22, 


Liberty Selling 
Group to Start 
First Ad Program 


Philadelphia, Oct. 17. ---Nation- 
al advertising directed to th. 
manufacturer and retailer has 
bees started by Liberty Distripy-. 
tors, am Organization of 24 nop- 
competing hardware wholesalers 
which buys and sells collectively 
on a nationwide basis. 

The organization's P rogram 
calls for trade publication ag- 
vertisements, direct mail, spec- 
ial dealer helps and a new Lip- 
erty brochure, "Acres of Diamonds: 
The 82-page brochure in color, 
explains the principles of Lip- 
erty Distributors and devotes 4 
full page to the operation of 
each member, describing his 
territory, sale organization and 
method of doing business. 

Copies of the brochure are be- 
ing mailed to heads of manufact- 
uring corporations who have 
hardware, major appliance or 
allied lines of interest to the 
70,000 dealers served by Liberty. 
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Building Volume Told; 
FHA Program Renewed 

The 1946 construction program 
in this couatry, public and 
private, will probably total 
$6.5 billiosa, including aa 
estimated $2 billion in new 
housing, reports John Haynes, 
chief of the newly organized 
construction division of the 
Department of Commerce. Short- 
ages of some critical materials, 
such as brick and cast iron soil 
pipe, may seriously delay the 
program, he added, 


Commissioner Raymond M. Foley 
of the Federal Housing Admini- 
stration, has revealed that pre- 
war financing facilities under 
the FHA program are again avail- 
able to home owners who post- 
poned repair, improvement or 
modernization because of wartime 
restrictions, which were lifted 
Oct. 16. Estimates are that 
such improvements and repairs in 
the first 12 months after re- 
moval of restrictions will amouat 
to about $3 billion. 


The Herald Tribune's youngest (24) war cor- 
respondent—daughter of Captain L. D. Higgins 
of the Army Air Force and wife of A. A. F. Cap- 
tain Stanley Moore (formerly of Harvard's phil- 
osophy staff)—was born in Hong Kong, began 
schooling in France (her mother is French), 
continued in England, and finished with honors 
at the University of California and Columbia 
Journalism. Meanwhile she served an appren- 
ticeship reporting and editing for several Cali- 
fornia papers 


Within months of joining the Herald Tribune 
city room staff (in June, 1942) she was rushing 
in where reporting angels fear to tread. Having 
heard that nine governors were scheduled to 
call on Madame Chiang in her Waldorf suite 
(prior to her Madison Square Garden appear- 
ance) Miss Higgins decided to call too. The 
only reporter in or near the sacred spot, she got 
there by ingenuity. rather than invitation. 
proved her reporter's persistency, got a perfect 
scoop, was soon handling all sorts of choice 
assignments 


.did techni- 
. covered Soviet girl students at Co- 
lumbia, convalescent aviators at Pawling, China- 
town’s war cflort, Connecticut politics, Hart- 
ford’s circus tragedy. Sent to London in late 
‘44, she showed the same easy adaptability to 


She interviewed Arabian princes.. 
cal stories. . 


all sorts of assignments. By February, ’45, work- 
ing out of the Herald Tribune's Paris Bureau, 
she initiated herself in Continental newscover- 
ing by handling such stories as the cool relations 
between De Gaulle and left-trending France's 
leftists...France’s Russian relations...and 
France’s formidable fiscal program. 


In the war’s closing days she moved with the 
7th Army deep into Austria...chronicling the 
saga of freed captives choking the roads to 
France...the establishment of the first Stars & 
Stripes on German soil... Nazi archives in Lich- 
tenteld Castle's vaults... the half-million beaten 
Nazis’ trek to Munich, unguarded, but in full 
battle array. 


She topped all this with a series of interviews: 
Streicher protesting he’d never hurt anybody, 
retired Emil Jannings fondling his film mem- 
ories, Nazi “Wacs'’—arrogant as their men, in- 
dignant Hitler youth leaders, Hitler's major 
domo revealing the story of Eva Braun. 


As a girl reporter who became an able foreign 
correspondent at the age of 24—barely 2 years 


after becoming a Herald Tribune feporter— 
Marguerite Higgins has been places and seen 
things that most women members of her craft 
would give their right eye to cover—including, 
the trial of Marshal Petain. 


recently, 


Herald Tribune 
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it you ore selling spork plugs, tires, gasoline, oi! accessories or just 
onother cor—tell your story to the live stock former Never forget 
thot in addition to being the top bracket of your form morke?, the 
stockman is © specialist in being first. 


When you hove a message for him, publish it in the columns of this 
farm journal. It's his fovorite form paper—onother one of his firsts! 


NAT iy | )}. 


160 N.LA SALLE STREET 
CHICAGO 1, ILLINOIS 
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Stopper in any store or window... 


Even a small dealer knows the big value of advertising 
in the Sunday comics section! He reads the comics. So 
does his family, his customers, and his friends. 

And when you give him a reprint of an advertisement 
from a Metropolitan Group Sunday comics section, he 
knows that it’s to his advantage to use it—recognizes its 
value as a stopper in his store window. 

He knows that the concentrated Sunday circulation 
.reaches a majority of the neighborhood families that he 
sells or hopes to sell. 

He knows that adults as well as children have already 
seen your advertisement. (Readership checks show that 
three out of four adults are regular comics section readers 
in homes where Sunday newspapers are read). 

He knows your comics section advertisement has high 
reminder value, identifies brand, package and product. 

And for the people who haven’t previously seen the 
advertisement, the comics reprint still has entertainment, 
continues to work as an advertisement. (The best Sunday 
night radio program can’t be repeated at the point of sale!) 


Because the comics reprint is a dealer help that really 
helps—there’s a lot of merchandising motive power in it. 

Metropolitan Group makes it possible for advertisers 
to apply concentrated coverage, habitual readership and 
the highest advertising receptivity nationally as well as 
locally—through any or all of the Group’s forty-five major 
Sunday newspapers with a circulation of 16,000,000 
copies .. . reaching half of the better buying families in 
the whole U. S. market, with more concentrated coverage 
than any other type of media provides! Or matching media 
to fit your market pattern! 


METROPOLITAN Group’s Sunday comics offer full color 
at the lowest cost, and a space unit large enough to 
reproduce the actual package or the product, identifies 
the brand on the dealer’s shelves. And the Group is easy 
to buy—One order, one piece of copy, one bill! 

Now that we have to sell customers instead of stall 
them off—get Metropolitan Group to work for you and get 
action! Details from any office... 


The first national newspaper network... Metropolitan Group 


Washington Post + OPTIONAL ADDITIONS: Atlanta Journal - 


Comics Section Advertising tn: Baltimore Sun + Boston Globe - Chicago Tribune + Cleveland Plain Dealer - Detroit News - New York News 
Philadelphia Inquirer - Pittsburgh Press - St. Louis Globe-Democrat - Washington Star + Des Moines Register - Milwaukee Journal + Minneapolis 
Tribune + St. Paul Pioneer Press » ALTERNATES: Boston Herald + Detroit Free Press « New York Herald Tribune + St. Louis Post-Dispatch 
Buffalo Courier-Express + Cincinnati Enquirer + Columbus Dispatch 
Dallas News « Houston Chronicle ¢ Indianapolis Star «+ New Orleans Times-Picayune-States »« Omaha World-Herald + Providence Journal 
Rochester Democrat & Chronicle + San Antonio Express + Springfield Union & Republican + Syracuse Post-Standard + METRO PACIFIC: 
Fresno Bee + Long Beach Press-Telegram + Los Angeles Times 

Sacramento Bee + San Diego Union + San Francisco Chronicle + Seattle Times + Spokane Spokesman-Review + Tacoma News Tribune 


220 E. 42d St., NEW YORK 17 + Tribune Tower, CHICAGO 11 + New Center Bldg., DETROIT 2 + 155 Montgomery St., SAN FRANCISCO 4 


Oakland Tribune + Oregon Journal + Phoenix Arizona Republic 
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Quale Joins Baker 

Andrew C. Quale, formerly with 
the Army Quartermaster Corps, has 
been named associate merchandis- 
ing and advertising manager of 
Walter Baker & Co., Dorchester, 
Mass., subsidiary of General Food 
Corp. He succeeds Ben D. Frost, 
transferred to the cereal prod- 
ucts merchandising group in New 
York. 
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Savings, Loan 
League to Start 
6-Magazine Drive 


Chicago, Oct. 16.--The United 
States Savings & Loan League, 
which announced appointment of 
Fuller &Smith & Ross, Cleveland, 
as agency last week, will run a 
Rational campaign - the first 
time in about seven years - 
this wiater to boost savings 
and loan and cooperative banks 
as the best sources for money to 
finance homes. 

The drive, to run six months 
or more, will be aimed at the 
building trades--realtors, arch- 
itects, builders and building 
supply dealers--and at ex-ser- 
vicemen. Beginning next month, 
insertions will appear in Amer- 
ican Builder, American Legion 
Magazine, Architectural Forum, 
Building Supply News, Foreign 
Service and National Real Es- 
tate Journal. 


Copy will emphasize that the 
8,600 member banks are special- 
ists in home financing and that 
they can provide loaas faster 
and in a more effective manner 
than other lending organizations. 
Decision to undertake the cam 
Paign, it is said, was made 
after surveys indicated that 
only a small part of the general 
public and not enough realtors 
and others in the trade under- 
Stand the specialization of 
savings and loan banks in the 
home financing field. League 
officials say 54% of all home 
loans were made by member banks 
last year. 


Test New Makeup, Cleaner 

Tintz Company, Chicago, through 
its agency, O'Neil, Larson & Mc- 
Mahon, has begun a test campaign 
in Chicago newspapers for Luminous 
Lure cake makeup. 

The agency is also using dailies 
in a few markets for Welty's New 
Odorless Spot Remover, a product 
of the Welty Company, Chicago. 
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a’““‘Who’s Who” 


of American Business— 


this Representative List of Illustravox Users 


ELOW are names of some 
of the better known com- 
panies...also government de- 
partments... that have found 
Illustravox the answer to various 
training problems. They have 
field-tested and proved it in 
peacetime and in war. 


Portable, inexpensive, Illus- 
travox presents your perfected 
message, always the same, with 
records and slidefilms. Simplify 
your postwar training of sales- 
men, workmen, and distributors 
THE ONE BEST WAY, as ex- 
emplified by the following: 


American Can Company 
Armour & Company 
Armstrong Cork Co. 
Barrett Division, The Allied Chemical 
& Dye Corp. 
Bendix Products Corporation 
Calvert Distillers Corporation 
Phillip Carey Company 
Caterpillar Tractor Company 
Celotex Corporation 
Chrysler Corporation 
Coca Cola Company 
Coolerator Company 
Crane Company 
Dayton Rubber Manufacturing 
Company 
DuPont deNemours (E. |.) 
& Company, Inc. 
Easy Washing Machine Corp. 
Fairbanks-Morse & Company 
Ford Motor Company 
Fruehauf Trailer Company 


Gates Rubber Company 

General Electric Company 

General Motors Corporation 

Géneral Shoe Corporation 

General Tire & Rubber Co. Inc. 

Glidden Company 

Goodrich (B.F.) Company 

Goodyear Tire & Rubber 
Company, Inc. 

Gulf Refining Company 

International Harvester Company 

Jewel Tea Company, Inc. 

Johns-Manville Corporation 

Kraft Cheese Company 

Lever Brothers Company 

Loose-Wiles Biscuit Company 

Masonite Corporation 

Minneapolis-Honeywell Regulator 
Company 

Montgomery Ward & Company 

Nash-Kelvinator Corporation 

National Chemical & Mfg. Company 

Nehi Corporation 

Nu-Enamel Corporation 

Owens-Illinois Glass Company 

Packard Motor Car Company 

Parker Pen Company 

Pepsi-Cola Company 

Procter & Gamble Company 

Pure Oil Company 


THE ONE 


BEST WAY 
TO TRAIN 


Richfield Oil Corporation 

Royal Typewriter Company, Inc. 
Sears, Roebuck & Company 
Seiberling Rubber Company 
Servel, Inc. 

Shell Oil Company, Inc. 
Sherwin-Williams Company 
Sinclair Refining Company 

Singer Sewing Machine Company 
Squibb & Sons, E. R. 

Standard Oil Company 
Studebaker Corporation 

Swift & Company 

Texas Company 

U.S. Rubber Company 
Westinghouse Electric & Mfg. Co. 
Willard Storage Battery Company 
Yale & Towne Mfg. Company 


U. S. GOVERNMENT 


United States Navy 

Federal Bureau of Investigation 

Office of Emergency Management 

Army Signal Corps 

Coast Guard 

Department of Agriculture 
(Department of Reclamation) 

Maritime Commission 

Public Health Service 


CUT TRAINING TIME 
In military training programs, accel- 
erated courses were cut from as 
much as six months to six weeks with 
the aid of Illustravox. 


@ For further information, write 
today to The Magnavox Company, 
Illustravox Division, Dept. AA-10, 
Fort Wayne 4, Indiana. 


ILLUSTRAVOX 


THE ILLUSTRATED VOICE 


MAKERS OF 


DIVISION OF THE Ma navox COMPANY + FT. WAYNE 


FINE RACIO-PHONOGRAPHS 


Advertising Age, October 22, 1945 


Restraint Keys 
Promotion for 
Western Brewer 


San Francisco, Oct. 16.--Sans 
the pretty girls, leg art or 
cheese-cake of usual beer adver- 
tising, the new campaign in 
northern California for Golden 
Glow beer and ale by Golden West 
Brewing Company, Oakland, is 
styled in all the restraint of 
conservative bank service pro- 
motions. 

Launched this summer and slated 
to run indefinitely on the air, 
in newspapers and on outdoor 
boards, the campaign is the first 
comprehensive advertising since 


@ man’s fine beer 
—_—_——_— 
“Golden Glow is brewed to suit the taste 
- of my closest friends _ men whose 
“$ judgment and opinions | value 
highly. They like it. You'll like it, too.” 


-Tom Walker 
Generel i ay 
Geiden Weer Brewing Compon 


Crolden Glow 


} orsraveures at wwowesace or { 


reorganization of the 89-year-old 
brewery in 1942 by the new man- 
agement. 

Basic strategy of the campaign 
is a low-pressure, restrained 
theme, reflecting the quality of 
the products and the personality 
and reputation of the man behind 
them--the featuring of simple, 
sincere statements by Tom Walker, 
general manager, and the high- 
lighting of the slogan, "Men Who 
Know Say Golden Glow." All types 
of messages are conservative-- 
without superlatives or flam- 
boyant display. 

Issues House Organ 


In addition to the new pro- 
motion, a four-page tabloid, 
"Golden West Nuggets," now in its 
third issue, is being produced 
and distributed to 17,000 members 
of the trade. [t carries news, 
pictures and features of special 
interest to distributors and re- 
tailers, along with a column 
entitled "Tom Walker's Corner," 
devoted to informal views and 
comments by the general manager. 


On the radio, major medium, 
Tom Walker is identified as "one 
of the most respected names in 
the brewing industry, with nearly 
40 years' experience," and is 


quoted in all transcribed con. 
mercials. 

Hundreds of radio spot a,)- 
nouncements are aired over Kiiy, 
Eureka; KTRB, Modesto; Kyo 
Stockton; KFBK, Sacramento, and 
KLX and KROW, Oakland. Other 
stations will be added. 

Newspapers, Outdoor Used 

Three weekly 15 minute musica) 
programs are aired over KGO, Say 
Francisco. They were also broai- 
Cast twice weekly during the 
summer over KQW, San Francisco, 
Titled "Golden Harmonies," they 
feature transcribed orchestra) 
and vocal music, carefully se}- 
ected for wide adult appeai, 
particularly to men, 

Approximately 250 24-shec;: 
posters in northern California 
as being used aswell asa "bank- 
like" series of 112-line news- 
paper ads appearing twice weekly 
in 25 papers. Knollin Advertising 
Agency, San Francisco, handles 
the account. 


‘Reader's Digest’ 
Starts First Test 
in Newspapers 


New York, Oct. 16.--With more 
than 9,000,000 domestic 
circulation now, the Reader's 
Digest last week launched a first 
test campaign in newspapers from 
coast to coast, through Batten, 
Barton, Durstine & Osborn, to 
expand its force of 20,000 
community subscription represen- 
tatives. 

The Digest emphasizes not only 
"reduced holiday rates," but 
"half-price subscriptions to men 
in service or discharged veterans 
now home." Plans to boost the 
magazine's United States circu- 
lation well above the 10,000, 000 
mark in 1946 will be developed 
in the next two months. 


Aldens Issues First Christmas 
Catalog Since |94| 

Aldens Chicago Mail Order Com 
pany last week released its first 
Christmas catalog since 194]. I' 
is 25% larger than any prewar is- 
sue, and again stresses the com- 
pany's name transition, with the 
name Aldens overshadowing Chicago 
Mail Order on both front and back 
covers. . 

Although it includes many items 
hitherto restricted or off the 
market entirely-- radios, irons, 
vacuum Cleaners and many varieties 
of toys -- the catalog still re- 
flects the difficulties of quick 
reconversion. 


TRY 


THIS ON YOUR PHONE 


. . « Write or Phone for 
one of our Representatives 

—Let us show you samples of work 
we are doing for successful institutions. 


FAITHORN CORPORATION 


- « You will find 
it a satisfying 
number because 


quick, sure way 
to the complete 
and economical 
handling of 
your production 
requirements. 


it opens the | 
i 
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Ad-Setters - Engravers - Printers 


400 N. Rush St., Chicago 11 * Whi. 2300 


DAY AND NIGHT SERVICE 
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AMERICA’S STRENGTH IN WAR AND PEACE—-THE PARTNERSHIP OF MAN AND WOMAN 
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. HE earns the income 


SHE spends it wisely 


Every week in millions of American 
homes the partnership of man and woman 
finds practical expression in the admin- 
istration of the family income. That in- 
come is usually earned by a man—but the 
family happiness rests upon a woman’s 
wise and conservative use of it. 

The significance of woman’s role in 
this great partnership is apparent from 


the fact that by far the greater part of 


all consumer goods is bought by women. 


Women in 3,500,000 Homes 
‘Find Guidance in McCall’s 
McCall’s editors, through continuous re- 
search, keep themselves well informed on 
what is going on in women’s minds. That 
is why McCall’s homemaking pages are a 
source of special inspiration and guidance 
for the women who do the buying for 


more than 3,500,000 homes. 


Wartime living accentuated this influence 
of McCall’s. So in these days of readjust- 
ment to peace your best informed, most 
understanding customer is that one 


woman out of five who lives hy McCall's. 
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CBS Names Smith 

J. Kelly Smith, general sales 
manager of CBS radio sales and 
formerly sales manager of WBBM, 
Chicago, has been appointed di- 
rector of station relations for 
CBS, 


Amery tc Buchanan 

Charles Amery, formerly with 
Lennen & “itchell, New York, 
has joined the new business 
department of Buchanan & Co., 
New York. 


Urges Standard 
Code for Agency 
on Product Claims 


Chicago, Oct. 16.--Extravagant 
claims made for "fake" goods are 
building resistance barriers for 
honest products, T. B, Freeman, 
presideat, Butler Brothers, em- 
Phasized last week at aclinic on 


- HARRY E. BURKE STUDIO 
230 E. OHIO ST... SUPERIOR S994 


Chicago Ht. i, 


distribution sponsored by the 
National Association of Mana- 


_|facturers and Illinois Manufac- 
‘|turers' 


Association at the Hotel 
Sherman here. 
The public is getting suspi-~ 


‘Icious of all products because of 


some false advertising and sell- 
ing techniques, he said, urging 


that agency m@n adopt a standard 


code demanding proof of the 
claims made for the products of 
their clients. 

He asserted thatmany companies 


A fall far short of their potential 


place in industry because of in- 


effectual marketing of their 


products; that "the American 
process of distribution has been 
asd is just plain wasteful," and 
that "in no field has there been 
greater need for and greater 
lack of scientific research than 
in distribution." Similar warn- 
ings against "dream product" ad- 
vertising were voiced by &. R. 
Smith, director of research, 
Macfadden Publications. 


Real Selling Needed 

W. A. Matheson, vice-president, 
Eureka Vacuum Cleaner Company, 
warned that the widely publiciz- 
ed pent-up demand for consumer 
goods will be nowhere near suf- 
ficient to absorb the products 
manufacturers can produce. 

"It is going to take real sell- 
ing to revive the old buying 
habits suppressed for the dur- 
ation," he said. "Millions of 
Americans want to see the new 
automobiles, but how many mill- 
ions waat to buy them? Let's 
not mistake curiosity for iater- 
est. If curiosity led to sales 
One of the fastest selling prod- 
ucts in the United States would 


Advertising Age, October 22, 1945 


be the steam shovel." ‘ 

Ray B&. Untereiner, professor 
of economics, California Insti- 
tute of Technology, warned that 
if business does not solve the 
problem of postwar jobs, the 
economic reins of the nation may 
be handed over to politicians or 
union labor leaders. 


POSTWAR ERA WILL 

EED ' SELLING’ 

Detroit, Oct. 16.--Top execu- 
tives who fail to recognize that 
the customer will be boss in the 
Period ahead of us are due for a 
"rude jolt," and we sball not 
have a fantastic seller's market 
during the next few years nor 
even in the near future. This was 
the gist of an address last week 
before 300 top Detroit executives 
given by Bverett R. Smith, di- 
rector of research of Macfadden 
Publications, Inc. 

Occasion was theclinic on dis- 
tribution, fourth in a series 


ANHOCUNCES 
et 7 emrampniteg ee 
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PERFORMANCE. -Tide Water Associ. 
ated Oil Co. used this news. 
Paper page in its western 
territory to promote its ney 
Arotane ‘dual octane quality‘ 
gasoline. 


sponsored by the National Asso- 
ciation of Manufacturers. Co- 
operating here were the Michigan 
Manufacturers Association andthe 


825000 


‘copies of 


THE STAR 
WEEKLY 


are sold in Canada 
’ every Week 


Of standard size Sunday news- 
papers on this continent, this 
circulation is equalled by only 
two publications in New York, 
two in Chicago, and one in | 
Philadelphia. Over half of all I 


English families in Canadian 


urban centres ( 


and over ) read the Star Weekly. 
In no single centre is the cover 
age less than 35 per cent. 


THE STAR WEEKLY 


PUBLISHED AT 80 KING STREET WEST, TORONTO, CANADA 


United States 


WARD-GRIFFITH CO. INC. 
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Representatives 


Atlente Sen Francisce Salt Lake City 


>lcluded Ray &. Untereiner, 


|; }american business siace the tura 


Employers’ Association of De- 
troit, together with the Adcraft 
Club, the Detroit Sales Execu- 
tives Clab andthe Bconomic Club. 


M.E. Coyle, General Motors 
vice-president and general man- 
ager, Chevrolet division, pre- 
sided at the morning session. 

Referring to what he termed 
the "rosy picture" of accumula- 
ted savings and deferred demand, 
Mr. Smith said there are two 
schools of thought on this sub- 
ject. "The first is that thepubli 
is so starved for products that 
they will buy anything," he 
said. "That is just wishful 
thinking. The second is realis- 
tic approach--that you will have 


Time, Inc., Purchases 
Maine Paper Company 

Time, Inc., will acquire the 
Maine Seaboard Paper Company, 
Bucksport, Me., as a source of 
additional paper for Time and 
Life, Roy BE. Larsen, president, 
has announced.. 

The paper company was organized 
in 1930 and owns about 600 acres 
of timberland. The mill, now op- 
erating On newsprint, has con- 
tracts for the delivery of a ma- 
jor portion of its capacity 
through the next year or two. 

Meanwhile, Mr. Larsen said, "a 
substantial improvement program 
will be developed and carried out 
as circumstances permit." 

Time, Inc.,has heretofore pur- 
chased substantially all of its 
paper under long-term contracts 
with paper manufacturers. 


ahead of you biggest selling job 
in history." 


Others Address Clinic 

Other speakers during the one- 
day clinic on distribution in- 
Cal 
Tech professor of economics and 
economic adviser to the NAM com- 
imittee On distribution, Arthur 
M. Ramsdell, vice-president, 
Buchanan & Co., amd former presi- 
dent, National Federation of 
Sales Executives. 

The luacheon session, presided 
over by Howard F. Blood, presi- 
deat, Norge division, and chair- 
man, NAM committee on distribut- 
ing, provided an enthusiastic 
audience for a talk by Charles 
Luckman, president, Pepsodent 
division, titled "Sell -- or Go 
Bust." Mr. Luckman gave six 
basic rules for permanently suc- 
cessful business operation: Good 
Management, good products, good 
comsumer and employs relations, 
good sales organization, good 
merchandising and good advertis+ 
ing. 


Draw Consumer's Attention 

The latter is aot able to do a 
top selling job alone, Mr. Luck- 
man said. "Its chief job is to 
draw consumers’ attention to the 
Product, the end result of all 
the other aspects of business 
and sales success." He pointed 
Out that about $30 billios have 
been spent on advertising by 


of thecentury and that it is aow 
an integral part of our sales 
pattern. 

"Advertising's greatest role," 
Mr. Luckman said, "is that of 
convincing the public of honesty 
of Americana business while at the 
same time carrying the message 
of worth of acompany's product." 


VanRiper Rejoins Agency 
Edward L. VanRiper, for the 
past two.and a half years adver- 
tising manager of Electronic 
Laboratories, Isdianapolis, has 
rejoined Sidener & VasRiper, Ia- 
diasapolis ageacy, as assistant 


to the presideat. 
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THERES SQMETHING SO HOWESTLY 
QEAL, SO SINCERE ABOUT THE MALL 
TRUE CONFESSIONS GETS 
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/ SAY, THANK GOD 
FOR SUCH THINKING 


f° TRUE CONFESSIONS has become so much a part of the advice, hundreds seek help, others just say “Hello.” 
lives of its readers that it’s the most natural thing in All of them prove that True Confessions is real — it 
the world for them to sit down and write letters to springs from the lives of its readers. If it didn’t, they 
the editor. By thousands the letters come in every never would call every issue their “Magazine for a 
month — letters from friends to a friend. They come Better Life.” 

from everywhere, concern everything. Some ask 


Bought at newsstands by 2,000,000 women 


Tr U E Cc ty ‘ F E SS i 0 N bal a month for the living service it gives ” a 


Ne 


FAWCETT PUBLICATIONS, INC., 295 Madison Ave., New York 17, N. Y. World’s Largest Publishers of Monthly Magazines 
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CFAC 17-Week 
Lecture Series 
Begins Oct. 29 


Chicago, Oct. 16.- Practical 
knowledge about the advertising 
business obtained from practic- 
ing advertising people is the 
basis for a series of lectures 
to be presented here between 
Oct. 29 and Feb. 25, 1946. The 
series, sponsored by the Chicago 
Federated Advertising Club, will 
be held at Kimball Hall. 

Speakers for the 29 lectures 
in the 17-week series will in- 
clude: -Geae Flack, advertising 
director, Loose-Wiles Biscuit 
Company; Hays MacFarland, presi- 
dent, MacFarland, Aveyard & Co.; 
R. B. Barton, vice-presideat, 
Batten, Barton, Durstine & 
Osbora; Sterling Peacock, vice- 


President, N. W. Ayer & Son; 
Alex Roger. advertising manager, 
Libby, McNeill & Libby; L. B*Sizer, 
sales promotion manager, Marshall 
Field & Co.; Sidney Wells and 
Walter Krause, McCana-Brickson, 
Inc.; A.C.Nielsen, president, 
A.C. Nielsen Company; Esther 
Latzke, Armour & Co., and Elaine 
Norden, Campbell-Mithun, Inc. 
Round-table discussion clinics 
following thelectures, and tours 
to inspect printing plants, radio 
Studios, newspaper plants, art- 
illustration studios, etc., will 
be part of the series. Tickets 
for the course may be obtained 
by writing Miss Wilcox, CFAC, 
189 N. Clark St., 


Chicago 2. 
Ryan Rejoins R & R 
Lt. F. B. Ryaa Jr-, USNR, re- 
cently honorably discharged, 
has rejoined Ruthrauff & Ryan, 
New York, as vice-president and 
treasurer. 


... MANUFACTURERS ... 


Many manufacture 


the smaller 


firms—have a 


ts—especially good 
selling item for which they would like to establish national sales. 
Some of them have held back because they felt they did not have 
the resources for launching a national campaign. 


But hundreds of manufacturers have successfully established them- 


selves on a national scale with 


volume annually—starting from 
promotional expense. 


sales running into very large 
scratch and with a very low 


There is now available to interested manufacturers without cost or 
obligation a new booklet “Quickest Way to National Sales’’ which 
fully explains the methods used by these successful manufacturers 


to establish themselves. 


whether you want sales to dealers or direct to 


These methods are equally applicable 


the consumer. 


. . ADVERTISING AGENCIES. . 


This booklet is also available to interested Agencies and it may 


well enable them to very oy 
mending this proved met 


tably serve their Clients by recom- 
of distribution and getti 


ng them 


quickly established with nation-wide sales. 
When writing for this FREE booklet please give name of firm in 


full and the name and title of the executive to whom the 


is to be sent. Address— 


booklet 


SPECIALTY SALESMAN MAGAZINE 
Dept. AA, 307 No. Michigan Ave. 
CHICAGO 1, ILL. 


Keresey Rejoins 
Ivey & Ellington; 
Other Appointments 


Lt. Col. Thomas 9 
M, Keresey, part- 
aet-ie ity Be 
Ellington, New 
York, who left @ 
his position as 
vice-president 
and-director of 
the agency to 
join the Office 
of the Chief of mo, 
Ordnance, Detroit, phactiagar 
has returned to civilian life 
and has resumed his former posi- 
tion with the agency. 

..- 4, Pierson Mapes, for the 
past 15 years sales promotion 
manager of Philco Distributors, 
Inc., New York, has been appoiat- 
ed general manager of Hutchins 
Advertising Company, New York 
office, 

---Florence McKenna, formerly 
with Daacer-Fitzgerald-Sample, 
Foote, Cone & Belding, and Ruth- 
rauff & Ryan, has been appointed 
copy chief of Goldman & Gross, 
Chicago. Bdward Mittelstadt, 
formerly art director of United 
States Advertising Corporation, 
has been named to a similar post 
with Goldman & Gross. 

... Robin B. Doan, former assis- 
tant to the director in the 
domestic branch of the OWI, 
Washington, has joined the 
Seattle staff of Erwin, Wasey & 
Co. 

... Bruce Robinson, with the 
Cincinaati office of Roy S. 
Durstine, Inc., before joining 
the Marine Corps, has returned 
to the agency as account execu- 
tive, Charles B. Newcomb, form- 
erly with the appliance division 
of Westinghouse Electric Corpora- 
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tion, Mansfield, 0., has joined 
the agency's service department. 

--»-Joha Freese, director of 
motion picture operations for 
the Jam Handy Organization, New 
Tork, has joined Foote, Cone & 
Belding, New York, in charge of 
Printed advertisiag and motion 
pictures on the American Tobacco 
Company account. 

«++ Paul B. Slawter-Jr., has re- 
Signed as director of research 
and promotion for Chemical In- 
dustries to become copy chief 
and account executive for The 
House of J. Hayden Twiss, Adver- 
tising, New York. 


New Harvester 
Tools Aim to Up 
Farmer's Profits 


Chicago, Oct. 16,-- New tools 
for better postwar farming were 
shown yesterday at the Interna- 
tional Harvester Company's Hins- 


cotton picker, & one-man jay 
baler and a self-propelled cop. 
bine. A side delivery ray, 
highway mower, dry hay Chopper’ 
green hay chopper, smal! bay 
baler and a power loader wer, 
among other I, H. products shoy, 
at the exhibit. 

The company also expecis 1, 
make two types of home freeze; 
units by the end of next year, 

Dairy equipment will iaclude mij; 


coolers, milkers and crea, 
separators, 
JAMES McGOVERN 

Allentown, Pa., Oct. 16,-. 


James McGovern, since 1931 classj- 
fied advertising manager o! the 
Pittsburgh Press, died Oct. 12, 
at a hospital near here. Mr. Mc. 
Govern, formerly president of 
the National Association of News. 
paper Classified Advertising 
Managers, began his newspaper 
career with the Philade!phia 
Bulletin, and subsequently wort- 
ed with the Albany Knickerbocker 
Press and Brooklyn Eagle. 


dale, I11l., experimental farm, 
during an exhibit which traced 
the development of equipment 
from the first horse-drawn reap- 
er to the current self-propelled 
harvester-thresher, 

Among the many new machines 
disclosed, some still in the ex- 
perimental stage, was the "Farm 
all cub," a small tractor witha 
12-inch plow, capable of working 
nearly three acres in 10 hours 
using less than a gallon of gas- 
oline an hour. It will sell for 
less than $500, and is designed 
to be used on the 2, 200,900 U.S, 
farms of less than 40 acres, 

The cub tractor is to be produc- 
ed at the company's proposed 
$47,000,000 Wood River, I11., 
plant. 

In addition tothe cub tractor, 
the company is readying several 
tractors designed for specific 
uses, including a mechanical 
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DIESEL Diesel Progress 12.00 
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key men in this fast 
moving industry 
Equipment and Sup. 
plies are being pur. 
chased NOW. 


Complete coverage of 
a big, new industry. 
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... is a promising picture for those 


who sell AUTOMOBILES 


Of all markets in the United States, none more eagerly 
awaits the deliveries of automobiles than Hawaii. There are 
two reasons for this. First, thousands of cars belonging to 
the pre-war residents must be replaced. Second, thousands 
of additional cars will be wanted as quickly as possible by 
new civilian residents of Hawaii. These newcomers, inci- 
dentally, have increased the civilian population to over half 
a million with nearly 65% concentrated in Honolulu City and 
County alone. 


As the population of Hawaii has grown, so has its prosper- 
ity. Retail sales for the first quarter of 1945 were $108,058,704 
— 16% increase over the same period of 1944. According to 
U.S. Department of Labor figures, the average gross income 


If you need help in ‘looking behind the Hawaiian Scene" 
and information about sales representatives and distrib- 
vtors in Hawaii, write to Special Service Department, 
Star-Bulletin, Honolulu, T. H., or O'Mara & Ormsbee, Inc., 
New York, Chicago, Detroit, San Francisco, Los Angeles. 


J 
j YOUR SALES maAY 


a 
Fen 


Entering Wailuku, Island of Maui, T. H. 


BEHIND THIS HAWAIIAN SCENE... 


of the working class family is $4,980. Savings deposits as of 
December 31, 1944 were 193% higher than those of Decem- 
ber 31, 1941. And Hawaii has consistently exceeded its quotas 
on War Loan drives. 


Such a prosperous, eager market should cause you to 
“Pin-up Hawaii on your sales map” now. To reach the 
potential buyers for automobiles, parts. and equipment, use 
the Honolulu Star-Bulletin. For in Honolulu, where the 
concentrated population of Hawaii is, the Star-Bulletin has 
a carrier delivery to practically every home every evening. 
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PROGRAM IN BUILW 


LANS calling for expenditures 

totaling some $10,500,000 in build- 
ing and manufacturing projects have 
been announced as initial steps in the 
postwar program of improvements by 
the Chicago Tribune. 

Arrangements are being made to build a 
new eight-story addition to Tribune Tower, 
representing, with contemplated equipment, a 
total cost of $6,000,000. To be completed as 
fast as man-power and materials are available, 
the new addition will permit fullest advantage 
to be taken of developments in printing, espe- 
pecially color printing, and in radio, with its 
possibilities in television and frequency modu- 
lation. 

Concurrently, a $4,500,000 expansion pro- 
gram will be undertaken at two of the Tribune 


MANUFACTURING }1 


paper mills. The expenditures are 
designed to accelerate production, in- 
crease output, reduce costs. improve 
quality and finance research into new 
uses for the by-product, alcohol, and 
the extraction of valuable substances from 
waste materials. 

Both directly and indirectly, these projects 
will provide thousands of hours of employment 
during their completion and will create scores 
of new and permanent jobs when completed. 

In launching this program, the Chicago 
Tribune gives continued expression to a basic 
policy. That policy is to spare no expense or 
effort to maintain and improve the quality of 
the product which keeps the Tribune out in 
front as Chicago’s most widely read newspaper 
and most productive advertising medium. 


Chicago Tribune 


THE WORLD*S GREATEST NEWSPAPER 


August average net paid total circulation: Daily, Over 1,025,000—Sunday, Over 1,300,000 


A pare "0 
an F : 
. i * 
. = 
i - e | ‘ R ee ee DAR eee ia i Png ao ee ee Pah Se ts Seas ea Sa Re a ee ee ai ee aw au at Sones i oe ea i or" 4 , . 
— ie 3 : ; 2 
ae BP : “i 
Boy ie / 4 
ay | x 
+h j 
ae | . s 
Pe. | 
‘ < ' 7 
ies : é 
[ | = aw oe SS i b S 
\ Em as 
~ ae tay 7 -e . 
Be 
ae | 
? = | 
phe cal a | 2 : 
j Pi 
Fe 
$ 
: i es . 
| 
' ts ad 
j § 
F | ae 4 
| * 
oe | wee 
a We aa 
ve b ] | 
. “, : } 
Areata ster <% : 
ay re 
IN eae ae 
a . . ’ 
ae ‘s 
j 
. | 
Se? j 
a ene . 
A 
ce Fe 
dg 2 
| gh: ~ 3 
os ‘ 
site Ae 
ail 
eo 
‘ : ¥ r 
‘eee: FS 
Bees the 
rg 
pees _ 
cio Bia . 
igs i ‘ ; 
‘ 
—_ 
ts it ae. ' Lcd 
bs ts : 
we 
a 
7 « A 
a y © 
4 tir 
‘i F 
: : : : 
emer: ‘ 
7 : 
ot : 
git * 
ess al } 
Ah eh e 
anise ee H 
hls a Site q 
oe 
| 
i | 
4 tae { 
ee ; 
ne Si data : 
7 § 
‘ 
| 
si ; i e 
Fine 
x yale sail 
ies 
ie 
ree — : 
en he ais 
te ee 
oe _ 
aan ; 
\ 
er: 
nl 
ay | 
> | 
: = 
xe | 
0) hee 
5 a 
are: : 
ae 8 
eae 
a. | 
we : : 
*o : 
eee j 
=e ea 
Bee rv Bie & 
ae ct 
Ree 
oe 
ea ts 
MING 7 
‘ | 
| ee 
4 
\ 
| PO 
| . 
S oanieeiementlitinnemes.-standl Tae - SEE TE : TR é ts Raa ae ee ec. tu tp ate! Bw ih amine fs “> ob ESP Mie ae Sw : Me oT ee Se iia ; 
Ps Poe Sa Beira SA. Te ; Bes: Aeon i. peg PR. ot the, nite Sam le Cn a pert yo OS ga a RS apie 5 be athe 
x ~~ % - Fie 3 ¥ : bic sg os : hy 3 , 
* % 4 ; 
oh : #y i * " aa % ‘ : 
F ‘ ‘ : ts gh. ag pean. Cae, Ok eee ein eas ROM ry Ae ake a a i, i aaa * no ae Pisin a <s “3 
‘ est of Meet Se: Soy a ' ate eee bee J 
side wes te naetly eae ~ iad a  e * a . . 2. ? se . 2 
v , ; : ae . 
- - 


ROJECTS 


How Tribune Square will 


look after completion of the 
new eight-story addition. 
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Offers Circulation Service 
International Circulation Com- 
pany, New York, is offering 
Magazine publishers a complete 
circulation service which includ- 
es both newsstand sales and sub- 
Executives and staff 
of the subscription sales division 


| will advise clients on every 


type of subscription production. 


iGivaudan Rejoins Agency 


S. Ben T. Givaudan Jr., recently 


te 


an 


| 


email. 
Super special: mount- 


i 

| 30x40, $3.85; 40x60,$6.50. a 
| Write for free samples, price list A. 
| 155 W. 46th St, N.Y. C. 


with the Army, has returned to 
Van Dolen, Givaudan & Masseck, 
Inc., New York, as vice-president 
in charge of new business and 
planning. 


it with MOSS 
PHOTOS 


1,000 lets. Ne order tee 
Posteards, 2c. We 
photograph everything, 


| ed blowups,20x30,$2.50; 


PHOTO SERVICE 
18, BRyant 9-8482 


In Washington 

Washington, Oct. 18.-- The best 
Way to keep government control 
over business toa minimum in the 
future is for business to take 
the lead invisualizing and plan- 
ning expansion of markets, Unader- 
secretary of Commerce Alfred 
Schindler suggests. 

A veteran sales manager himself, 
Mr. Schindler feels that full 
production and employment can 
stem from the aggressiveness and 
initiative of the private world 
of business, as individual busi- 
ness men study the latest wants 
of their customers, and develop 
few products, or new markets for 
old ones. 

The job of the Department of 


By STANLEY E. COHEN, Washington Editor 


help for business men doing their 
own planning. This help is to be 
in the form of statistics, econ- 
omic and business analyses, 
foreign trade information, aad 


technological and market aids. 
«er 8 


Now that a federal court de- 
Cision has revealed the extent of 
a merchandiser's financial liabil- 
ity under the Robinson-Patman Act, 
FTC st*ff members expect that 
more sales organizations will be 
formed into iacorporated subsid i- 
aries, in order to protect the 
parent company. Action in the 
triple damage Arden-Blass case 
for discrimination in demonstrator 
allowances (AA, Oct. 15), was di- 
rected against Elizabeth Arden 
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Sales Corporation, an Arden sub- 
sidiary. 

Retailers met stiff OPA resis- 
tance when they took their fight 
against cost absorption to the 
Smith committee of the House, 
charged with investigating activi- 
ties of executive agencies. Be- 
cause of increased volume, OPA 
says that department stores now 
allot 27.5 cents of every sales 
dollar to operating expenses, 
compared with 33 cents before the 
War. Arguing that the stores 
can take up at least part of the 
adjustments granted manufac- 
turers, OPA says department 
stores made $13 in 1944 for 
every dollar of profit in 1989. 

s* 


Government officials are con- 
staatly nervous about their press 
relations, and well they should 
be. A few weeks ago, Will Davis 
was driven from the Office of 
Economic Stabilization after a 
Washington newspaper broke con- 
fidence, and reported that he 
visualized a 50% increase in 
wages. Now, Hugh Potter, the 
man who spearheaded the fight 
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against further government con- 
trol of residential construction, 
is reportedly washed up at the 
Office of Recoaversion because 
two newswomen put him on record 
as favoring "a little inflation." 


=|Many government officials feel 
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- 
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in BLACK and WHITE, 
HUBER RESOURCE-fulness 


STANDS OUT! 


DOowN IN THE TEXAS PANHANDLE, the “Christmas tree” caps a natural gas well—and it 
brings up from inside the earth a mighty versatile fuel. One important use of Huber’s 
natural gas is as a source of carbon black—an element that goes into the very words you 


will breed "a little inflation," 
but they do not go around advo- 
cating it. 
ses 

The National Housing Agency 
has at least one good yardstick 
with which to measure any infla- 
tion that may set in in the 
Price of homes, for with the 
lifting of I-41, the WPB ceiling 
On new construction, a large 
number of carefully assessed 
houses go on an open market. 
This group, consisting of the 
so-called "H-1" house valued at 
$6,000 and the "H-2" house valued 
at $8,000, was being built on a 
cost plus fair profit basis when 
the war ended. NHA Administrator 
John Blandford says there is no 
reason why anyone should have to 
pay more than the pre-VJ price 
for themwhen private contractors 
offer them for sale. 

* ef 

A few weeks ago when Aviation 
Corporation bought WLW, the FCC 
had some uncomplimentary remarks 


_|about holding companies going 


into radio. Now the Civil Aero- 


|jmautics Board is asking a good 


reason why Aviation Corporation 
should not be required to sell a 
‘sizable bloc of American Airlines 
stock....Senator William Langer 
thinks that "scoundrels who meet 
together to fleece their fellow 
men" by breaking anti-trust laws 
should risk at least 60 years in 


FRUEHAUT TRARER COm? s» 


MODERN - This ad, one of » 
series by Fruehauf Trailer Co.. 
Detroit, on factory planning 
with regard to effective use 
of motor tranaport, will appear 
in Business Week, Nation's 
Business, Traffic World and 
U.S. News. 


the current wage-price Log jam 


jail and $100,000,000 fines. ‘o 
far as the Senator knows, Bugene 
Debs is the only man who has gone 
to jail in the past 45 years 
under the Sherman Act. 


"Anti-monopoly" groups are 
Watching a Wilmington syndicate 
that hopes to acquire government 
built aluminum plants, to com- 
pete with Alcoa.... Touring Trea- 
sury salesmen report sponsorship 
commitments for Victory Bond ont- 
door posters are far below plans 
+++. Veteran's priority to surplus 
Property is proving so trouble- 
some to Commerce surplus sales- 
men that a special group of 
veteran's advisers will be set 
up to help ex-servicement. Under 
the rules, veterans may buy at 
the lowest acceptable price, and 
Obtain preference over all non- 
Priority buyers. 


$fSgan Changed 


Purity Bakeries Corporation, 
Chicago, maker of Taystee bread, 
has switched from its three-year 
theme, "Taystee Bread for Taysty 
Toast," to a new campaign based 
on "Take Taystee" as the slogas. 

The new ads, which feature @ 
loaf of bread pictured in 8 
customer's hand, will appear for 
an indefinite period ia metro- 
politan and some suburban news- 
Papers in about 60 cities from 
New York westward to Louisville, 
the Twin Cities and Abilene, 
Texas. In addition, New Yort 
subways, car cards and local 
radio programs and spot 4s- 
nouncements will be used. 


Campbell-Mithua,Inc., is the 


agency. 


Nan Ale - 


DoWe Love To Eat! i 


SS 


—_ 


wread in your favorite newspaper and magazine. >= 


Figures show that folks in the Fort 
Smith area (that’s us Dillys) eat more 
and better food per capita than they 
do in Milwaukee, for example. Yes, we 
work hard down here and it takes a lot 
of good food to keep us going. Not only 
the bread and butter variety either— 
but “fancy packs” as well. 


Why don’t YOU tell us about—Your 
Cereal, Your Coffee, Your Cakes, and & Feiks ta Oilly-land are 


other good food? “hungry” for news about 
“BU Diney, 


food. 
, 


Because Huber, unique among ink producers, controls most of its own sources of pro- 
duction, from the ground up, Huber news and publication inks are famous for quality and 
uniformity. The New York Herald Tribune, for example, which has consistently won the 
treasured Ayer Award for Typographical Excellence, is a long-time user of Huber Inks. 


— 


*% In our 14-county area, the 
Fort Smith papers cover bet- 
ter than 20’, of the families 
in each of the 58 major 
towns. In fact, the average 
coverage of families in these 


We’re proud to be associated with the best American newspapers and magazines, And poate, ngedgy 


we believe that the vast additional experience our war-time production and research pro- 

gram has brought us will continue to make possible even finer Huber Inks. For the 

very best and clearest reproduction of the printed word— 

no job is too big for Huber! J. M. Huser, INc. New York; 

Chicago; St. Louis; Boston; Huber, Ga.; Graniteville and 
Langley, S. C.; Borger, Texas. 


*%® You can reach them with 
EFFECT in the Fort Smith 
Papers .. and that's a FACT. 


Southwest American 
FORT SMITH Tees RECORD 
cuthwest Gimes Rec 


PRINTING INKS, PETROLEUM, NATURAL GAS AND GASOLINE, 
CARBON BLACKS, CHINA CLAYS, RUBBER CHEMICALS. 
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KE That fT call llllers 


A radio station is a lot of little things. 


Little things like the way you can depend on catching the 


8:12 bus by counting on the correctness of its time signals. 


Like the way it helped save the business district in Cum- 
minsville by staying on the air all night the time of the big 
river flood; and the way it helped avert a serious fuel gas 


shortage during the severe cold snap. 


Like the demonstration of public interest when 2601 parti- 
cipants came to the studios to take part in 213 educational 


and religious broadcasts during the year. 


Like the time it located the wounded soldier in an unknown 
hospital within ten minutes after broadcasting the appeal 
of an anxious and worried father; and the way it helped 
put the town over the top in the war bond drive by having the 


Boy Scouts deliver the bonds direct to the home. 


Like the way the cowboys in the West and the Indians in the 


South and the Frenchmen in the North report hearing the 


signal; but more importantly the way the people in the great 


Ohio and Miami Valleys keep their dials tuned to 55. 


4 Like the way it shows up in all the Hooper ratings. 


so K CG. | WAKO CINCINNATI 
Whe CIGCEST Shaw tt Town 


= 


1945 ) 7 | 
4 . a 
=f . Ps -} Q\ sf Pe 
pt. : \\ J3 PONY AA = soe at 
7 Gg NW (3 & fA) ? AC - nA 
a ) | ; ay (| Y AG Fs ; Re 
: a )° : 
fa 
ing ; . —— 
use 4 2 alee 
ear f = ciel 
n's I, - 
and 
- a 
gene 3 - —” 
gone 4 us ; 
ears 5 
| ee 3 
= = | 
ar warn LITT ‘ 
cate Rave ee a 
_ ; — 2 ae 
com- f a ee ee 
wd 3 ‘ F Fe | 
ship : 
Out- a 
dlans / >» ag A S yo cae ; 
plus a 
ble- , a ae 
a. 4 WY < Saas 
set eee 
ped ee 7 
y at > ae 
and : are 
non Z = - — 
4 i * (acy 
bs —— 
. Ne a eae 
ion, ~~ Se Th | 7 
ead, | ia \ 4 J — 
year ; ~ F é 
ysty ie = i =. i oo ad 
ased , 4 ; ——_ ‘ 
re a 
in a 
' for 
tro- Pe fh \ ‘ 4 
ews- : > Cor NA p. i 7 
from ‘ Lt. * a 
ie, ‘ Se INAS SY ) > & 
ne, a 
York * GS 7 tae y. 7 
~~ ee eee | | Ny] 1) 4 
the : ee W downy 3A wo —~/h 4 = 
ae. : - 
' ES ; “d : cs 
1 
. . 
“ ae tae “ ae ail eT ' ¥ bh ok? a 


ic 


lewest Anti-Trus! 
‘uit Complicates 
TCs Export Role 


_ Washington, Oct. 16.-- Anti- 
iTust action against General 
jlectric and Westinghouse for 
jiolating the Sherman Act in ex- 
}2rt trading created particular 
\iterest here, as the first evi- 
fence that Attorney General Tom 
jLark will carry on where his 
iredecessor left off. 

} 

, For several weeks now, there 
\8 been a good deal of guessing 
is to Mr. Clark's policy, in 
‘view of his promise that anti- 


trust actions would be use 
sparingly. 

In his public appearances, the 
new attorney general has urged 
business men who are uncertain 
over the legitimacy of certain 
operations to confer with the 
department to check their posi- 
tion. 


On at least two occasions he 
has promised that even where 
actions were instituted nothing 
more than a civil action would be 


practice that has been wel 
established. 


The new action against GE and 
Westinghouse is a civil sui 
seeking an injunction outlawing 
certain agreements that the two 
firms are said to have with com 


Common Sense 


| reaches an audience 

| interested in 

_ what's new in this world 

li For advertising rates: 

| 10 Bast 49th Street, New York 17, N.Y. 


il 
t 


petitors abroad, defining sales 


attempted against a business 
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territories and minimizing com- 
petition. 

However, the case appears to be 
more than a simple cartel matter, 
for the Justice Department is also 
charging that the Electrical 
Apparatus Bxport Association, an 
export group formed under the 


Webb-Pomerene Act, was a party 
to the arrangement. 


New Policy Adopted 
Ordinarily cases involving 
monopoly practices by Webb Act 
associations are instituted by 
lor at the request of the FTC, 


He says he has a lot 


Western New York since he started advertising 


in The Buffalo 


easter time covering 


Evening News*.”’ 


nent acted matters, 


which administers the export 
trade association act, with the 
view of overseeing activities 
and guarding against anti-trust 
infractions by export groups. 

Last spring, however, the De- 
partment of Justice established 
its right to prosecute Webb-Act 
groups without the consent or the 
commendation of FTC. This new 
action, representing renewal of 
Justice prosecution of FTC's 
wards, is expected to confuse 
further the role the Commission 
plays in protecting export trade. 

According to Wendell Berge, 
assistant attorney general for 
the gover- 

at acted in this case particu- 
larly because of the Webb-Pomer- 
ene Act violations. 


Indicate Defense Path 

Company officials indicated 
their Webb Act status may be an 
important item in the defense. 
Westinghouse noted that the 
Electrical Apparatus Export 
Association had been reporting 
to the FTC periodically for 14 
years. GE Chairman Philip Reed 
noted that they had sought foreign 
business "on a stable and lawful 
basis under supervision of FTC, 
a United States government agen- 
cy. ° 

Under the Webb-Pomerene Act, 
American firms may form these ex- 
port agreements, fixing prices 
and territories abroad, so long 
as the arrangements do not ex- 
tend back to domestic commerce. 

"In this case", Mr. Berge said, 
"not only have General Electric 
and Westinghouse participated in 
a foreign cartel, but they have 
fixed prices and allocated be- 
tween themselvessales of elec- 
trical equipment to designated 
American companies and American 
industries. 

"They have agreed to exchange 
information on prospective orders 


from such companies for electrical 
equipment for use outside the 
United States. 

"Based on such information they 
have then fixed prices and allo- 
cated such orders from these com- 
panies and industries, including 
all oil and petroleum companies, 
mining companies, automobile 
manufacturers, banks and finan- 
cial houses and chemical com- 
panies. ". 

The effect of the agreement, the 
Justice Department said, was to 
fix prices on electrical equip- 
ment sold to major U.S. corpora- 
tions and banking houses, which 
the buyers themselves will ex- 
port. 


2-Color Everbest 
Jam Ads to Lead 
to Expanded Drive 


Chicago, Oct. 16,--Half-page, 
two-color test .dvertisemeats in 
September and October issues of 
the Ladies’ Home Journal, pro- 
moting Everbest seedless black- 
berry jam and seedless cherry 
jam, newGlaser, Crandell Company 
products, have developed respoase 
which will result in similar 
insertions for six Everbest 
specialties next year in leading 
women's magazines. 

Prior to the test, Glaser, 
Crandell, sole preserves maker 
to advertise its full line 
nationally, had confined its 
advertising in national maga- 
zines to eighth-page black-and- 
white insertions in about 10 
womes's, home and general 
magazines. These ads, which 
spotlight company specialties, 
will continue next year. 

Executives of Earle Ludgin & 
Co., agency for Everbest, report 
a large response to the cherry 
and blackberry jam insertions, 
with many requests coming in for 
the free booklet, "How to Make 
Life Sweeter with Everbest 
Preserves," offered in the ads. 
The coupon offering is said to 
be the first one that a maker of 


preserves has made. 


Need Advertising 
More than Ever, 
Bowles Tells ANA 


New York, Oct. 16. --"Adver- 
tising will be more necessary 
than ever before, the next few 
years, ifwe are going to develop 
the vast markets which will make 
a full production economy 
possible," Price Administrator 
Chester Bowies has written to 
Paul West, president of the As- 
sociation of National Advertisers. 

"It*seems to me," Mr. Bowles 
added, "that sales and advertising 
departments in the next few 
years are going to be more 
important than ever." 

Mr. West had called Mr. Bowles' 
attention to a published state- 
ment, ascribed toa regional price 
executive, that OPA considered ad- 
Vertising unnecessary. ; 


"No one in OPA in any position 
of authority," Mr. Bowles said, 
"has had or will have any feeling 
that advertising should not be 
allowed or indeed encouraged to 
move ahead vigorously and, 
aggressively." 


Macy Drops 'Preview' 

R. H. Macy & Co., New York de- 
Partment store, has canceled 
Plans for the "Preview of Tomorr- 
Ow" show, Originally scheduled 
for September and later postponed 
by WPB action because of critical 
shortages of necessary materials 
for the display. Store officials 
explained that "severe limitation 
of space" in the store prevents 
staging of the show. 


Heads McKesson Unit 

Brewster S. Beach, formerly a 
partner of Baldwin, Beach & 
Mermey, now Baldwin & Mermey, 
and recently with the Navy, has 
been appointed director of a new 
public relations department of 
McKesson & Robbins, Inc., New 
York. Baldwin & Mermey formerly 
handled this public relations 
account. 


Pancany cover- 
age of a great, tri- 
state area includ- 
ing Pittsburgh, 
2,000 towns, and 
6,000,000 people. 
Clear channel. 
50,000 watts. Basic 
NBC programs. 
Test Westinghouse 
Response-Ability 
through KDKA. 


THE NATION'S FIRST BROADCASTING STATION 
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Institute Studies 
Store Promotion’s 
Effect on Sales 


New York, Oct, 16.--"The 
axtent to which the volume of 
i‘etail sales can be influenced 
by a properly coordinated tie-in 
)f point-of-purchase advertising" 
jrith other media will be deter- 
jnined by the Point of Purchase 
idvertising Institute ina series 
yf studies to start soon under 
ithe guidance of the research 
jommittee of the Association of 
National Advertisers. 

' This is the first of a series 
ft problems on display adver- 
‘tising taken from a check list 
‘3ubmitted to the institute by 
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| THE SYNDICATE THAT SPECIALIZES 
in COLOR PHOTOGRAPHY 

Any assignment outdoor or studio. The 
| largest kodachrome file for all illustrative 
| pur . Name photographers only. 
| Alrmail service. 
THE SHOSTAL PRESS AGENCY 
| 545 FIFTH AVENUE Tel.: VA 6-5656 
\ NEW YORK I7; N. Y. 


more than 600 advertisers. 

The first study, covering 
several hundred "controlled" 
stores, will seek to answer 
these questions: 

"1. Im the retail outlet, if 
nationally advertised merchandise 
is properly presented in both 
window and store interior to tie 
in with the effort in all other 

ia, how much will the increase 
in sales be over the store which 
does not back up other adver- 
tising in this way? 

"2. If, im addition to this, 
the point of purchase effort 
ties in with other media in 
theme also, how much will the 
increase in sales be over the 
store which uses the same amount 
of display advertising and store 
Space as in the No. 1 problem, 
but which does not tie in with 
the other media in theme?" 

Clifford BE. Hodder, executive 
Secretary of the institute, 
pointed out that the latter 
question will determine, not 
whether an increase will result, 
but “how much will the increase 


be?" - 
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SINCE 1928—BASIC CBS STATION FOR MISSOURI AND KANSAS 


_-Here’s a Farm Service. 
That Gets Its Hands Dirty! 


_. No studio farmers, here! Consider... KMBC operates 
its own typical livestock farms of 1000 acres. Develop- 
mental findings are passed on to rural listeners in three 
.. daily remotes by direct wire from KMBC Service Farms, 

20 miles southwest of Kansas City. Consider... K MBC 
- for seven consecutive years has had the exclusive rights 
_ ¢0 broadcast official market reports direct from the 
~~ Kansas City livestock terminal building. Consider...in 
. the Heart of America metropolitan thousands are ofly 

~ half the story. Keep this in mind, whether i’ tan excl 
\ give farm audience you wang, /r more than your share 
of such an audience in metropolitan program howfs, 


OF KANSAS CITY 
FREE & PETERS, INC. 


Reichner Joins 
Abbott Kimball; 
Agency Men Shift 


Morgan 8S. A. 
Reichner, receatly 
returned from Loa- 
don where he was 
assistant direct- 
or for OWI's Bu- ; 
ropean opera- <3 
tions, has joined ee 
Abbott Kimball eS 
Compaay, New York, SP, 
as an executive. — 
Since 1940, Mr, Morgan Reichner 
Reichner hasbeen with the public 
relations branch ofthe Naval Re- 
serve, and also was attached to 
the OSS on overseas duty. 

His experieace includes accouat 
executive work with Batten, Bar- 
ton, Durstine & Osborn, New York. 
In 1938, he joined Kimball, Hub- 
bard & Powel, New York, and then 
became head of the agency when 
it reorganized under the name of 
Morgan Reichner & Co, 

-++ Dannie Shewell, former exr- 
ecutive vice-president of Beacon 
Chemical Corporation, Philadel- 
phia, and previously sales and 
advertising maaager of Moderna 
Foods Sales Company, Newark, has 
been named vice-presideat and 
sales manager of the newly cre- 
ated grocery products division 
of Hill Advertising, Inc., New 
York. He was at one time aa ex- 
ecutive with Daacer-Fitsgerald- 
Sample, and was an account ex- 
ecutive with BBDO, 

---Sally Smyth Mansfield, 
formerly of Compton Advertising, 
New York, has been named media 
director of Wildrick & Miller, 
New York. ’ 


...Ray C. Stricker has rejoined 
Ruthrauff & Ryan's St. 
office after service in the Navy. 


To Paulson-Ger lach 

..- Preston Borom, formerly ad- 
vertising service manager of 
Domestic Engineering and more 
recently editor of Institutions, 
has joined the copy staff of 
Paulson-Gerlach & Associates, 
Milwaukee industrial agency. 
Other additions to the agency 
are Al Mayer, art director, and 
John Rehorst, on the art staff. 

... Frank H,. Bercker, art 
counsel, has opened advertising 
art studios at 741 N. Milwaukee 
St., Milwaukee. 

..»» Vivian McMurtrey, formerly 
with the San Francisco office 
of Foote, Cone & Belding, has 
joined the copy and research 
staffs of Short & Baum, Portland, 
Ore. Mary Margaret Godfrey, free 
lance publicity writer in Port- 
lana, has joined the agency's 
copy andpublic relations staffs. 

.+- Milton Friedlander, recent- 
ly in the U. S. Navy, has joined 
Fran Murray, Inc., Cleveland 
agency, a8 4n account executive, 

+». Sidney S, Adler & Co., mak- 
er of advertising signs, displays 
and specialties, has reopened 
offices at 228 N. La Salle St., 
Chicago. 

-+eJack Sharp, formerly in 
charge of radio commercials with 
Ruthrauff & Ryan, has been ap- 
pointed to the creative and con- 
tact staff of Earle Ludgin & 
Co., Chicago. 


Louis O’Brien Gour lay 
.+- RC, Kenmuir has joined the 
sales staff of O'Brien Gourlay 


Ltd., Vancouver, B.C., after 
five years' service with the 
RCAF. 


.--.-Carl A, Lermann, recently 
discharged from the Army, has 
joined Hevenor Advertising 
Agency, Albany, to handle food 
and nutrition accounts, 

--- Robert W. Heimlich has joia- 
ed the sales staff of Federal 


Louis 
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Advertising Corporation, Pater- 
son, N. J. He was previously with 
the OWI overseas branch. 

... Jack L, Adams, formerly with 
Zellerbach Paper Company, has 
joined Davis & Beaven, Los Ang- 
eles, as account executive and 
member of the packaging aad mer- 
chandisiag plaas board. 

--» Roger P, Smith has beea ap- 
poiated art director of Lindsay 
Advertising Ageacy, New Haven, 
Coan. 

.--Helea Johasoa, with the 
Randall Company, Hartford, Consa., 
ageacy for seven years, has been 
named office masager. 

-.-Dabsey 0. Collins, with 
Galen £&. Broyles Company, Denver, 
for the past six years, has been 
elected vice-president. 

-+-Chilton R, Cabot aad Richard 
P, Holland have been elected to 


Cabot &Co., Boston, after return- 
ing from military service. Mr. 
Holland, formerly a vice-presi- 
dent, will rejoin the agency in 
am active capacity as treasurer. 

+. The Detroit office of Fred 
Eldean Organization will move 
to enlarged quarters, Nov. 1 ia 
the Penobscot building. 

-.-John Bruce has resigned 
from Cockfield, Brown & Co., 
Toronto, to rejoin the advertis- 
ing department of T. Baton Com 


pany. 
Stephens Leaves McKim 


..-d3. B, Stephens, secretary 
of McKim Advertising, with 
offices in Montreal, has resigned 
after many years' service with 
the agency. J. W. Thain, vice- 
president and treasurer, takes 
on the additional duties of sec- 
retary. 


the board of directors of Harold Co 


partment, Tie-Ups, Iac., to ar. 
range celebrity tie-ups for m)».- 
facturers and ageaciés which «, 
not have Hollywood represen:.- 
tioa, 


McCutcheon Appointed 


-+eW. H. McCutcheoa, former|y 
advertising manager of Arena Co)- 
trols, Chicago, has bees appoin:- 
ed production manager of the 
South Bead, Ind., office o¢ 
Mac Donaald-Cook Company. 

-+-Lt. Comdr. James W. Johbaso:, 
USNR, vormerly with BBDO, Ney 
York, has joined the creative 
staff of Rickard & Co., New Yort. 
Don Neville Mainguy, formeriy 
with the Toroato office of |. 
Walter Thompson Company, bas 
joined Rickard's creative staf/. 


Store Uses Radio For 

smetic Promotion 

"Cosmetic Carnival," twice- 
yearly promotion of the William 
H. Block Company, Indianapolis, 
Set new sales highs this year 
through the use of quarter and 
half-hour radio programs, accord- 
ing to company officials. This 
is the first year the departmen: 
store, a top-ranking newspaper 
Space advertiser, turned to the 
airwaves. 


Programs, titled "Cosmetic 
Carnival Quiz, " featuring Dorothy 
Huston, midwestern editor of 
Charm, and 26 representatives of 
nationally known cosmetic manv- 
facturers brought to Indianapolis 
by Block's, were heard on the 
shows aired over WFBM and WISH. 
Questions for the quiz program 
were supplied by Indiana women 
who responded to newspaper pro- 
motion by the store. 


Frank Ziehl, formerly pro- 
duction manager of J. M. Hicker- 
son, Inc., New York, has taken a 
Similar position with Hill Ad- 
vertising, New York. 

...-Ted Dabl has resigned the 
masagership of the Los Angeles 
office of Garfield & Guild to 
join Charles H, Mayne Company, 
Los Angeles agency, as account 
executive. 

.+-Maj. Ray D, Casey has re- 
joined the public relations de- 
partment of N. W. Ayer & Son, 
Philadelphia, after service with 
the Army air forces. Lt. 
M. Bankart, 
Navy, has also rejoined the 
ageacy. 

..-Louis Victor Agency, Holly- 
wood, has anaounced a new de- 
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4 FM Outlets 
Sought By Lady 
Garment Workers 


Washington, Oct. 16.--With the 
explamation that it believes 
labor ought tomake itself a part 
of the community in the fullest 
sense, the International Ladies’ 
Garment Workers’ Union last week 
asked the FCC for FM licenses in 
yew York, Boston, Philadelphia 
and Chattanooga. 

According to representatives, 
the union is to invest between 
$250,000 and $450,000 in the 
project, but stations are to 
revert to local unions for non- 
profit operation. The union 
promises they will not be used 
for “propaganda” purposes. 

Plans calculated to please FCC 
members who object to "over- 
commercialization,™ and lack of 
local program control, call for 
about 50% commercial time, with 
the remainder devoted to "the 
most articulate town-meeting 
hall, the outstanding music hall 
and the most attractive cultural 
centers in their communities." 


'(P' appoints Sorby 

E. Carl Sorby of George D. 
Roper Corporation, Rockford, ILL, 
has been elected chairman of the 
"CP" group of the Association 
of Gas Appliance and Equipment 
Manufacturers, New York. 


Goodrich Appoints 

Wayne Brinkerhoff, formerly 
manager of technical data service, 
has been named advertising man- 
agerof the B. F. Goodrich Chemi- 
cal Company, Cleveland 
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How to Test 
Your Purchase 


of Radio Time- 


First, you want a market 


that is able to buy. Second, 
you want @ medium that is 


able to reach and sell that 
market. 

The average buying power 
of a Richmond family is$2,140 
nearly double thet of the 
average family in the nation. 
WRNL has the listening ear 
of these people who have 


the money to spend. WRNL 


can do a selling job for you. 


Affiliated with the 


American 
Broadcasting Company 


NIGHT & DAY 
910 KC 


POWARD PETRY & CO. INC, | 
VATIONAL L REPRESENTATIVES | ‘3 


by-passes the ‘buffer’ 


RECORD carries news for top-executives . . . 
merchandising, and planning for the future. * DAILY 
NEWS RECORD is the only mill-to-retailer distribu- 


tion medium for textiles, men’s wear, and domestics. 


here’s an old axiom in the textile and related industries: 


FAIRCHILD PUBLICATIONS 


FAIRCHILD BUILDING—NEW YORK 3, N. Y. 


i ONE es LESSON! 


“Don’t judge a man 


by his office.’’ Salesmen have spent years trying to sell the “buffer” in the walnut panelled 
room ... overlooking the real boss behind the scenes. ® Your ad in DAILY NEWS RECORD 
. goes straight to the man who counts ... whether he’s a raw mate- 
rial producer, mill man, broker, converter, wholesaler, manufacturer, or retailer. For the 


news that affects their —: pricing, 
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-DAILY NEWS RECORD « WOMEN'S WEAR DAILY © RETAILING HOME FURNISHINGS » WEN'S WEAR © FAIRCHILD Ray © FAIRCHILD TRADE DIRECTORIES 
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Shell Names JWT; 
Others Appoint Agencies 

The Shell Oil Company of Cana- 
da, Toronto, has appoiated J. 
Walter Thompson Company Ltd., 
to handle its account. 

... Canadian advertising for ABC 
washers and ironers, made by 
Altorfer Bros. Company, Bast 
Peoria, I11., will be handled 
through the Toronto office of 
Harry B. Foster Agencies Ltd. 

..-Mirel-Isaacson Associates, 
Inc., New York, has been named 
advertising counsel for Fine Or- 
ganics and Associated Industries, 
New York. 


Public Housing 
Authority Names 
Campbell-Ewald 


Philip M. Klutznick, Commission- 
er, Federal Public Housing Author- 
ity, has appointed Campbell-Ewald 
Company, Detroit and New York, 
as advertising agency and consul- 
tant for ademonstration of post- 
war uses for temporary housing 
as it becomes surplus to war and 
demobilization demands. 


LOOK IT UP én 
the MARKET DATA BOOK! 


/NOUSTRIAL 
MARKETING 


“ 


CONSUMER MARKETS EDITION 
+ 
BUSINESS PUBLICATIONS EDITION 


Activities in preparation in- 
clude a demonstration late this 
year which will provide a 20-acre 
"show-case" of allmajor types of 
temporary wartime buildings and 
& cross-section of different 
structures into which these 
buildings can be converted for 
practical peacetime use. 

.»+Kaylona, Inc., New York, 
manufacturer of Kaylon sleepwear 
for men and Tommies pajamas for 
women, has appointed Morton 
Freund Advertising Agency, New 
York, to handle advertising and 


line. National consumer publi- 
Cations will be used, with copy 
featuring the theme, "sleep as 
you like it," Sterling Advertis- 


ing Agency, New York, will con- 


sales promotion of the men's 
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tinue to handle advertising for 
Tommies. 

-»-The Strauss, Adler Company, 
New Haven, Cona., corset manu- 
facturer, has named Kelly, -Nason, 
Inc., New York, as agency, 


Denney Appoints Williams 

--» Frances Denney, Philadelphia 
cosmetic firm, has named Williams 
Advertising Agency, New York. 

-++ Teen-Timers, Inc., New York, 
has named Buchanan & Co., New 
York, to handle advertising of 
the new line of Teen-Time cosmetics 
and for allied dress lines, in- 
cluding Princess Jr., Teen-Timers 
and Wee-Timers. The company plans 
toexpand publication advertising 
as well as network promotion, 
currently "The Teen-Timers Show" 
on NBC Sunday mornings. 

«+. Stone &Webster, Inc., Stone 
& Webster Management Corporation 
and Stone & Webster and Blodget, 
Inc., all of New York, have ap- 
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BACK AGAIN - The Bermuda Trade 
Development Board has returned 
to Canadian newspapers with a 
series, of which this is one, 
placed in selected dailies by 
J.J. Gibbons Ltd., Montreal. 


cord, started its first advertj,s. 
ing campaign this month in ce. 
eral and specialized busines, 
papers. Charles W. Hoyt Company 
New York, which also handles Noy 
Hampshire's resort campaign, j, 
in charge. 

-+- Bowman Gum, Inc., Philade). 
phia, maker of Warren's Cocktai) 
Chewing Gum, has appointed Fran,- 
lin Bruck Advertising Corpor. 
,ation, New York Magazines, Sup- 
day supplements, posters and net- 
work radio will be used in the 
company's largest campaign. 

.-» Polak & Schwarz, New Yor; 
& Brussels, Manufacturer of P. 
and S& flavors, perfumes and es. 
sential oils, has appointed Cay. 
ton, Inc., New York, Business 
Papers and magazines will be 
used. 

++ The O-C Mfg. Company Little 
Falls, N.J., maker of athletic 
supportersand protective elastic 


pointed Doremus & Co. as adver- 
tising counsel, and Stone & Web- 
ster Engineering Corporation has 
appointed Harold Cabot & Co., 
Boston, all effective Nov. 1. 
Stone & Webster Inc., operates 
as a holding company, with the 
service corporation managing op- 
erating properties, Stone & Web- 
ster and Blodget acting as an 
investment banking subsidiary, 
and the S&W Engineering Corpora- 
tion conducting a world-wide 
engineering and construction 
business. 

.»- Darrow Advertising Agency, 
New York, has resigned from the 
America Fire Group account, 
effective Dec. 31. The agency 
will expand in the insurance and 
allied fields. 


Names Newel |-Enmet t 

... Newell-Emmett Company, New 
York, has been appointed public 
relations andadvertising counsel 
for Milkmaid, Inc., New York, 
maker of cosmetics. 

..- Pacific Telephone & Tele- 
graph Company, San Francisco, 


is now being placed by Spencer W. 
Curtiss, Inc., Chicago. 

-»--John G, Ayars Company, mak- 
er of Helen Ayars hand cream has 
placed its account with Olian Ad- 
vVertising Company, St. Louis. 
Radio and newspapers will be 
used, 

.+- Drexel Furniture Company, 
Drexel, N. C., bas appointed 
John Falkner Arndt & Co., Phil- 
adelphia, to handle its adver- 
tising. 

.--Johnason, Stephens & Shinkle 
Shoe Company, St. Louis, maker 
of Rhythm Step Shoes, has placed 
its advertising with Gardner Ad- 
vertising Company, St. Louis. 
Fashion publications and women's 
magazines will be used, 

.+. The advertising account of 
Warner Brothers Company, Bridge- 
port, Cona., hasbeen transferred 
to the James Thomas Chirurg Com- 
pany, New York. 

... To attract new industries, 
the New Hampshire State Planning 
and Development Commission, Con- 


knee and ankle bands, has ap- 
pointed F.J. Low Company, Ney 
York, to handle advertising, 
Business publications and direct 
mail will be used. 


..»Hillman-Shane-Breyer, Los 
Angeles, has been appointed 
advertising counsel for the 
Arctic-Temp Mfg. Company, Los 
Angeles. Arctic-Temp mano- 
factures refrigerators and home 
freezers. 


LUCKY FELLOW, 
HE HAS A 
RESERVATION 
AT THE 


has placed its advertising ac- 
count with ‘ie San Francisco 
office of Baxten, Barton, Durs-~ 
tine & Osborn. The company 
formerly placed its advertising 
direct. 

..- Queen City Chevrolet Com- 
pany, Cincianati, has appointed 
Leonard M. Sive & Associates, 
Cincinnati agency, to handle a 
direct mail campaiga for its 
service department, 

..-Roller Derby Skate Company, 
Chicago, has appointed Malcolm 
Howard Advertising Agency, Chi- 
cago, tohandle its initial post- 
war advertising campaiga. 

..-Weatherall Bagineers, Inc., 
Providence, R, I., maker of oil 
burners, has appointed George T. 
Metcalf Company, Providence, to 
handle advertising. 


Appoints Miche 1l-Cather 

... General Power Plant Corpora- 
tion, New York, manufacturer of 
electronic combustion control 
devices, has placed its account 
with Michel-Cather, Inc., New 
York. 

..- Bo Bernstein & Co., Provid- 
ence agency, has been appointed 
by Dytes Chemical Company, Pro- 
vidence, manufacturer of bleach 
water, 

-»- Alden Rug Mills, New York, 
maker of Beauty Tread Rugs, has 
appoiated Dudiey Rollinson Com 
pany, New York, to handle adver- 
tising. Currently using maga- 
zines, the company plaas quarter- 
hour musical programs ono WOR, 
New York, WGN, Chicago, and KHJ, 
Los Angeles, and plans to use 
network time when available. 

++ Pacific Chemical Company, 
Los Angeles, producer of DDT ia- 
sect sprays, has appointed 
Brisacher, Van Norden & Staff, 
Los Angeles, to introduce a new 
line of Pacific Pronto DDT sprays 
for consumer use. 


Gets Whiting Stoker 
~.- The account of Whiting 
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—and no place like 
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Better Homes ¢r Gardens 


to sell 


2,400,000 families 


everything 


that makes for home. 


Stoker Sales Company, Chicago, 
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Kudner, Minus 5 
Accounts, Predicts 
Record Billings 


New York, Oct. 16,--Since the 
death of Arthur Kudner 18 months 
ago, Arthur Kudner, Inc., now 
Kyudner Agency, has lost five ac- 
counts totaling approximately 
$4,000,000 in billings. Although 
no new accounts have been added 
in that time, agency officials 
claim that 1945 billings and 
profits will exceed those of any 
previous year (last year's esti- 
mate was $16,000, 000). 

The bulk of the Kudner loss has 
gone to Benton & Bowles. 
Gannon, who went to B&R shortly 
after Kudner's death, has been 
named director of public rela- 
tions and vice-president of the 
agency, and John Cobbs has fol- 
lowed him there as AAR account 
executive. 

From Kudner B&F took Associa- 
tion of American Railroads, valu- 


Charles: 


1945 


ed at $1,250,000 - $1, 500, 000; 
Bituminous Coal Institute, 
$750,000; andthe cereal division 
of Best Foods, Inc., $700,000. 

To Newell-Emmett Company went 
the Sylvania Electric Products, 
Inc., account, spending about 
$600,000 when it first came to 
Kudner, but now billing at close 
to $1,000, 000. 

Elastic Stop Nut Corporation 
of America went to G.M. Basford 
Company. The account, deemed a 
war baby" by Kudner, now is 
worth about $75,000 in billings. 


Opinion in some circles challen- 
ges this interpretation, however, 
and feels that the account has 
definite possibilities. 

Among the other accounts which 
left Kudner are the radio por- 
tion of Goodyear Tire & Kubber 
Company, (Young & Rubicam), but 
which is no longer on the air, 
and the National Association of 
Manufacturers, which did not 


account never got under way. 


was handled by Kenyon & Eckhardt, 


really represent a loss since the 


Subsequent newspaper advertising 


Marmon Starts Work 
On 'Delivr-All' Truck 

Marmon-Herrington Company, 
Indianapolis, manufacturer of 
special vehicles, has begun pro- 
duction of the “Delivr-All," new 
house-to-house delivery vehicle 
for use by bakeries, dairies, 
groceries, laundries, dry- 
cleaning plants and similar 
firms. 

Embodying front-wheel drive, 
the Delivr-All's floor is only 
13 isches from the pavement 
throughout its length, its doors 
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|fold on either side, and its 
isbort (90-inch) wheelbase per- 
mits a turning radius of only 24 
feet. 


Joins Kenyon & Eckhardt 
Donald W. Severn, formeriy 
with Young & Rubicam, and re- 
cently released by the Army, has 
been appointed talent buyer of 
Kenyon & Eckhardt, New York. He 
will also be in charge of new 
program development. Marion 
Parham has been appointed spot 
time buyer. 


“NO MESS 

NO RUBBER CEMENT 
NO WAITING 

NO GUESSWORK 


E-Z Frisket comes to you prepared with 
the adhesive olready on the bock. You 
simply peel off the protective backing 
ond it's ready for use. 


What tt tas FZ Frisket isa 


thin, extremels 
transparent plastic film coated with 
a special frisket adhesive. 


Hou ct marks ; You easily re- 


move the pa- 
per backing that protects the ad- 
hesive. You place the frisket film 
over your drawing or photograph 
It instantly and easily adheres to 
your working surface. You then cut 
your frisket in the regular way. 


E-Z Frisket is extremely strong, cuts 
easily, makes sharp hair-lines and 
doesn't curl at the edges. When you 
are finished you simply peel the film 
from the copy. There's no cement 
or residue to remove and copy re- 
mains in perfect condition. 


Where ta buy it: 


should stock E-Z Frisket. 


Your lo- 
cal dealer 


If he doesn't — ask him about it 


or order direct from 


ARTHUR BROWN & BRO. 
West 44th Street _ 
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A Clear Channel Station ...... 
Serving the Middle West 


thrilling spectacle of a World Series. WGN listeners also are 


MUTUAL 
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SPORTS CONSCIOUS!!! 


OK, we'll admit it, WGN is sports conscious . . . whether it’s baseball or football 
October fans are after they get iton WGN... and we know they enjoy it! 


Again this year Chicagoland fans are treated to an exclusive broadcast of the ever- 


66s .9 
In 


schedule of outstanding middlewestern college football games. Add to this a regular 
Friday evening sports forecast and a daily strip known to millions as ‘‘The Inside of 


Sports’’ and it’s easy to understand why WGN holds the spotlight in the sports 


CHICAGO 11 
ILLINOIS 


50,000 Watts 
720 Kilocycles 


BROADCASTING 


* on an 11 week 


SYSTEM 


Eastern Sales Office: 220 East 42nd Street, New York 17, N. Y. 
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West Coast: Edward S. Townsend Co., Russ Building, San Francisco, Calif. 
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Both CBS and NBC 
Get 'Linda's Love' 
To the Editor: Thanks for 


giving Kroger's "Linda" contest 
Space in your "short, short” 
issue of Oct. 8. 


In the release sent you we 
failed to mention that "Linda's 
First Love" is a transcribed 
show cut by World Broadcasting 
in New York and distributed to a 
selected number of CBS and NBC 
Stations in the Kroger merchan- 
dising area These Linda programs 
are spotted at different times 
through our capable radio time 
buyer, Miss Kathryn Hardig. 

I mention this as a correction 
to the tag line in the first 
Paragraph of your story which 
reads "'Linda's First Love’ spon- 
sored by Kroger over 30 midwest- 
ern CBS stations at 2: 45 p.m. 


This department is a reader’s forum. Lenete a are “welcome. 


CST." It is true WARM, a Colum- 
bia station, carries the Linda 
show at 245 p.m, but there are 
other CBS and NBC stations which 
carry the program at different 
times during the day. 

Otherwise, the story was very 
complete and accurate and we 
appreciate the fact that you 
considered it one of the “week's 
Most important advertising and 
merchandising news items." 


Roy W. Madison, 
Director of Public Relations, 
The Ralph H. Jones Company, 


Cincinnati. 
* *¢ J 


Not 'Esso' this Time 

To the Editor: A recent issue 
of Advertising Age carried the 
announcement that Franklin C. 


Ellis has resigned from the Kast- 
man Kodak Company to become as- 
Sistant director of public re- 
lations of the Standard 0il Com- 
pany of Indiana, Chicago. The 
heading on the story was "Ellis 
Joins Esso, " 

Knowing that you are always 
interested in accuracy, I would 
point out that "Esso" and "Stan- 
dard Oil of Indiana" are not the 
same, 

"Esso" is the brand name of 
products sold by the Standard 
Oil Company of New Jersey and 
affiliated companies, which are 
not connected in any way with 
Standard Oil of Indiana.. 


Thomas P. McMahon 
Director of Publicity 
McCann-Erickson, Inc., 
New York. 


Can you picture 


this market? 


Snuggly gathered into Michigan’s 
peninsula, outside Detroit’s retail 
trading area, dwells half the 
State’s population. Two-thirds of 
these prosperous people in Mich- 
igan’s ‘‘other half” live in the rich 
trading territories of the eight 
Booth Michigan Newspapers. 


Enjoying one of the highest 
per capita incomes in the world, 


these wage earners, farmers and 
business people form a highly 
responsive market... are among 
the best prospects for the prod- 


ucts and services of 


American 


busmess. Surrounded on three 
sides by the Great Lakes, this 
great market can best be reached 


Michigans, 
(ther Halt” 


from the inside... through Booth 
Michigan Newspapers, delivered 
to more than 7 out of 10 homes 
in their combined trading areas 
with nearly 100% coverage of 
their home cities. 


This circulation of over 360,000, 
97.8% of which is home delivered, 
can be used now with a minimum 
of space restrictions. 


* 


For complete information on Booth 
Michigan Markets, ask: 


Dan A. Carroll. 110 East 12nd Street. 
New York City 17 


John E. Lutz, 4:35 N. Michigan Ave.. 


Chicago Il 


* Population of Michigan outside the 
Detroit Trading Area is 2,602,055. 


NEWSPAPER 


GRAND RAPIDS PRESS - FLINT JOURNAL - KALAMAZOO GAZETTE - SAGINAW NEWS 


JACKSON CITIZEN PATRIOT - MUSKEGON CHRONICLE - BAY CITY TIMES - 
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Going Pretty Far 

To the Editor: I found the 
enclosed ad for Husky clothes in 
one of our local papers. 

It seems to me that labor is 
going a little too far when they 
start pouring hot lead down other 
fellows’ pants. What do you 


“think? 


C. T. Hanson, 
Advertising Manager, 
The Home-0-Nize 


Davenport, Ia. 
J 


Graham-Paige To Lse 
Fiberglas Cloth 

To the Editor: On Page 67 of 
your Oct. 1 issue, we notice 
your mention of Graham-Paige 
(Kaiser-Frazer) and their inten- 
tion to "utilize fiber glass 
throughout the entire body”. 

Your Detroit correspondent 
evidently did not get the story 
straight and we felt sure that 
you would be interested in having 
the correct information. 

In the first place, Fiberglas 
is a trademark name and we would 
appreciate capitalized editorial 
mention in the future. 

In the second place, Fiberglas 
cloth is used as a reinforcement 
for plastics and in that connec- 
tion it will be used for body 
construction, replacing metal. 


W. R. Northlich, 
Director of Advertising, 
Owens-Corning Fiberglas 
Corporation, Toledo, 0. 
° * 


Cohn's Poem Wins 
Plenty of Praise 
To the Editor: 
"Advertiser's Greeting to the 
Homecoming Heroes,” in the Oct. 1 
issue: Perhaps the reason why 
so few of us advertising people 
seem to have much sense of ob- 
jectivity is that to have it 
might be fatal to the salesman- 

ship we're paid to display. 
Must we, however, be flatly 
incapable of even considering 
any possible alternative to the 
things we want to believe? 
example: have we ever bothered 
to ask ourselves, did all of the 
white paper ("Number One war 
shortage") that we used up in 
exhorting the dear public, over 
Old Bushwah's logotype, to Buy 
Bonds or contribute to the Fund, 
ever begin to do as much toward 
Backing the Attack as if we had 
soberly asked Congress to soak a 
$l-per-pound deterrent tax for 
duration on all non-essential 
use of printing paper? And if 
Congress had then taken the hint 
and screwed up its own political 
courage to collect by non- 
inflationary taxation whatever 
money it needed for war costs? 


Referring to 


The next war may be tougher-- 
too tough, perhaps, for blood 
and guts on the battlefield to 
overcome the handicap of so much 
blatant asininity at home. There 
may not be much hope that free- 
dom of enterprise can endure 
even until that time, but adver- 
tising people could, if they 
would, do much for both liberty 
and preparedness, as well as for 


For | 
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their profession, if they conlq 
cease to regard the fostering of 
public gullibility as indispen- 
sable for their own success, 
Some of the best-paying advert jis- 
ing media are in fact edited for 
the least-gullible kind of 
readers, and some of these have 
exposed pretty frankly various 
instances of the administration's 
apparent reliance on this publi, 
gullibility for the success of 
the tactics it has chosen ty 
pursue in war finance, 


Would it be too much to hope 
that advertisers and their pro 
fessional helpers might now pinch 
themselves into a new conScious- 
ness that the function of adver- 
tising in a free country is 1, 
help make sales for free private 
enterprisers, and not to offer 
itself for the "patriotic public 
service" of helping protect the 
party in power from political 
retribution when its pressure 
group-appeasing debt-inflating 
policies commence to blow up? 

Some of the hard-bitten re- 
turning G.1I.s are reported to have 
sworn vengeance on Old Bushwah 
and all its tribe. Can we safe- 
ly rely on their memories bein, 
short? 

Harris K. Randall, 
Chicago, 


To the Editor: Congratulations 
on printing David Cohn's “Adver- 
tising Greets the Homecoming 
Heroes and Customers". 

It's the most incisive, 
jabbing that I've seen. Funny 
thing, too, it's not much more 
maudlin and dishonest thana hell 
of a lot of the stomach-turning 
stuff that advertising prostitu- 
ted itself by writing and adver- 
tisers shamed themselves by 
wanting when the war was on. 
The G.I.s won't forget. 

I thought such asininity was 
over. Apparently it isn't.  Re- 
cently--very recently--Radic 
Station WITH of Baltimore ran a 
trade ad. It showed an empty 
drifting lifeboat. The headline 
was "Iragedy." The ad read-- 
"That empty lifeboat, plaything 
of the elements, tells a story 
that only the sea can tell. In 
selling by radio there is also 
tragedy....when a good sales ar- 
gument fails to get a hearing. ' 

Is there any sense of the fit- 
ness of things left in America? 
Why in the devil don't the pub- 
lications refuse to accept such 
awful ineptitudes? 

Incidentally, it seems to me 
that David Cobn's "advertisement" 
should, unanimously and solely, 
be selected as the year's best 
wartime ad, in whatever awards 
are being made or projected. 
Nothing in any of them will 
better catch the spirit prompt 
ing most of such advertising 

Ralph Bennett. 


merited 


New York. 


of 


To the Editor: A bushel 
orchids to AA for revealing the 
breath-taking part played by 
Gurglehimer-Botts in fighting 
the good fight together. It 
spotlights, ‘oh brother and how 
it spotlights-) those ads that 
infuriated servicemen everywhere 


(ask any of them you know) and 
drove ad men to double gin 
Straight, without water, thank 
you. 


The sentimental catching at 
the heart strings, the homey 
touches and pathos that belabored 
the reader, all subtly worked in 


with the flag-waving plug, set 
honest advertising back at least 
20 years. 


The idea of guys fighting fo: 
such chestnuts as shiny kitchens 
blueberry pie or the usual busi 
ness of booing the usual umpire 
at the Brooklyn Dodgers, etc. 
etc.,was in just as questionable 
taste as the many gimmicks, gad 
gets and gewgaws that ",...marched 
off to war, fighting shoulder t 
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shoulder. And remember, if your 
jealer is out 6f,<° @4:; 
There's enough bad taste in 


this money grubbing little world 
of ours without copy men adding 
to it. I further note that the 
"Message", Suitable for framing 
and hanging can be had free. 
Retter to hang some of those 
copy men. 

ielvyn S. Penson, 
Post Exchange, 
New York. 


To the Editor: "Is it justi- 
fied?" you ask after reprinting 
"Advertising Greets the Home- 
coming Heroes and Customers". 

Yes, it is justified. A oum- 
ber of years ago, my wife suffered 
severe chemical burns on the ad- 
vice of advertising a product 
for removing superfluous hair. 
That same product is still ad- 
vertising, with little change in 
either copy or quality of mer- 
chandise. 

Yes, it is justified. Scien- 
tific research says that only 
those cooking fats made up pre- 
dominantly of olein are diges- 
tible, yet hydrogenated fats 
(predominantly stearin) are 
touted as “digestible”. 

Advertising has a real func- 
tion to fulfill. In tue field 
of business, advertising is as 
essential as preaching in relig- 
ion. 

Some of the most disgustingly 
blatant advertising is that of 
liquor interests. Purely aside 
from the question of whether it 
is right to drink, liquor adver- 
tising misrepresents the facts 
almost without exception. To- 
bacco advertising is not much 
better. 

Advertising can and must tell 
the truth. The truth should sell 
the product. If the truth will 
not sell the product, that 
product is economically worth- 
less; its manufacturers being 
profiteers greedily bleeding the 
public. 

Every would-be advertising 
writer Ought to be required to 
read--and heed--the book of 4mos 
in the Scriptures, a book re- 
garded as sacred writing by Jew, 
Catholic or Protestant. 

Nine out of ten of the adver- 
tisements appearing in currently 
popular magazines make me retch. 

Rev. William M. Hunter, 
The Neighborhood House, 
Summit, N. J. 
. 


Patcher Repatched 

To the Editor: I have been 
holding a clipping from Copy 
Cub's column until I overcame a 
reluctance to ask you for an ex- 
Planation of 


the last word, or 
last sentence, in the item: 
Ralph H. Sartor, formerly a 


colonel in the transportation 
corps, is mow back on the job 
with Truscon Steel. Khaki to 
Civvies, Sartor resartus. " 
Jack Anderson, 
Public Relations, 
anta Monica, Cal. 


(Editor's Note: "Sartor Re- 


sartus" is the name of a work by 
Thomas Carlyle, roughly meaning 
"a tailor retailored"). 


Put it to Music 

To the Bditor: In the lower 
right hand corner of the front 
page, Oct. Ist issue, the cap- 
tion reads: "Now You Can Buy A 
Quonset Hut In One Package". 

If you would just change this 
around to read: "Now You Can 
Buy A Hut Set and A Quonset in a 
Stran-Steel Package, Package...", 


we could all sing the darn thing. 
the manufacturer has a 


la fact, 


radio jingle right there. 
about working this thing over? 


Chicago Film Studios, 
Chicago. 


Asks First Edition 


To the Editor: 
you would be kind enough to send 
me a copy of the pony edition of 
Advertising Age, preferably the 
first of these issues, 


How's 


C. H. Smith, 


Badger and Browning, Inc. 
pi Boston, Mass. 
I wonder if (Unfortunately, Advertising 


so that I|men). 


can add 


abbreviated 


it to a collection I am 
making of wartime publications 
and overseas editions. 

I sh&1ll be most grateful for 
your cooperation. 
C. FP; Parcher, 
Vice-President 


Age no longer has available any 
"first edition" copies of this 
for service- 


"AA" 
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Southern Comfort Ser ies 

Southern Comfort Corporation, 
has begun a campaign for Southern 
Comfort, “America's most ver- 
satile drink," in 250 newspapers 
and 26 magazines, through Jack- 
son & Flanerty, St. Louis. 


Joins Shigeta-¥right 

Roy ®. Petersen, formerly head 
of the photographic department 
of S. C, Johnson & Son, Racine, 
Wis., has joined Shigeta-Wright 
Studios, Chicago, as a photo- 
graphic illustrator, 
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Like an ever trusty compass HYGEIA 


can instantly chart a direct course to 


a truly health minded group. 


HYGEIA'S editorial 


Slanting auto- 


matically selects health leaders and 


health minded readers. In physician's 


waiting rooms alone, more than 1,000,- 
000 patients eagerly read HYGEIA 


each month. If your advertising in- 


volves a health appeal, send for sur- 


vey “100 Days in Doctor's Waiting 
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succeeding Franklin 


@heeler, pow Vice-pr deur] 
i 


f Hrisacher, Van Norden aff, 
an Francisco. i re- 
places Mr. Peters. 
Sigerson Advanced 

Kichard L, Sigerson, formerly 


associate director of the public 
relations and publicity division 
of J. M. Mathes, Inc., has been 
named director. Perry Githeas 
has resigned to become editor of 
Popular Science Monthly. 


SIGNS OF LONG LIFE" 
FOR QUANTITY BUYERS — 
THE ARTKRAFT" SIGN CO. 


Division o! 

Artkroft® Manufacturing Corporation 
900 Kibby St. Limo. Ohio USA 
The World's Lergest Manutocturer 
of Sigas 


*Tregemarts Beg US Par OF 


— | 


Chicago, Oct. 


Pureau 


249, 
2,576 at 
year on Aug. 
son, president 
at the annual 
addition, 
225 applicants 


the 1 


Every division of the bureau 
with 
the country 
The membership in- 
National advertisers, 
local advertisers, 30; full- 


showed a gain 


the greatest gain 


weekly field. 
cludes: 
299; 
service adverti 


and associate and duplicate ser- 
daily 
weekly news- 
magazines, 
farm publications, 


vice ad agen< 
newspapers, 10 
papers, 413; 


of Circulations, 


31, 


he said, 


ries, 


‘ereorr Audit Bureau List 
Bl OE Up 249 to 2,575; 
5. A. Audits Seen 


19. 


ose of 
Philip L. 
» reported 
ABC meeting. 


; ts 


on Aug. 31. 
in members, 
io 


Sing agencies, 77, 
83; 
15; 
228; 
62; 


-- The Audit 
register- 
ing a record membersbip gain of 
had a total membership of 


business 


| era | ESRC 


woorce WHB Seotion Station | Stetion Steen teen 
mon reew fe 21.0 | 26.5] 24.5] 11.1 | 10.4 | 4.8 
won mu fe 17,8 | 25.3 | 29.4] 15.3 | 9.0 | 1.7 
wiemon, 118.6 | 34.3 | 23.3) 11.4 | 9.0 | 2.9 
‘carmme 121.9 | 33.1 | 20.8 15.8 | 6.0 | 1.4 
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. a 
.\ CONFECTIONERY 
r\\ Adams Clove Gum 
i | . (hiclets 
be SS Keechmut 
> lhrnevne 

AGRICULTURAL Ivoryne " 

Aroerican Bird Products Vianter’s Peanuts 

Three © Nursers Whiz Candy 

Hartz Mountain Products Withur-Suechard 

r v Feed Wrisiey Gum 

Nutrena Mills ELECTRICAL 
AIRCRAFT Hoover Company 

Mid Continent Airlines Bendix Washers 
Peouclas Aireraft Prest-o-Liate Batteries 
Pratt & Whitney FINANCIAL 

Boots Aircraft H. O. Poot & Company 
AUTOMOTIVE Household Finan 
tomimental OU National Smal! Mu-iuness 
Me fimeil Real Estate Board 

3 cg FOOD PRODUCTS— 
ae eee GENERAL 
BREWERS Aristo« Flour 

' ; Butternut read 
! ! Iteer Tine Lomnet Margarine 


Bond Bread 


Ribbon Beer Campbell Cereal 


Patt Blu 

For WHB Availabilities, ‘phone 
o> Fall schedules are still 

Kansas City 


San Frencisce 


s Mix 
Duffy Mot 
Kdwards Coffee 
FOOD PRODUCTS 
General Food 
Cieneral Mill 
Dwarfies Wheat Germ 
Kell Company 
Kraft Products 
Lipton Soup 
Northwest Cherry Bureau 
(haltine 
Ralston Purina 
Roman M Bread 
Rautherf t. Chili 
Pickwick ¢ te 
Stand i | nila 
Shinn Mi o 
Van ¢ p Tenderont 
a r On 
Washineton Apricots 
Wilson Milk 
Wonder Bread 
1 S. Breakfast Foo! 


“fluid”... and we've 


Kansas City market. You'll like doing business with WHB 
station with “agency point-of-view’ . 
a client who must get his money's worth in results. Swing along 
with the happy medium in the Kansas City area! 


Scarritt Building 


Mew York City "400 Madison Avenue 
Chicago 360 North Michigan 
Hellywood 4 Bivd. at Cosme 


S Third Street 


... and these are HALF of the 


National Advertisers who use WHB 
(Listing continued next month) 


HEATING, ETC. 
ir ¢ 1 


Sinels 


INSURANCE 
Employer's Liability 
Lutmberman’- Murual 
Wesethineter Insurance 
JEWELRY 
American Safetw Razor 
Gillett Safety Razor 
We Watch 
Parker Ven 
MEDICAL 
Albvsorbene 
Aspe rtane 
Anacimn 
hau Bencue 
Ihr ‘Quinine 
Carter Pills 
Crstex 
Doan’s Pill 
lL kielward 

“ Tableta 
Dr. Pierce’ 


bix Lax 


DON DAVIS at any “Spot Sales” office 


room for more ad- 


vertisers who'd like to use programs or spots in the booming 


the 


*... where every advertiser is 


HArrison 1161 
Eldorado 55-5040 
FRankiin 8520 


KEY STATION for the KANSAS STATE NETWORK 


papers, 397, and miscellaneous 2. 


All Divisions Sel f-Sustaining 

\r. Thomson reported that 1,853 
audits, 64 more than in the prev- 
ious year and 179 more than in 
1941, were made last year. He 
pointed out, however, that the 
increased number of audits cover- 
ed a relatively greater number 
of Audits of small weeklies, 
which require short auditing 


|time. The auditing had been less 
fiscal! 
Thom- 
today 
In 


there were 


expensive, and all divisions are 
now on a self-sustaining basis, 
he revealed, 

The ABC is studying the prob- 
lem of conducting circulation 
audits of publications reaching 


Latin American nations, Mr. Thom- 
son reported. 
"We are conducting, with an 


American publication with circu- 
lation largely south of the 
equator, 4@ limited experiment in 
verifying its coverage there,” 
he said. "We recognize that the 
cost of any extension of bureau 
activity in any foreign field 
could not be financed out of the 
general funds of the ABC, but 
should properly be borne by those 
members directly benefiting from 
such service," 


Fairbanks-Morse 
Newspaper Ads 
Support Dealers 


Chicago, Oct. 17.---A nation- 
wide newspaper campaign launched 
by Fairbanks-Morse is aimed at 
increasing the postwar efficiency 
of distributors and dealers for 
its automatic coal burners. The 
series of ads, just getting under 
way, will run in 4] Metropolitan 
newspapers through the first of 
the year. 

Distributors in each city are 
listed in the series, the first 
ad of which is titled, "The right 
stop foranew start to comfort." 
Bedy copy appeals to home owners 
who this winter are"going to en- 
joy the grand luxury of automatic 
heat yet cut their heating bill 
at the same time." 

Additional copy says, "To shelp 
you, the dealers handling Fair- 
banks-Morse stokers in this area 
are listed below. " 

The campaign, handled by The 
Buchen Company, Chicago, also in- 
cludes display material, news- 
paper mats for local dealer ad- 
vertising and direct mail pieces 
for the dealer. 


Insurance Croup Lrges 
Ads For Auto Proaram 

In a 36-page manual promoting 
its bank and agent auto plan, 
"Serving the Millions," prepared 
by the financed accounts commit- 
the National Association of 
Insurance Agents urges that "“ad- 
vertising form the spearhead of 
the insurance producers’ educa- 
tional and merchandising efforts 
in promoting the plan." The plan 
aims to “help the agent vetain 
insurance business he now has in 
force on automobiles and to ac- 
quire the insurance on new pur- 
chases." The booklets were dis- 
tributed free to Association 
members and for 50 cents to banks, 
companies and non-members. 

The 48 affiliated state associ- 
ations and 700 local boards are 
expected to cooperate in schedu- 
ling newspaper copy and radio 
Spot announcements. Currently 
direct mail is being employed, 
but funds for newspaper and radio 
advertising will be released 
when cars become generally 
available. 

The local Dallas board has ap- 
propriated $24,000 for a news- 
paper campaign beginning this 
month. Motion Picture Advertising 
Service, Inc., is developing a 
series of movies to be distrib- 
uted throughout the country, 
featuring the plan. 


tee, 


Advertising Age, tk 


Andrea Radio Ups 
Goodman; Aldens 
Promofes Aronson 


Frank V. Goodman, former sales 
manager of Sonora Phonograph Com- 
pany, United American Bosch Cam- 
pany and other phonograph, radio 
and refrigeration firms, bas been 
named general sales and advertis- 
ing manager of Andrea Radio Corp- 
oration, Long Island City, N.Y., 


oration, Long Island City, N.Y., 
makerof AM and FM radios, radio- 
phonograph combinations and 
television instruments. 

...Robert L. Aronson, formerly 
catalog production manager, has 
beea named controller of the ad- 
vertising and catalog department 
of Aldens Chicago Mail Order Com 
pany, Chicago. 

-.-Ernest A. “arx, former 
assistant to the ; resident of 
Alleo B, DuMont Laboratories, 


eral manager of a newly-created 
television division, tosupervise 
manufacture and sales of all 
video receiving and transmitting 
equipment. 


ltrie 


orportation’s electric ap. 
ture A2Vision as sales deve} o». 
Ment manager for the Pacisi, 
Coast district. Mr. Graanis has 
been connected with Genera) 
Blectric Compasy, Landers, Prary 
& Clark, and Dalmo-Victor, Inc, 
> William C. Simpson 
named manager of sales 


~. 


been 


Lukenweld, Inc., division of 
Lukens Steel Company, Coates- 
ville, Pa. 

.-e Lt. Harold J. Ashe has re- 


joined Jann & Kelley, Chicayo, 
after serving more than four 
years with the Army. 

ocoede B. Martia, formerly 
manager of the stoker division 
Link-Belt Company, and re- 
cently with the Ordnance depart- 
ment, Washington, has 
appointed vice-president iy 
charge of operation of America 
Type Founders Sales Corporation, 
Elizabeth, N.J. 


of 


heen 


Haworth to Gulf 
Herbert Haworth, with McGravw- 
Hill for 22 years prior to 194], 


; ; eight of them as advertising 
New York, bas been appointed gen-' 


manager, bas joised Gulf Publisb- 
ing Company, Houston, publisher 
of Oil Weekly and other petro- 
leum publications, as promotion 
manager. Since 1941 Mr. Haworth 
has free-lanced in writing and 
sales promotion. 


Heads Goodrich District 


.-.R. EB, Montgomery, formerly 
on the Washington staff, has been 
placed incharge of the Cleveland 
district of B. F. Goodrich Com- 
pany, Akron. He succeeds C, M. 
Stewart, who has been transferred 
to the company's international 
division foroverseas assignment. 
M. A, Starr, manager of the fab- 
ric and inflatable parts depart- 
ment, has beem appointed sales 
Tepresentative in the Chicago 
district. 

...-J3.B. Grannis has joined the 
staff of the Westinghouse Blec- 


PARDON US 


Some New Customers 
Are Waiting For You 


if your business is in something 
to eat or drink 

. .. OF something to wear, or just 
about anything. Here’s a market 
that really responds to the “‘invita- 
tion to buy.” For the Negro looks 
to his race press with confidence 
and loyalty. Your advertising in 
these papers can win the response 
and regular patronage of this 7 bil- 
lion dollar market. Get the facts on 
some of the success stories built by 
advertising in this live field. Drop 
a letter or post card today to 


Interstate United Newspapers, Inc. 
545 FIFTH AVENUE, NEW YORK 


family coverage. 
tion.) 


NEW YORK 
342 Madison Ave. 


{ St. Paul Covers Half 
' the 9th Largest Market! 


if @ Nearly 800,000 population (1940 Census) with 
more than $1,000,000,000 effective annual buy- 
ing income makes St. Paul-Minneapolis the 9th 


largest market in the United States. 


The St. Paul half is covered only by the St, Paul 
Dispatch and Pioneer Press with virtually 100%, 
(148,886 city zone circula- 


~ ST. PAUL DISPATCH -PIONEER PRESS 


SAINT PAUL, MINNESOTA 
RIDDER-JOHNS, INC.—wNofiona/ Representatives ~ 


CHICAGO 
Wrigley Bidg. 


ST. PAUL 
Dispatch Bidg. 
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More Newsprint 
Mills in South 


Roanoke, Va., Oct. 16.<- 


"Several large financial groups" 
plan cosstruction of "a number” 
of newsprint mills in several 

uthern states, including 
Mississippi, Texas, Alabama, 
Georgia and Florida, Carl B. 
Short, general manager, Roanoke 
Times and World News, and newly 
elected president of the Southern 
\ewspaper Publishers Association, 
has announced, 

The SNPA-sponsored Southland 
Paper Mills at Lufkin, Tex., 
with a Capacity for turning out 
60,000 tons of newsprint annually 
from southern pine, will also be 
doubled in size at a cost of 
from $8,000,000 to $5, 000,000, 
Mr, Short said. Those planning 
to build new mills for process- 
ing SOUthern pine into newsprint 
"for obvious reasons will make 
no announcement until their 
plans are complete," he added, 

Last summer Mr. Short, as 
chairman of the SNPA newsprint 
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mills committee, revealed thatinuffy-Mott Launches |Gross Heads New tant advertising mgnager of 
SOS. SOMME TION ROE GEreOwes t61) te lar oeat Campaign ‘Broadcasting Firm American Froit Growers, Inc., 
Mississippi, Alabama and Georgia) party-Mott Company, New York,| Julian Gross, president, Gross|has joined Cromwell Advertising 


: ton fo , SNPA~s ssored}. , ; : 
the location for an SNPA~sponsore diss Launching its largest cam-} Advertising Ageacy, Hartford,|Agency, New York, as director of 
mill to be erected as early as paign in October issues of news-;Cona., has been samed president| sales promotion and merchandising 


; > od t > r { rt } . y . 
a al after the war AA papers, magazines and business|of the New Britain Hroadcasting departments. 
a ores publications. Insertions will; Company, New Britain, Cona, The 
jappear in 45 newspapers on a 2i-| company has filed an application 


Named Art Director week schedule, featuring Sun-| with the FCC to operate a radio SELL BY MAIL 
Eric C. Nice, 


former] artiswee iyi vor ee : i 
y weet prune juice and mentioning}/station on 840 kc, 1,000 watts af i “ces eae onli neo 


director of the St. Louis, Londonlothber products, Additional full-| during daytime hours. agency show you how to sell your merehaadise, 
and Brazil offices of J. Waiter page advertisements will appear) arspaleeceisin, wssndhest 
Thompson Company, has been ap-!in Good Housekeeping and Life. | ARTWIL COMPANY, Advertising 
pointed art director of Joseph| Young & Rubicam, New York, is the Engel to Cromwe! | 26 West 48th Street @ New York 18, M. Y. 
Katz Company, New York. agency. | Sidney Kngel, formerly assis- MEdallion 3.0618 

(ithe e 
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ANNOUNCING 
Recording Division 
Complete commer- 
cial recording serv- 
ice now available 
to agencies and 
advertisers. This 


new service in- 
cludes KFI‘s studio 


> 


Lyman Smith 


Manager 


OR LOS 
©. Gating: 9 


Whak? , 


on 
POULTRY 
FARMS? 


Fot 6 Years the Makere off 
PERFECTION OIL STOVES 


You can't afford to leave a “Two Billion P 
Dollar Hole” in your Farm Magozine Schedule. i ed A we i 3 
1944 gross farm income from Poultry and 


Eggs was $2,689,000,000. {Source U.S.D.A.) 


Every day farm poultry flocks 


provide six million dollars in cash. 
No wonder Poultry Farm families 
eat well...live well, and are able 
to enjoy Perfection Oil Stoves 
and all other kinds of modern 


home equipment. 


Your FARM Magazine List is Not Complete Without 


MEMBER: AGRICULTURAL PUBLISHERS’ ASSOCIATION 
AUDIT BUREAU OF CIRCULATIONS 
WATT PUBLISHING CO., Mount Marris, fil. 
Representatives—New York: Biilingslea and Ficke —Chicago: Peck and Billingsice 
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AANK Study Readied 
In Film, ‘Talkie’ 


The American Association of 
Newspaper Representatives reports 
that the presentation, "Newspapers 
and Chain Radio as National Adver- 
tising Media," is being develop- 
ed in technicolor slide film 
form. It will soon be available 
also in recorded form for show- 
ing this winter to advertisers 
and agencies by AANR chapters in 
New York, Chicago, Detroit, San 
Francisco and Los Angeles. 

AANR's new business committee 
has shown the original presenta- 
tion to the Media Men's Associa-~ 
tion of New York andthe New York 
agencies, J. Walter Thompson Com- 
pany, Batten, Barton, Durstine 
& Osborn and Kenyon & Eckhardt. 
Most recent showing was to an ex- 
ecutive group of Lever Bros. Com 
pany in Cambridge, Mass. 


Form 


FLORIDA'S MOST POWERFUL 


Intensive Selling 
ls Postwar Need, 
Food Leaders Say 


Chicago, Oct. 16.- To level 
off at a predicted plane 50% 
higher than the peak of 1939, 
postwar merchandisers must pre- 
pare to meet "the most highly 
competitive era in the past 35 
years," according to Clarence 
Frances, chairman of the board, 
General Foods Corporation, New 
York. 

Mr, Frances, one of the food 
company executives here for last 
week's 12th annual convention of 
the National Association of Food 
Chains, told Advertising Age: 
"Too little emphasis has been 
given tothe creation of markets, 
but advertising, sales promotion, 
better packaging, better methods 
of distribution, new recipes.... 
many, many new products, will 
provide the stimulus necessary 
to reach and maintain the econ- 
omic level at which we are aim- 
ing." 

At the series of meetings de- 
voted to management operating 
problems, nearly 750 representa- 
tives of leading food manufac- 
turers and association members 
from 150 food chains were in 
attendance, 


Distribution is Key 

With "What's Ahead in Food 
Distribution" as the convention 
theme, principal speakers inclu- 
ded Walter D. Fuller, president, 
Curtis Publishing Company; James 
ER, Kelley, First National Stores, 
Inc., on leave to the OPA, and 
Tom G. Spates, vice-president 
and director of industrial rela- 
tions, General Foods. Closed 
panel discussions were held on 
"What's New in Food Stores," 


"What's Ahead for Business," 
"What's Ahead in Food Merchan- 
dising”" and on the status of 
government regulation of food 
merchandising and the policies 
and programs of the association. 

Mr. Fuller asserted that WPB's 
action in relaxing controls "was 
a heartening and able illustra- 
tion of governmental cooperation 
and understanding, " and expressed 
hope that OPA will be "equally 
practical" so that "we can look 
for further great stimulus to the 
accomplishment of our national 
economic and social objectives.” 


Calls Selling Vital 

Pointing out that national 
Success is attained "as each 
community earns success," Mr, 
Fuller urged heightened selling 
efforts. "What I am trying to 
do is convince you of the vital 
importance of American selling 
in the years ahead,” he said. 
"That applies to retail, whole- 
Sale, the service businesses and 
manufacturing. In these coming 
interesting and decisive years 
Wwe must build new industries 
through new products and better 
and more complete sale of old 
amd improved products, " 

Mr. Spates, in tracing the rise 
of the personnel job from 1920 
to 1945, said management in 1920 
had "a paternal attitude.” "Only 
one company in this country had 
reduced to writing its personnel 
policy atthe beginning of 1920," 
he said. Today personnel rela- 
tions and the personnel special- 
ist is a recognized part of man- 
agement, he pointed out, adding 
that it was the duty of the per- 
sonnel men not only to see that 
the people got "more and better 
things," but to see that they 
employed "more andbetter people." 


Supply Picture Brighter 
Mr. Kelley declared that con- 
tinuation of the OPA policy and 


... Put your advertising dollars 
into the SAN DIEGO UNION & TRIBUNE-SUN 
140,000 DAILY + 102,000 SUNDAY 


REPRESENTED 
NATIONALLY 
BY 
WEST-HOLLIDAY 
CO., INC 


New York + Chicago 
Denver Seattle 
Portland 
San Francisco 


Los Angeles 


Compliance with it is necessary 
"right up until the end.” He 
said that the fats and oil situ- 
ation is improving but that it, 
as well as the meat situation in 
general, depends on the domestic 
supply in relation to committ- 
ments for foreign relief. The 
butter supply is improving and 
the supply of hogs should soon 
pick up, he said. 

As for rationing itself, Mr. 
Kelley said, "There have been a 
lot of statements made but there's 
nobody in Washington who knows 
just when it will be off. We'll 
remove rationing when the supply 
is improved to a point where it 
is adequate for the demand." 


IGA COLLEGE GRADUATES 18 


Chicago, Oct. 16.- Eighteen 
graduates of the Independent 
Grocers' Alliance college who 
were acclaimed full-fledged gro- 
cers at commencement exercises 
held here last week, will open 
independent stores "just as soon 
as the necessary equipment has 
been obtained.” 

The students attended evening 
classes over a nine-week period 
and were given intensive train- 
ing in store modernization, fi- 
nancing, store location, store 
layout and fixtures, stock ar- 
rangement, meat cutting and han- 
dling, merchandising, etc. 

Diplomas were handed the gradu- 
ates at ceremonies in IGA nation- 
al headquarters, Chicago, by 
Prof. Ira D, Anderson of North- 
western University, under whose 
supervision the school was con- 
ducted. 


Solms to Transfilm 

Erwin M. Solms, consultant on 
motion pictures for sales train- 
ing and merchandising programs, 
has joined Transfilm, Inc., New 
York, as vice-president in charge 
of a new advisory service to in- 
dustry on films in promotional 


and public relations work. 
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TO THOSE FOUND BY THE SEABEES FOR THIS 
GREAT MANY PURPOSE STRAN-STEEL BUILDING 
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GREAT LAKES STEEL CORPORATION 


STEAM STE DIVDION © 37m LOOR PENGEK.OT BUGDENS + DETRON Te mCmGAN 


STRAN - STEEL 
= 


unit OF watt Ones STHEL COAPFPOHATIOH 


FOR INDUSTRY--This ad, one of 
@ series promoting the Quonset 
40, made by the Stran-Steel 
division of Great Lakes Steel 
Corp., Detroit, is directed 
at the uses to which industry 
can put the structure. Another 
series, appearing in farm pub- 
lications, calls attention to 
its possible applications in 
agriculture, Campbell-Ewald 
Co. is the agency. 
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Syndicate Offers 
to Take Over U.S, 
Aluminum Plants 


Wilmington, Del., Oct. 16. 
Possible entry of a big new cap 
petitor into the aluminum f je), 
Was visualized here this week, 
with the formation of a $100, 000, - 
000 financial syndicate to take 
over and operate the goverament's 
vast war-born aluminum plan 
facilities. 

While the project is still j, 
a formative stage, a spokesma, 
for the research engineering firm 
of Hybinette and Cary revealed 
that negotiations are already 
uader way with W. S. Symington, 
Surplus property administrator, 
with the view of disposing of 
the nationwide network of plants 
So that they can operate with 
Private capital. 

If the arrangement is comple- 
ted, the spokesman said, the 
syndicate hopes to triple the 
nation's aluminum production ig 
its first year, and to "break 
wide open" Alcoa's dominant 
Position in the field. 

Original production would be 
confined to sheets, bars and ex- 
trusions, and "new and superior 
alloys." The syndicate would be 
Prepared to make a $5, 000, 000 
down payment, and whatever other 
payment its own and goverament 
appraisers determine. 


sales forces by 20% to intensify 
service to the nation's 55,000 
retail drug stores, E.Allen New- 
comb, secretary of the National 
Wholesale Druggists' Association, 
has disclosed, following a sur- 
vey of the group's membership. 

Other findings include the 
following data: 80% of whole- 
salers reporting have developed 
plans for aiding the retailer in 
modernization of his store and 
merchandising methods; 20% will 
employ specially trained mer- 
chandising advisers for this 
service; 52.9% of the houses 
have instituted intensive sales 
training courses; most of them 
hold regular staff conferences 
with organized programs prepared 
in advance, and encourage par- 
ticipation by manufacturers of 
potentially profitable volume 
items; 87% estimate potential 
volume by territories, and an- 
other 10% will do so next year; 
more than 50% prepare local mar- 
ket analyses as an aid to the 
retailer; and the drug store it- 
self is the preferred field for 
recruiting salesmen for whole- 
sale houses. 


JOHN X. FARRAR 

Columbus, 0., Oct. 16,- John X, 
Farrar, 57, assistant secretary 
and advertising manager, Jeffrey 


Mfg. Company, died of a heart at- 
tack Oct. 11. 
the company for 32 years. 


He had been with, ; 


[DISTINCTIVE OUTDOOR DISPLAYS] 


ADVERTISING 
WHERE 
YOU WANT IT! 


Effective highway displays 
in poor locations have little 
value. Should your adver- 
tising messages be on a 
curve? Approaching an in- 
tersection? On a hill? Con- 
tinual studies by National 
Advertising Company deter- 
mine most productive loca- 
tions for you...Sign up your 
best locations now... while 
still available. Erection of 
displays later, 
if desired. 
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Don'tBe Satisfied with Ordinary 


Wasteful DIS P LAYS 
Way We Suggest... 


Now is the time to employ 
our counsel and services to 
insure best acceptance, max- 
imum use, consistent results. 
We are a Display Agency 
and cooperate fully with your 
advertising agency to ‘‘Pipe- 
in” the force of national 


advertising. 


32 Poges . 


America’s Lorgest Organization Specializing 
in Merchandise Presentation 


W.L. STENSGAARD & ASSOCIATES, INC. 


346 N JUSTINE STREET 


“> 


DRAMATIC DISPLAYS FOR THE WINDOWS 


Also Complete Services for Every Other Point of 


Sale Activity 
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Fewer Farms But 
More Acreage, 
Census Discloses 


Washington, Oct. 16.--Pre- 
liminary figures for 16 states 
from the 1945 Census of Agri- 
culture show that the number of 
farms in the United States has 
shrunk since 1940, but that 
acreage has expanded as farmers 
shrugged off the handicap of man 
shor tage. 

These 16 states had 1, 398,028 
farms in 1945, a loss of 37, 102, 


or 2.6% from the 1, 435, 130 
operating in 1940. Acreage 
increased from 305,480, 359 
in 1940 to 326, 763,918, the gain 
being 21, 283,559, or 7.04%. 

Average acreage per farm in 
1945 was 233.7, compared with 
212.9 in 1940, 


Some Gain in Both 

The pattern was by no means 
uniform, however, as some states 
gained in the number of farms as 
well as im acreage. Maryland 
increased the number of farms 
from 42,110 to 42,355, while 
acreage rose from 4,197,827 to 
4,229,184. Georgia gained 
14,328 farms and 1,018,920 
acres. Khode Island gained 848 
farms and 54,790 acres. Delaware 
gained 537 farms and 37, 955 
acres. Washington acquired 
3,489 farms and 1, 637, 434 acres. 
Oregon added 2,439 farms and 
1,838, 384 acres. New Hampshire 
gained 2,689 farms and 233,740 
acres. 

Idaho lost 1,960 farms, but 
added 1,922,488 acres. Nevada 
lost 93 farms while putting 
1,060,157 more acres of land 
under cultivation. The number 
of farms in Wyoming declined 
1811, but acreage increased 
4,873, 851. South Dakota re- 
ported 8,625 fewer farms, but 
3,323, 303 more acres. Minnesota 
lost 6,580 farms and gained 
569,429 acres. Nebraska told 
the same story, having 9, 066 
less farms, but 867, 146 more 
acres of ground to cultivate. 

Wisconsin's number of farms 
declined 7,826, but embraced 
743,031 more acres of land. 
North Dakota lost 5,687 farms, 
while adding 3,040,759 acres. 

While these figures, as 
indicated, are preliminary, it 
is not believed that final data 
will change the essential facts. 


huto Council Studies 
Postwar Markets 

The Automotive Advertisers’ 
‘ouncil has completed a comprehen- 
sive study of the postwar market 
for automotive parts, equipment, 
tools and accessories, and will 
Shortly release a summary of its 
findings. 

The organization held its fall 
Meeting im Chicago Oct. 9-11. 


New Orleans Plans background of New Orleans and 
Promotion Campaign Louisiana, and predicted that 
Chicago, Oct. 16.-- As part of its wartime expansion would con- 
its program for postwar develop- tinue in many directions because 
ment, New Orleans is planning an of the diversified industries 
advertising campaign involving|“ich it has and its increasing 
an expenditure of $150,000 ajimportance as an export and 
year for the next three years, |Sipping center. 
Ralph Nicholson, publisher of 
the New Orleans Item, told alQ'Connell Co. Appointed 
group of Chicago advertising A. S. Harrison Company, New 
executives today. York, manufacturer of Preen 
Mr. Nicholson described the|floor wax, has appointed R. T. 
historical, social and economic|(Q'Connell Company, New York. 


Flush Wall Appoints 

Flush Wall Radio Company, 
Newark, N. J., bas appointed Hill 
Advertising, Inc., New York. 
Magazines are being scheduled 
and business papers and direct 
mail will be added later. 


Joins Kelly, Nason 

Rath Northrop Rusling, formerly 
fashion editor of the New York 
Times, has joined Kelly, Nason, 
Inc., New York, to coordinate 


fashion and travel promotion. 


OL cMELLED 


“RAIS 
IN LANSING 
AND WON A 
PULITZER 


*KENNETH McCORMICK 
Free Press Staff Writer 


ANSING, MICHIGAN enjoys the distinction 
LE of being the state’s capital. In recent months 
it acquired considerable national notoriety as a 
hotbed of legislative graft, culminating in the 
murder of a State Senator. 


Except for the work of Free Press Staff 
Writer, Kenneth McCormick, the sorry tale of 
bribery and corruption emanating from the 
state’s capitol chambers perhaps never would 
have been told. 

The first round in McCormick’s work was 
won with the appointment in 1943 of Judge 
Leland W. Carr as a one-man grand jury to 


MANUFACTURERS 
SALES MANAGERS 


Retail grocery or drug mis- 
Sionary salesmen avail- 
able for work immediately 
with or without cars. 


Complete facilities throughout U. S$. and Canada 


AD AD 


Advertising Distributors of Am. 


NEW YORK: 400 Madison Avenue 
CHICAGO: 20 East 8th Street 
ST. LOUIS: 1918 Washington Ave. 
TORONTO: 1162 Dundas Street W. 


rendered by any American newspaper Rest the yeor bid: 
1944.” Pulitzer Medal Award to The Detroit Free Press. | 


e“Through his active support of 
the activities of the grand jury, 
Mr. McCormick has contributed 
much to the accomplishment of the 
results thus far attained. This was 
done as a public duty, for the bene- 
fit of good government, and in the 
interests of the people of this state.” 

HON. LELAND W. CARR 


investigate alleged legislative corruption. From 
the work of Judge Carr and McCormick came 
numerous indictments, convictions and sentenc- 
ing of legislators and others, aided by the bril- 
liant work of Kim Sigler, special prosecutor, 
whose appointment was also largely due to 
McCormick’s persistence and skill in verbally 
attacking “certain interests” 


Because of the great service rendered the 
State of Michigan by The Free Press, through 
Kenneth McCormick’s zeal as a reporter, this 
newspaper was awarded the top Pulitzer award 
for 1944. 


Che Detroit Free Press 


JOHN S. KNIGHT, PUBLISHER 


“A DYNAMIC PAPER SERVING DYNAMIC DETROIT” 
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Flatware Makers 
Start Campaigns; 
Others Launched 


Oneida Ltd., Oneida, N. Y., 
will launch its largest campaign 
this fall to promote Heirloom 
sterling silverware. Full-col- 
or pages in seven magazines will 
spearhead. the campaign, which 
will be backed up by tie-in dis- 
plays, newspaper and radio adver- 
tising and merchandising helps. 
The company bas not yet asnouac- 
ed when sufficient merchandise 
will be ready for distribution. 
However, the first postwar set 
of Community, a 50-piece service 
in the Coronation pattern, is off 
the production line. Moser & 
Cotins handles Heirloom adver- 
tising, and Batten, Barton, 
Durstine &Osborn handles Commun- 
ity. 

...Directed toward brides and 
brides-to-be, Towel Mfg. Company, 
Newburyport, Mass., has begun-a 
Series around the "I'm Glad I 
Waited..." theme. Copy features 
several patterns, and a booklet, 
"The Bride in Wartime," is offer- 
ed. H. B. Humphrey Company, Bos- 
ton, bas the account. 


-Read & Barton, Taunton, 
Mass., has been running insertions 
in four women's magazines 
throughout the year, and is plan- 
ning to spend more than $100, 000 
in an expanded magazine list. 
Badger & Browning, Inc., Boston, 
is the agency. 


Imperial Glass Corporation, 
Bellaire, 0., has launched a 
five-month campaign for Vandle- 
wick and Cape Cod crystal in 10 
magazines. Gutman Advertising 
Co., Wheeling, W. Va., handles 
the account. 

..e Evelyn Westall Co., New 
York, has appointed Fvyan, Ltd., 
sole distributor for its trio of 
perfumes and colognes--White 
Shoulders, Menace and Gay Diver- 
sion. White Shoulders will be 
advertised in color insertions 
in class magazines, through Wes- 
ley Associates, New York. Larry 
Mott, formerly sales manager for 
Elmo Sales Corporation, Phila- 
delphia, and recently released 
from the Navy, has been appointed 
Evyan sales manager. 


Uses Four-Color Page 

...Holmes & Edwards division 
of International Silver Company, 
Meriden, Conn., used for the 
first time a four-color page ad 
on its "...for a young lady with 
a dream” campaign in the October 
Ladies’ Home Journal. Newel1-Em- 
mett Company handles the account. 
.,..G. F. Heublein & Bros., 
Hartford, Cona., has opened a 
campaign on ready-made cocktails 
and A-1 sauce. The campaign on 
cocktails will run in 87 news- 
papers, plus magazines in the 
fall and winter, while the A-1 
sauce series will appear in 175 
newspapers and 14 magazines. 
Lawrence C, Gumbinner Advertising 
Agency, New York, handles the ac- 
count. 

-.. Making its formal debut as 
a national advertiser, American 
Greeting Publishers, Cleveland, 


If ever a eity bulged with buying 
its South Bend, Indiana! 


pow Cra 


South Bend bank deposits approach 


€110,000,000,00, 


2! times greater 


than the boom year 1928! 


War Bonds held by South Bend 
citizens are well in excess of 
$ 132.000.000.001 

South Bend postal savings, more 
than S8.000,000.00, lead the entire 
state of Indiana. 

Remember this. too today with taxes 
ona “pay -as-Vou-go” busts, South 
Bend’s 250 million dollar backlog 
represents real NET buying power. 
Our latest Hooper is convineing proof 
that the wav te tap this bonanza is 
the bh WSBT. Send for 


COLUMBIA 
NETWORK 


a copy 


$60 KC 
1000 WATTS 


Pau! H. Raymer Co., National Representatives 


has scheduled space in national 
consumer magazines to promote 
"American Greetings.” On the 
list are: American Magazine, 
Better Homes & Gardens, Good 
Housekeeping, Life, Look, and The 
Saturday Evening Post. 

-+-The advertising division of 
the State of Carolina bas re- 
leased new advertisements empha- 
Sizing the industrial advantages 
of recent court rolings lowering 
southern freight rates. The ads 
will appear in Business Week, 
Time and U. S. News. 


Stress Trade Value 

-.- Atlantic Gulf & West Indies 
Steamship Lines, parent company 
of the Cuba Mail, Puerto Kico, 
Clyde-Mallory and Southern steam- 
ship lines, is launching a news- 
paper and magazine campaign 
promote public understanding of 
the trade value to the United 
States of the areas which these 
lines serve. Wendell FP. Colton 


to 


Campany, New York, is the agency. 
-John B. Stetson Company, 
Philadelphia, maker of men's 


hats, will use awoman's magazine 
for the first time this Christ- 
mas to promote the sale of hats 
Via gift certificates. The 
cember issue of Mademoiselle will 
be and after the first of 
the year Stetson plans full pages 
in Life as part of largest 
jconsumer campaign. Agency is 
jkenyon & Eckhardt, New York. 

... Miles Laboratories, Ilkbhart, 
lad., for Alka-Seltzer, and Proc- 
ter & Gamble Company, Cincinnati, 
for Duz, will sponsor "Queen for 
a day,” MBS, five times weekly 
half-hour series on an alternate 
basis. Miles starts the 2: 30- 
8 p.m. EST series Oct. 19 and 
P&G will move in December 31, 
with each presenting a quarter 
hour. Miles’ agency is Wade ad- 
vertising agency, Chicago. Duz 
is handled by Compton Adver- 
tising, New York. 


De- 
used, 


its 


Begins NBC Series 

.+-Hudson Coal Company, Scran- 
ton, Pa., through Clements Com- 
pany, Philadelphia, on Oct. 14 
started anew quarter-bour series 
on nine NBC stations, Sunday, 
9: 45-10 a.m. EST. Show is titled 
"D&H Miners. * 

-+-Blectronic Corporation of 
America, New York, at the end of 
a year's contract, Nov. 30, is 


Advertising Age, 


discontinuing William 5S, Gailmor, 
news commentator on WJZ, New York 
outlet of American Broadcasting 
Company, and expects to move the 
program to anotber local outlet. 
Agency is Ray Hirsch Company, 
New York. American, on December 
8, will launch its first network 
news roundup in the same period, 
11-11: 15 p.m. EST, with foreign 
correspondents around the world 
as the feature. 

-..The Cofax Corporation, New 
York, through Arthur Rosenberg 
Company, will promote Pax Dryseal 
tape in national and business 
publications. 

-..The plastic division of Win- 
ner Mfg. Campany, Trenton, N.J., 
through Rex Ceder, New York, 
will introduce Plasticraft, anew 
line of low-pressure laminated 
boats, in boating publications. 
Newspapers and general magazines 
will be added. 


...Ferd Mulbens, Inc., New York 
manufacturer of "4711" classic 
eau de cologne and other toilet 
preparations, through Kelly, 
Nason, Inc., has launched a 15- 
minute radio program featuring 
the songs of Vera Massey and the 
Arlo Trio, over station WJZ, New 
York, Saturdays, 11:15 p.m. EST. 
National magazines and roto- 
gravure newspapers in 20 cities, 
and black-and-white insertions 
in newspapers in 12 other cities, 
will complete the campaign. 


NISA Reelects Bronson 

National Industrial Stores 
Association, Washington, D. C., 
has reappointed Hull Bronson 
executive secretary for the 15th 
term 


October 22, 1945 


Miles’ Broadsides 
Plug Radio Shows 


Elkbart, Ind., Oct. 17. ---1, 
call druggists’ attention to the 
Promotion being done via radio 


for various drug products, and 
particularly for its own, Miles 
Laboratories, Inc. ,maker of A} ka- 
Seltzer, One-A-Day Vitamins, 
Nervine and other products, has 
prepared two broadsides for djis- 
tribution to dealers through 
radio stations. 


The broadsides, printed in two 
colors, list leading radio Prog- 
rams aired On the National anq 
American aetworks and point out 
the importance of radio in drug 
store sales. They suggest effec- 
tive displays of Miles products 
in the stores. Radio programs 
and products competitive with 
those of Miles are listed. The 
broadsides are furnished to 
Stations, whose call letters and 
dial numbers are printed on then, 


The step has been taken, ac- 
cording to ©. 8S. Peardsley, 
Miles' president, to make radio 
sell more effectively. He asserts 
that Miles' programs, includin, 
"News of the World" broadcasts 
by John W. Vandercook and National 
Barn Dance over NBC stations, 
and the Quiz Kids and Lum 'n' 
Abner on American, bring at least 
10 commercial announcements a 
month to 864% of radio families, 


Wade Advertising Agency, Chi- 
cago, bandles the account. 
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The four previous issues 
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JANUARY 1946 
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You will want to make certain your 
schedule of spoce is consistent with 
the lasting valve of this Janvary issue 
which is used throughout the yeer as 
@ buying guide by PX and Ship's Store 
Officers. 

With Pest Exchanges and Ship's 
Stores in this country busier then at 


.-- A Youthful Market 


ony time in the past five years, the 
‘PX merket offers impurtant immed: 
ate profits te American manufacturers. 

For further information on the pres- 
ent and future benefits available 
through the markets covered by POST 
EXCHANGE, contact ovr neorest office. 
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New Unit fo Take 
Over Activities 
of OW! Branch 


(Continued from Page 1) 


tion Costs to determine the ex- 
tent to which cost reductions 
can De passed om either ina the 
form of wage increases or price 
decreases, he declared. 

"High wages and low prices 
pave been the traditional policy 
on which American business has 
attained mass production and! 
mss markets. Business aad labor 
must work out this problem to- 
gether. . 


Ask Distributors’ Help 


Advertising Age, October 22, 1945 


7,000,000 couples who have married 
during the last four years have 
not set up housekeeping," Mr. 
Sayder noted. "They have not had 
opportunity to purchase the fura- 
iture, the rugs, the pots and 
pans, refrigerators, washing 
machines, stoves and other house- 
hold equipment they must have to 
establish their own homes.” 


TRUMAN URGES AD 
GROUP TO FURTHER 
POS TWAR PROJECTS 

New York, Oct. 17. -- The need 
for continued business coopera- 
tion with government in the dis- 
tribution of information oa im- 
portant aational problems has 
been stressed byPresident Truman 
in a letter to James W. Young, 
chairman of the War Advertising 


‘Iwice activities. 


Council. 

Crediting the dissemination of 
wartime information through ad- 
vertising with having "Played a 
vital part in bringing to the 
people the story of what had to 
be done to speed victory," the 
President declared: 

"I am greatly pleased to hear 
that the Advertising Council 
plans tocarry on its public ser- 
I would like to 
express the sincere hope that 
American business will see its 
way clear to supporting your pub- 
lic service projects with some 
of its advertising. Our problems 
unfortunately did not end with 
the war and there will be many 
vital ones which cannot be solved 
without theunderstanding cooper- 
ation of the people." 

"In order to assist this im- 


portant work, I have asked the 
Office of War Mobilization and 
Reconversion under Mr. John Snyd- 
er to set up a unit which will 
correlate the information policies 
of the federal government on 
which public campaigns using your 
facilities are required. We look 
forward with pleasure tothe con- 
tinued cooperation of American 
business on questions which will 
be vitally in the interest ofall 
the people, " . 


New Duotone Campaign 

Duotone Company, New York, is 
launching a campaign in Esquire, 
Fortune, The New Yorker and 
other consumer aad business 
publicationas to promote the 
Duotone star sapphire phonograph 
needle. Maxon, Inc., New York, 
is the agency. 
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Hearst Advances Beachman 
Roland H. Beachman, formerly 
assistant circulation director 
of Hearst Magazines, Inc. 
York, has been appointed circul- 
ation director, succeeding the 
late Thomas J. Buttikofer. 


New 


AUTHORITY 


Staff writers for American Restaurant Maga- 


zine are the industry's outstanding authorities 

Leonore D. Freeman, quantity food stylist; 
Jessie Alice Cline. practical menu planner; 
Charles Wagner. kitchen engineer, and many 
others. Your advertising surrounded by such 
authority shares their prestige, gains buyers 
faster. Write for details of merchandising 


service. 


5 SOUTH 
} WABASH 
AVENUE, 
CHICAGO 
3, ULL. 


Yesterday before the New Eagland 
onference on Distribution ia Bos- 
tos, Mr. Sayder called on distrib- 
ytors toplay their part in hold- 
ing the Lime in the months ahead 
by cooperating with the adminis- 
tration's cost absorption policy. 

Reporting that demand will coa- 
tinue to exceed supply for many 
months, he warmed that "we must 
fight the inflation threat as we 
ould the plague." 

Industry's profit position 
ill be strengthened in the com- 
ing months by orderly marketing 
of surplus war goods through 
egular channels, aad by revision 
of the excess profits tax, Mr. 
Sayder explained. 

Noting that workers have suffer- 
ed importaat losses in purchasing 
power, with the ending of the war, 
he declared: "Wherever possible a 
share in these savings should be 
passed om to the workers to keep 
their earnings and their purchas- 
ing power in balance with the 
cost of Living. 


"Labor on its part must realize 
hat workers must not presse for 
age increases beyond what may 
easonably be granted, otherwise 
it will serve to bring on the 
ery thiag that would make labor's 
gain meaningless--rusaway infla- 
tioa." 

Mr. Snyder summarized the back- 
log im Consumer goods demand 
hich is comatributing to current 
inflatiomary pressures. He es- 
timated, for example, that the 
accumulated demand for durable 
household goods would equal two 
Jear's sales at 1940 rates. 

"A high proportion of the 


sell 


Durham" 
county's 


lepr-sented by Howard H. Co. 


GET THIS MAN'S EYE! 


HE MAW at the gas pump holds the key 
to a five billion dollar annual market. He 
is worth cultivating—and you can get this 
man’s eye through advertising in SUPER 
SERVICE STATION Magazine. It’s the num- 
ber one book in the diversified gas station field. 
The SUPER SERVICE STATION Magazine, 
founded in 1929, is published monthly; in stan- 
dard 7’ x 10” print page size, for owners and 
managers of independent super service stations. 
Its 56,000 controlled circulation also embraces 
key individuals in the marketing branch of the 
petroleum industry responsible for station 
operation, and TBA merchandising activities. 
Its advertising index is the largest in its field 
and reads like the Blue Book of automotive 
after-market manufacturers. | 


THE IRVING-CLOUD PUBLISHING COMPANY 


435 Nerth Michigan Ave., Chicage 11...420 Lexington Ave., New York City 17 
Leader Building, Cleveland 14 


Also publishers of JOBBER TOPICS, the Number One book for automotive jobbers. 


THE 


NUMBER 


ONE BOO K 


SUPER | SERVICE STATION 


a GAS 


STATIS N 
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UNUSUAL OPPORTUNITY 
IN ADVERTISING AND 
SALES PROMOTION 


Here is a real opportunity for 
an experienced young advertising 
and promotion man, needed to fill 
a vacancy in our sales promotion 
department. 


We are a leading manufacturer 
of household appliances and com- 
mercial-industrial equipment, na- 
tionally advertised in general, 
home and trade magazines through 
an AAAA agency and sold through- 
out the United States and Canada. 
Location: Cleveland, Ohio. 


Ability to write clear, forceful 
selling copy, backed by a good 
education, essential. Duties will 
include assisting in the creation 
and production of sales literature, 
direct mail, dealer helps, exhibit 
and display material, salesmen’s 
equipment, sales training and con- 
test material, and corresponding 
with dealers in their local adver- 
tising and promotion programs. 


Write us, telling about yourself; 
your age, education, business and 
military background, and why you 
think you are the man for this 
work. State salary expected. 
Please do not send samples with 
first letter, which will be kept 
strictly confidential. Our own staff 
knows of this opening. 


Box 6288, Advertising Age, 
100 E. Ohio St., Chicago 11, TIL. 


—The Advertising Market Place— 


The rates for this department are as follows: “Help Wanted,” “Positions 


Wanted,” 
60 cents a line, minimum oe $2. 
Wednesday noon preceding pu 

card rates. 


“Representatives Wanted,” 
Terms cash with order. 
lication date. 


and “Representatives Available,” 
Forts close 


Display advertisements take 


WORKERS SUBJECT TO PRIORITY REFERRALS MUST BE CLEARED BY THE USES OR 
OTHER AUTHORIZED CHANNELS. 


Advertising Age, October 22, 


POSITIONS WANTED 


1945 


HELP WANTED 


HELP WANTED 


WANTED 


EDITOR for 
Leading Trade Journal 


Here's the Opportunity You 
Have Been Looking For 


If you are a creative writer, 
capable of planning and writ- 
ing stimulative and construc- 
tive material, and directing 
and coordinating the work of 
others, you will welcome this 
opportunity to become editor- 
in-chief of a progressive, suc- 
cessful and well established, 
national trade journal, the 
leader in its field. 


Included in your opportunities 


will be trade contacts and 
speaking engagements. Sub- 
stantial salary. Pleasant work- 
ing conditions. Chicago head- 
quarters. Send photograph and 
complete information. Confi- 
dential. 
Write 


Box 6271, ADVERTISING AGE, 
100 E. Ohio St., Chicago L1, Ill. 


ADVERTISING & PUBLISHING 
All types of Positions 
Placements anywhere in the 
United States 
GEORGE WILLIAMS—Personnel 
209- S. State St., Har. 2063, Chicago. 


CREATIVE COPY MAN 
WANTED: Advertising agency copy- 
writer and idea man who has handled all 
details of such work for small or medium 
size agency for at least 3 years. Should 
be able to develop elements of ad or 
printed piece it§®o rough from which 
artist can make comprehensive layout. 
Must know production. Prefer man now 
residing in or near Chicago. Outline ex- 
perience, ability and salary desired. 

Box 7690, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 
POSITIONS OPEN 
With agencies, advertisers, publishers 
and in radio for both men and women. 

No obligation to register. 

FRED J. MASTERSON 

ADV. & PUB. PERSONNEL 
185 N. Wabash Ave., Chicago 


EXCEPTIONAL OPPORTUNITY 
for man experienced in wholesale and 
retail drug field. Will work directly with 
president of well known rubber sundries 
company in planning and developing new 
items as well as further promoting pres- 
ent sundries line. Must be executive type 
with intimate knowledge of advertising 
and marketing in the drug, medical and 
hospital fields. Salary open with unusual 
opportunity for advancement. Write giv- 
ing age, experience and salary require- 
ments. 

Box 7718, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 
Illustrator for art division of large auto 
manufacturer. Permanent position. Give 
age, complete experience and education 

in first letter. 

Box 7719, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 
Hardworking promotion person for mag- 
azine work. State age, sex, experience, 

salary, references, photo. 

Box 7717, ADVERTISING AGE 

330 W. 42nd St., New York 18, N. Y. 


ARTIST 

Advertising display design and layout 
for big name accounts in apparel field. 
Excellent salary, moving expenses. This 
organization young, aggressive, and med- 
jum-size. L. A. Sauer, Display Corp., 357 
E. Erie St., Milwaukee 2, Wisconsin.<« 
Advertising service manager for outstand- 
ing weekly trade paper located in Chi- 
cago. Prepare copy and layout sugges- 
tions for advertisers, advertising sales 
promotion pieces and some outside con- 
tact work. State experience, education 
and salary expected in first letter. 

Box 7689, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Il. 


Wanted: Editor and writer by large 
Greeting Card Publishers. Must have 
thorough knowledge of editing a com- 
plete line of cards. Excellent salary. Per- 
manent position. 
Box 7722, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


Architectural delineator to render per- 
spectives, elevations and interiors of 
dealer establishments in color and other 
media for large auto manuafacturer. Col- 
dege graduate preferred. Age 22-35. 
Box 7720, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


WANTED—CREATIVE USED CAR 
SALES PROMOTION MAN FOR AUTO- 
MOBILE MANUFACTURER. 


The man we are looking for will have 
a broad knowledge of the automobile 
‘business and a useable understanding of 
the mechanics of cars and trucks. Some- 
time during his business career he will 
have worked in or directly out of the 
home office of an automobile or truck 
manufacturer. He will have demon- 
strated his ability to create and produce 
literature to dealers, merchandising cam- 
paigns and copy of a semi-technical 
nature. In addition to creative writing, 
he will have had experience in contact- 
ing dealers in the management of their 
used car departments and in holding 
dealer meetings. He will be under forty. 
If you think you can qualify and are in- 
terested in a connection with a splendid 
opportunity, give age, complete experi- 
ence, and availability in first letter. In- 
clude samples of work which will be 
returned. 
Box 7721, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Il. 


Artist—All around newspaper experience, 
shoes, lettering, mdse. of all kinds. Abil- 
ity to do simple photo retouching would 


Agency or Advertiser 


This advertiser's advertising man 
is long on plans, merchandising, 
and direct mail; write good “‘rea- 
son why” copy. His 14 years of 
Adv. and Sales Promotion man- 
agerships give a strong back- 
ground for agency account man- 
agement. A medium size business 
that is going places, with room 
for a 5 figure income in the vis- 
ible future, should talk with this 
vigorous 44-year-older. Phone 
FHJ at FRAnklin 1309, or write 
to Room 720, 8 So. Michigan 
Ave., Chicago 3. 


EXPERIENCED 


ARTISTS WANTED 


Esquire, the country’s foremost 
magazine for men, is interested in 
capable, imaginative artists with 
a definite flare for design. Experi- 
ence in layout, lettering or illus- 
tration is essential. The right art- 
ist will find exceptional working 
conditions, financial advancement 
and national recognition in the art 
and advertising world. Write or 
bring samples of work to Tony 
Palazzo, Art Director. 


ESQUIRE, INC. 
919 North Michigan Avenue 
Chicago 11, Illinois 


secretary 
knows PHOTOGRAPHY 


Capable assuming responsibility; seeks 
position with Studio in New York area. 
Experienced in financial and industrial 


fields. Box 6284,Advertising Age, 330 W. 
42nd St., New York 18, N. ¥ 


Managing 
Editor 


Wanted by one of the coun- 
try’s outstanding trade mag- 
azines. 

The title “Managing Editor” 
can mean almost anything. In 
this case it means coordinating 
the work of the editorial de- 
partment — giving out assign- 
ments; following through on 
such assignments; editing and 
rewriting copy which requires 
it; seeing to it that copy gets 
in on time; working closely 
with the art director and the 
printer. 


This probably will be about 
80 percent an inside job, with 
the rest of his time outside to 
get the outside viewpoint on 
the trade this magazine serves. 

This is not a job of making 
the editorial policies but rather 
of executing them for the 
board of editors. 


Salary will be around $6000 
but the opportunity is as great 
as the man who fits this job 
could find in the business pa- 
per field. 


This is a long established 
publishing house with a lot of 
young blood in it, with several 
publications of enviable stand- 
ing. It’s one of the best crowds 
we ever worked with and 
we've worked with a lot of 
them. 


Give full particulars as to 
qualifications in first letter. No 
phone calls, please. All com- 
munications will be held con- 
fidential. Address— 


R. O. EASTMAN 


The 
Eastman Research 
Organization 
(Publishers’ Editorial 
Consultants) 


330 W. 42nd Street 
New York 18, N. Y. 


be an advantage. For interview in Cleve- 
land at our expense, write giving full 
information on experience, age and sal- 
ary expected. Enclose samples. Cleve- 
land Shopping News, 5309 Hamilton 
Ave., Cleveland 14, Ohio 


Mlustrator. Wide awake New York Stu- 
dio with valuable contact on national 
accounts, wants a good modern young 
illustrator, who can work in color or 
black and white. Please write telling 
about yourself, age, experience, etc. 
Box 7712, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. 


YOUNG COPYWRITER — The man we 
are seeking may likely (but not neces- 
sarily) have been recently discharged 
from the Service and is probably now lo- 
cated in the West. He is 28 to 34, young 
enough to learn, old enough to have had 
the experience to step in and do a credit- 
able job, with direction, of writing copy 
for varied local and regional accounts. 
Where he goes from there will depend 
upon his ability to develop. The region 
served is facing a steady and substantial 
growth. There is plenty of room for prog- 
ress within this congenial organization 
of 8. Pleasant office facilities in the hub 
of intermountain business activity where 
people are friendly and climate inviting. 
Experience and ability will determine 
Starting salary. Write giving age, educa- 
tion, experience and salary expected, 
Photograph desirable. 
Cline Advertising Service 
312 First National Bank Bldg. 
Boise, Idaho 


EASTERN TERRITORY for selling ra- 
dio’s top western and other syndicated 
transcribed libraries — nationally pro- 
moted and long established with sta- 
tions, agencies and advertisers. Salary, 
commission and necessary expenses. Com- 
plete details of your qualifications will 
be kept in strictest confidence. 

Box 7724, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Ill. 


Professional dancer, model, receptionist, 


with business, contact and advertising 
experience. Capable young lady, per- 
sonable, well groomed, high I. Q. 

Box 7725, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, IIl. 
ARTIST 
Lettering, Layout, Finished Art, Pho- 


tography, Knowledge of photo-engraving 
and printing. Desires position in the 
South or Southwest. 
Box 7714, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


VERY CREATIVE COPYWRITER 
with visual and follow-through ability. 
Seasoned by good sense and sound ex- 
perience is ready and able to handle a 
job with a real future! 

Box 7715, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Ill. 


Veteran, college graduate, background 
of selling, personnel and technical radio- 
radar experience wants copy-writing job, 
preferably in agency. Willing to prove 
ability. 

Box 7727, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Il. 
ADVERTISING AGENCIES: If you're in 
need of art work, perhaps I can help 
you. Write for descriptive folder. Allan 

K. Jensen, Audubon 1, lowa 


A creative Sales Executive is interested 
in taking over the management of a 
radio station on a percentage or salary 
basis. This man has 14 years of success- 
ful background in station management 
and radio time and program sales. Well 
known and excellent contacts with buy- 
ers in Chicago and New York. Write A23, 
1469 Lexington Ave., New York City. 


Young lady with experience in fashion 
and handling of photographic illustra- 
tion; can be utilized as stylist for pho- 
tographic studio or advertising agency. 
Looking for better opportunity. Will con- 
sider offers. . 

Box 7728, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, IIL. 


ADVERTISING PRODUCTION 
Young married man with 14 yrs. exp. in 
adv. and graphic arts ind. desires to 
make change. At present employed in 
adv. prod. by national chain org. 

Box 7716, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, II. 


SHORT ON EXPERIENCE—LONG ON 
HOURS. TRY ME AND SEE! 
Box 7726, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. 


Chains’ Sales 
Drop Moderately 
from ‘44 Peaks 


Chicago, Oct. 18.- Analysis oy 
chain store sales figures fo, 
September and the first aig, 
months of 1945 indicates tha; 
retail sales have about reacheg 
their peak, and that the tregq 
hereafter may be slightly dow. 
ward from the high levels o; 
1944. 

For September four importag; 
food chains--Jewel, Kroger, Na- 
tional Tea and Safeway--s howe, 
combined sales of $92, 580, 63: 
down 2.9% from the corresponding 
month of last year, while fo; 
the first nine moaths their con- 
bined total was $859, 876,141, a) 
increase of 0.7% over last year, 

The mail order houses, beset 
by catalog and other troubles, 
had a tough time duriag Septem. 
ber, but still show increases 
for the nine-month period. Sears! 
September sales of $81, 756, 563 
were 8.8% below last year, but 
its eight-moath total of $623,- 
020,578 was 2.1% ahead of the 
previous year. Montgomery Ward 
September sales were $55, 173, 586, 
down 18.4% from the previous 
year, but its nine-month figure 
of $414, 140,057 was 4.5% abead 
of last year. 

Three drug chains--Crowa, 


MISCELLANEOUS 


Peoples and Walgreen--sh owed 
combined September sales of 


Successful Washington D. C. Public Re- 


lations firm, expanding facilities, can 
handle few more _ exclusive accounts. 
Leon Stoneleigh 


Bloch & Associates, 
Court, Washington 6, D. C. 


FREE-LANCE ACCOUNT 
New York Research Service interested in 
expanding its field via promotion, not 
quite ready to employ agency, would like 
to have well-versed advertising man 
build up its literature, mailings on free- 
lance basis. Ideal opportunity to develop 
promising account. N. Y. C. Plaza 8-0362 


$13,612,092, dowa 1.7% from last 
year, and their nine-month total 
was $122, 276,647, down 0.8% fra 
last year. 

Righteen variety and miscel- 
laneous chains bad combined sales 
of $132,941,146 in September, 
off 5.4% from last year, but 
their nine-month total was 
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REPRESENTATIVES WANTED 


Business Paper Representatives Wanted 
for Merchandising, wholesaler monthly 
in Ohio, Michigan, Illinois west, N. E. 
territories. Liberal commission and draw. 
Box 7713, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. 


"Fibber McGee' Heads 
Evening Hooperatings 

"Fibber McGee & Molly" leads 
the list of first 15 evenin 
programs in the "Network Hooper- 
atings" Oct. 15 report just re- 
leased by C. B. Hooper, Iac. The 
Bob Hope show ranks second, and 
"Charlie McCarthy," third. 
"Spotlight Bands" has the highest 
aumber of listeners per set with 
8.01, and "Take It or Leave It," 
spoasored by Eversharp, Iac., 
has the highest spossor ideati- 
fication index, 81.5%. 


Ross Adds Services 
Ross Federal Research Corpora- 
tion, New York, 
its first "Survey of the Month," 
dated November, which is avail- 
able for baaks and deals with 
contemplated purchases of homes, 
home equipment, real estate and 
installment buying. Each month 
a survey will be offered through 
81 Ross Federal offices to a 
specified line of business, ia- 
cluding newspapers, radio 
stations, bakeries, dairies, 
etc., with price ranging from 
25 to 80% below regular schedules. 


last year's mark. 


Packagers to Meet 
Packaging Institute will hold 
its seventh annual meeting Nov. 
26 and 27 at the Hotel Commodore, 
New York. Maj. Albin P. Dearing 
has been appointed executive 
director of the institute. 


has completed) 
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TRADE PAPER 
SALESMEN 


A well known publisher in the 
sectional trade paper field, has 
an unusually good opening for 
two experienced sales represent- 
atives—one for the mid-western 
territory with headquarters in 
Chicago, the other for the east- 
ern territory with headquarters 
in New York City—to represent 
two well established publications 
in the electrical equipment, home 
appliances and radio fields. 
Applicants should be familiar 
with manufacturers and agencies 
serving these markets. No objec- 
tion if the man we seek repre- 
sents one or two non-conflicting 
mediums. For the man who will 
“dig-in” and make the necessary 
calls, a substantial income is 4s- 


the year. 


Sales Promotion, Publicity and Advertising 


DIRECTOR 


A leading service organization needs a fully expe- 
rienced man with a proven record of accomplish- 
ment selling intangibles. Wish we could give you 
our name, but if you are young and aggressive, and a 
director now or an assistant carrying a director’s 
load, better drop us a line giving your qualifications 
fully. Here is a prestige job requiring real work, but 
well paid. Start sometime between now and first of 


Address Box 6283 
100 E. Ohio St., Chicago 11, IIL 


sured. We're not interested in 
any Alibi Al's, we're trying to 
locate the real McCoy. Age 30- 
40. Commission basis. Tell us al! 
about yourself. 
Box 6287, Advertising Age 

330 W. 42nd St. New York /8 
ee p&p fp dp fp fp fp tp fp fp fp tp tp ip i il 


a 


Wanted: Printing Supt. 
To take full charge of large 
letter press printing plant ir 
Michigan. Must know color. 
Give full detail as to expe 
rience and salary. 


Box 6282, Advertising Age 
330 W. 42nd St., New York 15 
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(hicago Printers’ 
Srike May Hit 
local Dailies 


(Continued from Page 1) 


by employers to the workers’ 
jours demand, based on a reduc~ 
tion of the work week over & 
period of time, Union members, 
however, voted toreject the com- 
promise. Negotiating committees 
vill meet again Monday. 

Negotiations were resumed Sat- 
urday when a committee of the 
Chicago Business Papers Associa- 
tion urged the parties to try 
again to reach an agreement. The 
committee was set up at the con- 
clusion of an unprecedeated 
special meeting of the associa- 
tion atwhich three union spokes- 
men were heard in rebuttal of 
arguments advanced by spokesmen 
for the employers before the same 
group Oct, 8 (AA, Oct, 15). 

Since negotiations have been 
resumed, neither union nor em- 
ployer spokesmen have reported 
progress toward settlement, but 
rumor has it that the strike 
might emd this week. Certainly 
optimism here is increasing at 
the same time it wanes in New 
York following union rejection 
there last week of a $2.10-a- 
week increase offered on the 
basis of a continued 40-hour 
week, 


Expect New York Offer 


The union contract in New York 
expired last June, but has so 
far been observed during nego- 
tiations. Commercial shop rep- 
resentatives are now recoasider- 
ing their position in the light 
of final rejection of their 
formal offer and of the situation 
in Chicago. In addition to the 
raise, they offered full pay for 
six holidays, aad two-week vaca- 
tions with pay. 

The Chicago coatract between 
the newspapers and the ITU is 
scheduled to expire Sunday. 
Spokesmen for the newspapers be- 
lieve the unioa will not strike 
right away, however, and that 
extended negotiations will take 
Place concerning the by-laws 
which the union wants the dailies 
to recognize. 

The controversial by-laws, 
publishers say, would, if made 
part of contracts, vest the ITU 
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executive council with a one- 
sided right to interpret and ab- 
Togate local contracts eatered 
iato by publishers and union 
locals. Publishers contend that 
Section 5, Article II of the in- 
ternatioual's rules, which be- 
came effective the first of this 
year, would enable the ITU 
national council to deadlock any 
local dispute, prevent it from 
going into arbitration aad to 
decide itself how any contract 
Clause should be interpreted. 


MILTON S. HERSHEY 

Hershey, Pa., Oct. 16,--Milton 
8, Hershey, 88, founder of the 
chocolate corporation bearing 
his name, died here Oct. 18, Al- 
though he was chairman of the 
board of Hershey Chocolate Cor- 


poration at his death, Mr. Her- 
shey had last year resigned the 
presidency of the Hershey Indus- 
trial School, the Hershey Corpor- 
ation and the Hershey Trust Com- 
pany. 

P, A, Staples, associated with 
the Hershey organization for al- 
most 25 years, will assume direc- 
tion of the enterprises, 


CLAYTON HOLT ERNST 

Bostoa, Oct. 17.-Funeral ser- 
vices were held here today for 
Clayton Holt Ernst, 58, author 
and president of The Open Road 
Publishing Company, who died Oct. 
15, He had been ill only a short 
time. 

A graduate of Harvard, Mr. 
Erast joined the editorial staff 
of Youth's Companion in 1910, In 


1919 he left that publication and 
with two associates, founded The 
Open Road for Boys Magazine, of 
which he was editor-in-chief un- 
til his death. 

A member of numerous book, pub- 
lishing andsocial organizations, 
Mr. Ernst was also a member of 
the WPB Magazine and periodical 
industry advisory committee. 


HAROLD D. READ 

Princeton, N. J., Oct. 16.--- 
Harold D. Read, 48, vice-president 
of Opinion Research Corporation 
since 1940, died last Tuesday 
in Johns Hopkins Hospital, Balt- 
imore. 

His direction of research pro- 
jects for the Association of 
American Railroads, National 
Physicians Committee, Blectric 
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Industry Advertising Committee 
and many business firms won for 
him nationwide recognition. He 
formerly served with Montgomery 
Ward & Co. and the Equitable Life 
Insurance Company. 


No priorit required. 
Rectangular Yo" x ie" 
up to 20" x 28". Fence 
signs; Tacker signs; Auto 
od - pistes. No extra 
charge for reprodecing 
trade-marks or specia 
designs in one color. 
BAKED ENAMEL ON 
COLD ROLLED STEEL 
SILK SCREEN PRINTED 
uick delivery. Any quan- 
tity from 25 to 25,000 
Write for price list 20. 


BERLEKAMP SIGN CO. 
FREMONT, OHIO 


“Sometimes I wish yo 
to something besides 


PRINT IT 
IN THE WEST 


Don’t risk delays on shipping 
printed material to the West . .. 
send us the copy, mats or plates #& 


b) 


14 


5 for newspaper circulars, advertis- 4; 
‘4 iffg material, western editions. # 
»: We print and ship fast. Black or 
i colors on newsprint. Fast, mod- # 
i! ern equipment. Write or wire for 


samples and prices. 


, Rodgers & { 
McDonald ; 


Publishers, Inc. 

Rotary Printing Specialists 
2621 W. 54th Street 
Z Los Angeles 43, Calif. 


“Sometimes I wish you'd listen 
to something besides W] AR.” 


Neu © Fashions 


S DLL LS 
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“Sometimes I wish you d listen 


u‘d listen 


WCSH.” 


“Sometimes I wish you'd listen 
to something besides WLBZ.” 


“Sometimes | wish you'd listen 
to something besides W RDO.” 


to something besides WTIC.” 


“Sometimes I wish you'd listen 
to something besides WBZ.” 


“Sometimes | wish you'd listen to something besides NERN.” 


New Englanders really respond to commercial messages on 
NERN, which reaches them with peak program and power impact. 

Expanding this thought: NERN transmits with three times the 
power of any other combination here. NERN stalions feature ably 
produced local programs and the top-rated NBC shows, carried 
because all NERN stations are NBC affiliates. 

Expanding further: the New Englanders who do all this respond. 
ing total only 6.3% of the U.S. population but have 11% of 


capital resources in U.S. 


You can talk to them 
charges and with free 


banks. 
through NERN for only $292, without line 
studio facilities in Boston, Hartford and 


New York. When you buy NERN, you buy a network. 


NERN STATIONS 
Frequency Watts 


WBZ 1030 50,000 Boston, Mass. 
WCSH 970 5,000 Portland, Maine 
WJAR 920 5,000 Providence, R. I. 
WLBZ 620 5,000 Bangor, Maine 
WRDO 1400 250 Augusta, Maine 
WTIC 1080 50,000 Hartford, Conn. 
Nationally represented by 


WEED & COMPANY 


New York, Boston, Chicago, Detroit, 
San Francisco, 


Hollywood 


NEW ENGLAND REGIONAL NETWORK 
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The falling of an apple 
discovered to Newton the 
law of gravitation and 
that is the only science 
in which the Times- 
Herald, of Washington, 
is excelled by its contem- 
poraries ... The feature 
of Times-Herald circula- 
tion is a capacity to soar. 


Editor and Publisher 


Timex MIerata 


WASHINGTON, D. C., 


228,497 


TIMES-HERALD . 

The STAR. . . 197,583 

The Post . . . 162,247 

The NEWS. . . 101,039 
as of March 31, 1945 


National Representative 


GEO. A, MeDEVITT CO. 


Beville Rejoins 
NBC as Director 
of Research 


-+-Lt. Col. Hugh M. Beville, 
released from the J. §. First 
Army, for which he has been chief 
of counter-intelligence, will re- 
join the National Broadcasting 
Company as director of research. 

-+- Arthur J. H. Holden, prev- 
iously assistant local advertis- 
ing manager, has been named 
assistant national advertising 
manager of the Chicago Sun. He 
will be succeeded by Gabe J. 
Joseph. 

..-Herman Miehe, formerly with 
the Typographic Service Company, 
has been named production maa- 
ager of Parade. 

-++Miss Jean McCormick, receat- 
ly with Crossley, Iac., has joia- 
ed the Cooperative Analysis of 
Broadcasting, Inc., as assistant 
to Jay Staawyck, editor of the 
CAB Reports, in New York. : 


Lambeth To WGBG 
+++Ralph M. Lambeth has re- 
turmed to duties as manager of 
Station WGBG, Greensboro, N. C., 
following service as a crypto- 
grapher in the Army air forces. 


Mundial, quarterly for Spasish- 
speaking people iaterested in 


circulation will be 100,000. M. 
M. Zenoff, formerly with the 
Marine Corps, will be editor and 
publisher. 

All five publications of 
Business Publishers International 
Corporation, New York, will re- 
turn to 40-pound stock and 8 1/2 
x 11 1/2 trim sizes with January 
issues. 
overseas edition, and El 
Farmaceutico are increasing cir- 
culation to 10,000. 


*Forbes’' Increases Size 

Forbes Magazine is increasing 
paper weight and trim size to 
8 1/8 x 11 1/4, 

Liberty for Nov. 10 will start 
a "Veterans' Bulletin Board" 
department, edited by Maj. Matt 
Urban. 

True Confeasione in January 
will start a teen-age department 
edited by Claire Gaucher. 

++. William P. Gaines, former 
New York columnist for the Assoc- 
iated Press, and previously ia 
editorial departmeats of several 
newspapers aad magazines, has 
been named managing editor of 
the traveler editions of Airways, 
published by the Henry Publish- 
ing Company, Chicago. 


Callahan to Reinhold 
-.-Richard N. Callahan, former 

pilot with the 92ad bomber group, 

has joined Reishold Publishing 


ager for Industrial & Engineer- 


radio commmnication,broadcasting, 
etc., is being distributed 
throughout Latin America for its 
peblisher, the Interaational di- 
vision of Radio Corporation of 
Amer ica. 


Print’ to Resume 

Print, a quarterly journal of 
the graphic arts, "suspended for 
the duration,” has been resumed 
by William Edwin Rudge, publisher, 
Woodstock, Vt. 

Show Digest, 
to be circulated free among about 
20 metropolitan night clubs, will 
debut in December. Initial 


New York, a weekly 


V\ 


Potent powers behind Mothers purchases 

__ are her children. What's good ber them. 
what they like, what they want — these arc 
prime factors influencing her choice of mer- 

~ chandise The more she knows about the 

~ quality, the name, the reputation of the 
product — the quicker and more confidently 
does she buy. 


And upon quality, familiarity, reputation, 
is based her choice of the children’s reading 


| | —se. matter As in 125,000* families in a unique 
ss p rd quality market, the children’s magazine is 
—— _.. CHILD LIFE 
ee 
‘ 
In Child Life Mothers find amusing, educational, charac- 


ter-building stories and articles for her youngsters ; interesting, 
helpful, informative writings of famed child psychologists 
and educators for herself. The prestige of Child Life is 


shared by its advertisers 


*125,000 ABC Guaranteed Net Paid Circulation 


ing Chemistry and Chemical & 
Engineering News in the Philadel- 
phia territory. 

..» Bdwin A, Pancoast Jr., fom- 
erly of WINS, New York, has bees 
named easters division sales 
manager of Associated Broadcast- 
ing Corporation. 

..-dames J. Flood, formerly 
with Biow Company, New York, aad 
David S. Clark, formerly with 
Southern Flight, have joined the 
New York sales staff of Paul 
Block & Associates. Both were 
receatly ia the armed forces. 


Loeffel Rejoins Ahrens 

+++Major Charlie Loeffel has 
rejoined Ahrens Publishing Com 
pansy as a vice-presideat and di- 
rector in Chicago, following 
three years’ Army service. 


--.-Receatly released from the 
armed services and back on the 
advertising sales staff of Good 
Housekeeping are Lt. Comdr. 
Frank W. Chaffee, Lt. Richard 
Harpia, Lt. Comdr. Thomas B, 
Hawley and Capt. Joha BR Riesea- 
feld, 


-»-Jdoha Crosier, receatly hoa- 
orably discharged as a Captain 
in the Army air forces, has jois- 
ed the advertising departmest of 
Weatern Farm Life, Denver. 


-+-Macfadden Women's Group ad- 
vertisers "will be protected at 
current rates" throughout 1946, 
despite greatly iacreased cir- 
culation gains, Walter Hasloa, 
advertising manager, has aanous- 
ced. 

»e«Canadian Home Journal, which 
will be priated on a better grade 
of paper, beginning in December, 
has asked advertisers to submit 
100-screen, rather than 85 or 
110-screen plates for black-and- 
white and two-color ads. The 
easing of paper supplies will re- 
sult in an increased circulation 
of 270, 000 sext month. 


Armstrong Named A.M. 

--+Max Armstrong, recently dis- 
charged by the Marine Corps, has 
rejoined the Fresno Bee, Fresno, 
Cal., as advertising manager. He 
formerly served as national ad- 
vertising manager. 

..- Pathfinder, which has guar- 
anteed uuccessive circulation in- 
creases from its preseat 400,000 
to 600,000 on Jan. 1, 700, 000 on 
March 1,800,000 onMay 1, 900, 000 
on Sept. 1 and 1,000,000 on Dec, 
1, 1946, bas gone on sale at 
newsstands in smaller cities and 


towas. It formerly. sold by sub- 


The American Automobiler 
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scription only. James L. Barn- 
well, for the past 16 years with 
O'Mara & Ormsbee, New York, pub- 
lishers' representative, has 
joined the Philadelphia sales 
staff of Pathfinder. 


Named Hearst Manager 

«+» William EB, Peters, since 
1983 Chicago manager of the 
Hearst Advertising Service, has 
been appointed manager of the 
San Francisco office. He suc- 
ceeds Franklin C. Wheeler, who 
resigned tobecome vice-president 


pointed manager of the radio de- 
partment of J.P. McKinsey & Soa, 
New York, radio represeatat ve, 

.+-Charles Bennet, recenatiy , 
Wavy lieutenant, and advertising 
manager of the Independeat Groc- 
ers' Alliaace before the war, 
has joined the eastern saie: 
staff of American Home, New Yor. 


Two Join Associated 
.--Harry W. Baraam, previously 
with Spot Sales, Iac., aad Jact 
FPlyasa, with the Americaa Broad- 
casting Company, have joined the 


of Brisacher, Van Norden & Staff. 

---Gilbert G, La Gorce, prev- 
iously assistant western adver- 
tising manager of National Geo- 
graphic Magazine, has bees pro-~ 
moted to assistant advertising 
director in Washington. 

«+e Wallace & Foster has been 
appoiated eastern advertising 
manager of American Druggist. 


Resume Prewar Size 
-.-Bffective with January, 
1946, issues, Aero Digest and Re- 
vista Aerea will return to prewar 


sise, which calls for bleed arse 


of 8-7/8 x 11-7/8 inches. Trim 
size will be 8-3/4 x 11-5/8 inches 
aad insert stock will be 70 
pounds. 

.-» The St. Louie Globe-Democrat 
has agnousced the promotion af C. 
C. Callibas, om the sationsal 
staff for 17 years, to assistast 
national advertising manager. 
Michael P. Meehan, formerly di- 
rector of marketing research, 
Grove Laboratories, has joined 
the national advertising staff, 
to handle drug aad cosmetic ac- 
counts formerly haadled by Normas 
J. Greer, who resigned to joia 
Fawcett Publications, New York. 

+++Howard 0. Petersoa, receatly 
discharged as an Army major, has 
been named sales manager of 
Station KMA, Shenandoah, Ia.. He 
was formerly with WOW, Omaha. 


Rejoins Allen-Klapp 

-.- Major James §. McAaulty, 
after nearly five years in the 
Army, has resumed duties with 
the Allea-Klapp Compaay, news- 
paper representative. 

.«-Charles A. Wardley, former- 
ly with Blectrical Equipment and 
Metal Working Equipment, ba 
joined the Petroleum Publishing 
Company to represent Oil @ Gas 
Journal aad Petroleo Interamer i- 


cano ia the Clevelanad-Pittsburgh) 


territory. 


GET DOWN 


TO 


Help your Bronx dealers open 
them and really move you 
merchandise. 


ALL New York afternoon 
metropolitan dailies, with « 
combined circulation of 192,530' 
in the Bronx. reach only about 
50% of your rightful share in 
this $157,538,000 Food 
Market—wU. S. Census 1940. 

To cover the Bronx 
Market, YOU MUST USE THE 
BRONX HOME NEWS, read 
by 109,102} families daily and 
114,072 + unday “ee 90% 
home delivered. 

EP nnn oy iy 


cludes papers brought in from 
other boroughs. 


A.B.C, Publisher's Statement 
+ March 31, 1945 


BRONX HOME NEWS 


.++Hugh K. Boice Jr., previous- 
WMBD, Peoria, I1l., has been a 


ly commercial masager of eon ar] Bronx 55, New York 
atacce 


Bronx and Upper Manhattan 


« <2D) 
or ag® 
Win! 
yrs Win! 
Yor! Pe 
‘% . WSGN covers more of Alabama than any 
other station, tops them in listeners and costs 
less per sale. 
. « » "WSGN has the largest percentage of 
daytime listeners in the Birmingham area. ‘ao 
. . « *Ten out of the Ten highest rated morn- 
. « « “WSGN’s morning rating in Birmingham oe 
is more than the combined rating of all other 
stations. oY 
*C. E. Hooper Dec.-April 1945 
American Broadcasting Co. 
THE BIRMINGHAM NEWS-AGE-HERALD STATION 
Represented Nationally by Headley-Reed 4 
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eastern sales division of Assoc- 
jated Broadcasting Corporation. 


_.. Floyd Vana Etten has been 


appointed coordinator of American 
Broadcasting Company's sales ac- 
tivities, central division, Chi- 
cago. Me was formerly traffic 
supervisor for NBC, and uatil 
discharged receatly, was a lieu- 
tenant commander in the Navy. 

.. Haire Publishing Company 
next April will publish the House 
Furnishing Review annual direc- 
tory issue, for the first time 
in four years. 

...Al Sherman, publicity con- 
sultant, Washington, has been ap- 
pointed representative of several 
Norwegian daily newspapers, in- 
cluding Nationen, Friheten and 
Morgenposten. 

..W. B. Daaford, previously 
with Pet Milk Company, has joined 
the sales staff of Station KMBC, 
Iansas City, Mo. 


Calvert To WLW 

..-Charles Calvert, formerly 
vith Blackett-Sample-Hummert 
in Chicago and Station WLW, Cia- 
cinnati, has joined the produc- 
tion staff of Station KMPC, Los 
Angeles. 

...Hitehcock Publishing Com- 
pany has announced that, with 
the January, 1946, issue, Machine 
Tool! Blue Book will return to 
its prewar standard trim size of 
53/8 x 7 3/4 inches. 

..-Ivor Kenaway, assistant to 
the executive vice-president, 
American Broadcasting Company, 
has been promoted to director of 
advertising and promotion, suc- 
ceeding Fred Smith, resigned. 
Managers of the departments’ two 
divisions are B. J. Heber, sales 
promotion, aad Theodore Oberfeld- 
er, audieace promotion. 


60, 00 Campaign 
aunched by Van Brode 

Van Brode Milling Iac., Clinton, 
Mass., will spend $60,000 within 
the next three moaths to pro- 
mote Van Brode cereals. 
appear im 12 newspapers ia Ne 
Boglaad and two in New York City 
and eventually will appear ia 
other markets. 

The New Bagland campaign marks 
the company's invasion of the 
breakfast food market ian grocery 
stores. Heretofore, Vasa Brode, 
which produced cereals for the 
armed forces, has sold only to 
hotels and restaurants in New 
Tork. For the preseat, the pro- 
duct will aot be sold through 
froceries, but the ads announce 
that it is available in restau- 
rants, 

The line comprises cora flakes, 
puffed rice, wheat flakes, rice 
Crisps, puffed wheat aad 40 per- 
cent bram, all sold in five- 
carton packages. L, EB. McGivena 
tCo., New York, is the agency. 


Restyles Appliances 
The electric appliance division 
of Vestinghouse Electric Corpora- 
tion, Mansfield, 0., will intro- 
duce early next year a newly- 
designed coffee percolator, the 
first of a complete line of 
traffic appliances being re- 
styled by Lurelle Guild, indust- 
tial designer. 
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Pacific Coast 
Utility Launches 
‘$100,000 Campaign 


(Continued from Page 1) 


lieved to be the most extensive 
ever launched nationally by a 
regional public utility. It aims 
at selling industrial America on 
the proposition that sorthern 
California is the “industrial 
center of the new Pacific World"- 
"the gateway to a billioa new 
customers" - the logical place 
to establish that western manu- 
facturing plant. 

In the sature of an experiment, 
the campaign starts witha series 
of six four-color page messages 


in Business Week, Forbes, The 
Saturday Evening Post, Time, 
United States News, and Wall 
Street Journal. If the response 
is good, the campaiga probably 
will be extended beyond the in- 
itial six-moaths' schedule. 
Paralleling the aational pro- 
motion, a special phase of the 
company's regular advertising, 
is a separate, large-scale local 
merchandising campaiga. All 
Pacific Gas and Electric's nsorth- 
ern California territory will be 
reminded about the national busi- 
ness attracting campaign and ur- 
ged toback the utility's efforts 
to hold northera California's 
position as the base of operations 
for the "Pacific World" in peace- 
time as it was during wartime. 
Dominating the aational magazine 
ads are colorful illustrations re- 


produced from oil paintings dose 
especially for the campaiga by 
such top-flight Califoraia ar- 
tists as Maurice Logas and Michael 
Kady. Bye-catcher of the initial 
ad is a busy San Francisco har- 
ber scene. 

Important feature of all natios- 
al ads isa box headline: "P. G. 
& BE. engiseers will help you and 
locate your plaat." Copy states 
that a company engineering staff 
has been built solely tohelp in- 
dustrial firms learn the facts 
about locating in aorthern Cali- 
fornia. Complete information and 
assistance is offered without 
cost. 

The local merchandising cam- 
paiga is scheduled for 400 sews- 
papers in the company's territory. 
large-space black aad white ver- 
sions of the magazine ads will be 


45 


shows. Messages are planned to 
stir up community interest and 
action in line with the company's 
efforts to bring in new indus— 

A four-color brochure has been 
prepared for distribution to 
newspapers, chambers of commerce 
and civic and service organiza- 
tioas, outlining the national 
campaign and soliciting coopera- 
tion. Company officials at com- 
munity offices have received a 
kit of promotional material, ia- 
cluding copies of the sational 
ads, for hand-outs. 

BBDO is handling the national 
advertising campaign. R.H. Weis- 
brod, P.G.&B. ad copy chief, is 
responsible for the local mer- 
chandising campaign and prepared 
the brochure. Robert R. Gros is 
manager of the company's public- 
ity and advertising department. 


nearly 2,000 miles wide. 


America. 


oe 


Wanted: 
Engineering Writer 


fan who can handle technical 
acts in engineering language— 
ot popularizing. 


tust have written and sold 
cles on chemical, 
r similar subjects, 


ar- 
metallurgical 


ngineering degree not essential but 
iterests must incline that way. 


o handle long-range publicity op- 
ration on a high plane for prod- 
cts of well-known manufacturer. 
ublicity experience not necessary. 
ibmit complete resume to 


Box 6285, Advertising Age, 
30 W. 42nd St., New York 1g, N.Y. 


thing about it. 


It is more than 3,000 miles long, 


It stretches over the length and 
breadth of all our land—The American 
Legion’s welcome mat is as big as all 


And it is always out—especially for 
the veteran needing a helping hand 
more than he needs a glad one. That’s 
the really big and the most important 


For the end of this war will turn 
back into civil life a lot of puzzled men. 


Not those who have jobs to go to 
and can take up where they left off. 


Not those who have businesses to 
step back into. Not those who have 
wealth. But those who have none of these. 


The ones who left school to take 

up arms. The ones who have no jobs 
waiting. The ones who have to face 
a different kind of life, the ones who 
have to make a fresh start. These. 


Many will want to study to improve 
their lot or to ready themselves for a 
chance they see coming. Others will 
want to return to studies they put 
aside—how can this be done? They 
will want to know. 
special and individual knots to untie 


The biggest welcome mat in the world 


and mountains to climb—what do 
you do? How do you go about it? 


The long experience of the Legion in 
expediting veterans’ affairs, in clarifying 
their problems—and the wide scope 

of its activities in rehabilitation— 

all these enable the Legion to give 
worth-seeking advice and counsel 


to every veteran. And to the family 


Many will have 


x 
~ 


a SA 


THE AMERICAN LEGION — through its 12,438 posts— 
offers the returning millions of fighting men the 
counsel and the help of its 23 years’ experience 


in expediting veterans’ affairs. 


of every veteran. 


For these The American Legion has 
the biggest welcome mat in all the 
world—it can be seen in every town 
and every city. It is more than 3,000 
miles long, and nearly 2,000 miles 
wide—it is as big as all America. 
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PROSPERITY SPEAKS MANY TONGUES 


In the last full peacetime year of 1938, the Overseas Operations Division of General 
Motors controlled 7 complete manufacturing and 16 assembly plants in foreign countries, 
a global network of warehouses and branch offices, 56,000 foreign employees, 2,400 
foreign dealers, and an overseas inventory averaging $70 million . ..Management must, 
in a spot like this, be multi-lingual if it is to bring each part of its empire back into 
the whole pattern of prosperity. GENERAL Motors Overseas, November issue. 


FORTUNE, of course, speaks only one language — the language of an 
enlightened management which speaks for all industry the world over. 
That is why, in this first issue compiled since the war ended, five major 
articles are devoted to foreign trade... why in the future FORTUNE’s 
Editors will continue to probe the problems of the world consumer, and 
FORTUNE’s advertisers will produce the products to supply his needs. 


—the magazine of management—is a study of business for the enlightenment of 
management men. 85% of FORTUNE’s 188,000 subscribers are management men— 
and survey after survey shows that advertising in FORTUNE reaches management 
more certainly, more effectively, and more economically than in any other magazine. 
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CBS WELCOME - Greeting Justin Miller, center, new president 
of the National Association of Broadcasters, at the first 
meeting Oct. 4 of New York's Radio Executives Club are Paul 
Keaten, left, executive vice-president of CBS, and Joseph J. 
‘Ream, vice-president and secretary of the network. 


ANNOUNCEMENT - Ads for the new all-metal Silvaire personal 

planes will appear this month and next in magazines and busi- 

ness papers. Lusombe Airplane Corp., Trenton, N.J., does not 

plan extensive advertizing, however, until 1946. John Mather 
Lupton Co., New York, is the agency. 


ATTRACTION. Continental Distil1- 
ing Corp. is now shipping its 
Philadelphia blended whisky to 
the trade in this tissue wrap, 
intended to serve as an addi- 
tional ‘clasa‘ attraction. The 
brand name is printed in blue 
on white, interspersed with 
fold liberty bells. 


FOR TECHNICAL SKILL - Station WGY, Schenectady, has been 
awarded the General Electric plaque for maintaining, during 
1944, the most nearly perfect operating record of 10 stations 
now or formerly operated by NBC. Left to right, here, are: 
B.J. Rowan, assistant manager of broadcasting, General 
Electric; William Hedges, vice-president, NBC;Robert S.Peare, 
manager of broadcasting, G-E, and James Closson, WOY engineer. 


DISPLAYS POSTWAR MODEL - Dealers of John Meck Industries, 
Piymouth, Ind., have been sent a window display kit which 
will produce this result. The kit, prepared by the Fensholt 
Co., Chicago, includes, with posters platform and decorations, 
a five-tube table model of the company’s first radio produced 
since wartime restrictions were lifted. 
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— | NEW IDEA --For Christmas, 
Father's Day and other gift- 
giving occasions, Gift-O-Gram 
Co., Birmingham, Ala., has 
created the folding gift card 
shown here. Placed inside the 


merchandise box as the gift ant 2, , 

iaipached, the card provides VC AOME1d scat, 
dhe pata @ 20 NEW POST-WAR JEEPS 
Wy x ~=10,000"~ CASH PRIZES 
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FOR STABILITY--Magatine Pub- 
lishers of America are pub- 
lishing this Victory Loan mes- 


» e 
© Re ee fw 


4D CLASS CREATIONS -- The two displays showa here are the sage from Secretary of the => ‘ 

York of members of a class in advertising and merchandising Treasury Fred Vinson on the 

Conducted at the Michigan State Prisoa, Jacksoa. The display importance of Victory bonds CONTEST AIDS TREASURY--In this copy appearing in Sunday sup- 
at the top describes the autritional value of Michigan bread, in the fight against infla- plements and newspapers, Pepsodent division of Lever Bros. 
vhile the G-B display, created with the use of dealer helps tion. The ad vas prepared by Co. offers 20 postwar Jeeps and $10,000 in cash prizes for 
tad crepe paper, ties in the advertiser's 'Howr of Charm' BBDO for the War Advertising the best letters finishing the sentence ‘We should not cash 


Program Council, in our war bonds because...‘ 
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